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Peytoa  Place 


She  was  a  rebel 
housewife  with  a  near 
genius  IQ.  And  she  wrote 
perhaps  the  most  contro¬ 
versial  book  of  our  time. 
Twenty-five  years  after  its 
publication,  The  Globe 
returned  to  Peyton  Place. 
We  sent  Maria  Karagianis, 
a  staff  writer  whose  New 
Hampshire  relatives  knew 
the  Metalious  family.  She 
came  back  with  a  remark¬ 


able  story.  The  kind  of 
story  only  The  Globe 
could  deliver. 


“The  Globe’s  here! 


Awhoily  owned  subsidiary  of  Affiliated  Publications,  Inc. 


We’re  makii^  it  easy 
to  divide  the  ride 
in  San  Di^o* 


done,  including  a  copy  of  “The  Joy  of 
Co-op,  ”  one  of  the  most  successful 
marketing  tools  we’ve  devised. 

Just  write  or  call  A1  Larranaga,  Co-op 
Advertising  Manager,  Union-Tribune 
Publishing  Co.,  P.O.  Box  191,  San  Diego, 
CA  92112.  (714)  293-1436.  We’ll  show  you 
how  to  help  your  advertisers  share  the  fare! 


We’re  helping  our  advertisers  divvy  up 
the  costs  with  a  start-to-finish  approach  to 
co-op  advertising  that  opens  the  door  for 
manufacturers,  distributors,  wholesalers 
and  retailers  to  put  their  heads  and  their 
dollars  together  for  extra  linage  and 
frequency  in  The  San  Diego  Union  and  The 
Tribune. 

It  means  more  efficiency  for  them.  And 
naturally,  more  revenue  for  us.  In  short, 
the  ideal  situation. 

In  the  further  spirit  of  cooperation,  we’d 
like  to  share  our  experience  by  sending  you 
an  informative  rundown  on  what  we’ve 


The  San  Diego  Union 
The  Tribune 


Member  of  Newsplan 


CAN  RIDE  FOR 
THE  PRICE  OF 


Producing  stronger,  lighter  steels 
for  fuel-efficient  cars. 


Thats  a 

And  were  succ 


America's  auto  industry  is  out 
to  beat  the  imports.  With  exciting 
new  lines  of  cars  that  look  great, .  Q 
last  long,  improve  gas  mileage." 

And  Bethlehem  Steel  is  out  to 
help.  With  stronger,  lighter  steels 
that  shave  pounds  from  American- 
made  models. 

For  example,  we  now  produce 
78  high-strength  sheet  steels  used 


to  mzdce  automotive  parts. . 
we’ve  just  committed  $70  million 
for  an  advanced  technology,  con¬ 
tinuous  heat-treating  line  to 
produce  even  more  sophisticated 
high-strength  steels. 

Bethlehem  Steel  and  America's 
automakers:  on  the  move... to 
compete  successfully... now  and  in 
the  years  ahead. 


Bethlehem 

Bethlehem  Steel  Corp.,  Bethlehem,  PA  18016 
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THETfiLE 
□F  THE  TAPES 


"Getting  to  know  you,  getting  to 
know  all  about  you”  ...  that’s  a  tune  The 
St.  Petersburg  Times  and  Evening  Inde¬ 
pendent  researchers  may  soon  be 
whistling. 

They  expect  magnetic  tapes  of  19BO 
Census  data  will  reveal  important  new 
information  about  Florida  residents. 

“By  purchasing  magnetic  tapes  from 
the  Census  Bureau,  we’ll  have  information 
earlier,  we’ll  have  more  of  it,  and  we  can 
make  better  use  of  the  data,”  says  Re¬ 
search  Manager  Jack  Vernon. 

Vernon  notes  that  new  technology  for 
studying  census  data,  combined  with  com¬ 
puter  graphic  methods  of  analyzing  and 
illustrating  it,  will  benefit  readers, 
advertisers  and  the  community. 

’’Readers  will  learn  about  their  sur¬ 
roundings  in  greater  detail.  Advertisers 
will  know  the  precise  demographics  of  a 
preprint  insertion  zone.  City  planners  will 
have  access  to  growth  data  available  for 
the  first  time,”  he  says. 

’’Newspapers  have  circulation  geog¬ 
raphies  that  don’t  conform  to  usual  bound¬ 
aries.  With  these  new  Census  tapes  and 
our  new  computer  graphics  system.  The 
Times  and  Independent  will  be  able  to 
pinpoint  where  we’re  strong,  and  where 
we’re  not  as  strong  as  we’d  like  to  be,” 
Vernon  notes. 

Something  worth  whistling  about. 

^t.  pplrrsburn  ulinipa 

&  Evening  Independent 
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OCTOBER 

4-6— DPI  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4- 6— International  Newspaper  Promotion  Association  Eastern  Re¬ 

gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

5- 9— Advertising  Media  Credit  Executives,  Caesar's  Palace,  Las 

Vegas,  Nev. 

6- 7— Landon  Seminar  Cable  Tv  and  the  Newspaper,  Hyatt  Re¬ 

gency,  Dallas. 

6-8 — Viewdata  81,  Second  World  Conference  and  Exhibition, 
Wembley  Conference  Center,  London,  England. 

7-10 — Cal  Western  Circulation  Managers',  Red  Lion  Inn,  Sacra¬ 
mento,  Calif. 

10 — Reporters'  Workshop,  sponsored  by  UPl  Newspapers  of  Louisi¬ 
ana  with  UPl  Broadcasters  of  Louisiana;  campus  of  Louisiana 
College,  Pineville 

11- 17 — National  Newspaper  Week — “A  Free  Press — Your  Window 

to  the  World" 

12- 16— Inter  American  Press  Association,  Rio-Palace  Hotel,  Rio 

de  Janeiro 

14- 18— Women  In  Communications,  annual  conference,  Stouffer's 

Cincinnati  Towers,  Cincinnati. 

15- 16— Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

15- 17 — New  Mexico  Publishers  Association,  Los  Alamos,  New  Mex. 

16- 17— N.  J.  AP  Managing  Editors,  Smithville  Inn,  Smithville,  N.J. 

17- 20— Inter-State  Circulation  Managers  Association,  Toftress,  State 

College,  Pa. 

17- 21 — Northeast  Classified  Ad  Managers  Association,  Toronto 

Harbour  Castle  Hilton,  Toronto. 

18- 21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21 — Inland  Daily  Press  Association  annual  meeting,  Drake  Ho¬ 
tel,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Westin  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 

22- 24 — Florida  Press  Assn.,  Gainesville. 

23- 24 — Mountain  Ad  Managers,  Broker  Inn,  Boulder,  Colo. 

24- 30 — National  Press  Photographers  Association,  Flying  Short 

Course:  Oct.  24,  Washington,  D.C.,  Sheraton  Park;  Oct  26,  Chicago, 
Sheraton  O'Hare;  Oct.  27,  Phoenix,  Del  Webb  Townhouse;  Oct.  30, 
New  Orleans,  Mariott  Hotel. 

25- 28 — SNPA,  The  Greenbrier,  White  Sulpher  Springs,  W.  Va. 

29-30 — New  England  Advertising  Executives  Association,  Copley 

Plaza  Hotel,  Boston. 

29-31 — New  England  Society  of  Newspaper  Editors,  Radisson  Hotel, 
Burlington,  Vt. 


NOVEMBER 

I- 13— Circulation  Management  Development  Seminar,  sponsored 

by  Gannett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 
3-5— 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting.  Continental  Plaza,  Chicago. 

5-8— Society  of  Newspaper  Designers,  Hotel  Eden  Rock,  Miami,  Fla. 
7-10 — 72nd  annual  Association  of  National  Advertisers,  Fair¬ 
mont  Hotei,  San  Francisco. 

10-11 — Estate  Planning  Seminar  sponsored  by  ANPA,  Hotel 
Washington,  Washington,  D.C. 

II- 13 — Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam¬ 

bridge,  Ohio. 

11*14— Sigma  Delta  Chi,  Society  of  Professional  Journalists, 
National  Convention,  Hyatt  Regency,  Washington,  D.C. 
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Sony  introduces  the  small  Advantage. 


lb  make  it  big  in  business  you  need  all  the 
advantages  you  can  get. 

And  our  new  portable  dictator,  the  Sony 
Advantage  (Model  BM-510),  gives  them  to  you. 

Its  sleek,  stylish.  The  perfect  symbol  of 
your  success. 

Its  no  bigger  than  three  good  cigars,  so 
you  can  have  the  Advantage  vwierever  you  go. 

And  because  you  hi^  more  pressing 
things  to  worry  about  than  pressing  the  ri^t 
button,  the  Ad^ntage  has  just  one  switch  for 
most  functions. 

Other  Sony  Advantage  advantages  include 
two  tape  speeds,  and  a  battery-saving  automatic 
power  off. 

So  if  you’re  looking  for  a  portable  dictator 
that  will  rriake  you  look  good,  come  to  Sony 

After  all,  people  who  have  made  it  big  t^ 
advantage  of  us  all  the  time. 

O  SonyQjrpofitionofAmfnca  OfhceftoduasOiv  Sony  i$  a  trademark  of  Sony  Corp 


The  4th  Estate 

By  Doug  Borgstedt 
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About  awards 


DOCTORS'  AWARD. 

Donald  Drake,  Philadelphia  In¬ 
quirer,  holds  the  President's 
Award  of  the  Philadelphia 
County  Medical  Society  "for  ex¬ 
cellence  of  writing  which  con¬ 
veys  thorough  understanding  of 
medical  subjects." 

EXTRA  REWARD  .  .  .  The  Robert  F.  Kennedy  Awards 
newsletter  for  Summer  1981  notes  that  the  Supreme  Court  of 
the  United  States  gave  added  significance  to  the  honors  won 
by  the  Charlotte  Observer  for  its  crusade  against  brown  lung 
in  the  textile  mills.  The  RFK  jury  awarded  the  grand  prize  of 
$2,500  (plus  first  prize  of  $1,000)  to  the  Knight-Ridder  news¬ 
paper  staff.  (Previously  a  Pulitzer  Gold  Medal  winner).  In 
June  the  high  court  rejected  the  textile  industry’s  effort  to 
lower  cotton  dust  standards  set  by  OSHA  ...  A  “Law  and 
Disorder”  series  in  the  Rochester  Times-Union  received  hon¬ 
orable  mention  in  the  RFK  contest,  and  a  first  prize  was  given 
to  Len  Lanhan,  Escondido  (Calif.)  Advocate,  for  a  photo 
essay  on  illegal  aliens.  Lanham  has  since  become  director  of 
photography  at  the  Arizona  Star,  Tucson.  HMs  in  photojour¬ 
nalism  went  to  Michael  Wirtz,  Dallas  Times  Herald;  and  Neil 
McGahee,  Tampa  Tribune.  An  HM  in  the  print  category  was 
given  to  Randall  Sullivan,  Los  Angeles  Herald  Examiner,  for 
profiles  of  Vietnam  veterans. 

4c  4c  ifc 

SALUTE  .  .  .  The  American  Legion  Auxiliary  has  cited 
several  newspapers  for  editorials  and  articles  in  the  interest  of 
youth.  Receiving  No.  1  certificates  were:  New  Haven  (Conn.) 
Journal-Courier,  Venice  (Fla.)  Sun  Coast  Gondolier,  and  Los 
Angeles  Herald  Examiner. 

4c  4(  4( 

OSCARS  .  .  .The  1981  Oscar  in  Agriculture  goes  to  War¬ 
ren  Wolfe,  Minneapolis  Tribune,  for  his  series  on  the  changes 
in  farm  life.  A  former  news  editor  of  the  Red  Wing  Republican 
Eagle,  he  is  a  political  science  graduate  from  Wisconsin  State 
University.  In  the  magazine  category  of  the  competition 
sponsored  by  DeKalb  AgResearch,  the  Oscar  went  to  Jim 
Patrico,  Missouri  Ruralist  editor  who  began  his  career  as  a 
photojoumalist  on  the  New  Ulm  Journal.  Doug  Lower,  Cana¬ 
dian  Broadcasting  Corp.,  won  the  tv  honors  for  a 
documentary  which  he  based  on  Washington  Post  writer  Dan 
Morgan’s  book  “Merchants  of  Grain.” 

4c  4c  4c 

SILICON  VALLEY  .  .  .  Nine  reporters  for  the  San  Fran¬ 
cisco  Chronicle  did  an  in-depth  report  on  “Silicon  Power,  an 
American  Revolution”  which  was  honored  with  the  first  prize 
in  the  journalism  competition  of  the  National  Society  of  Profes¬ 
sional  Engineers.  Runnersup  were:  Louis  Meiczko,  Detroit 
News;  and  Nancy  Minkoff  and  Jeff  Valentine,  Baltimore  Even¬ 
ing  Sun. 

*  * 

ONE  MORE  .  .  .  Tom  Stienstra,  San  Francisco  Examin¬ 
er  outdoor  recreation  writer,  has  won  other  prizes  this  year 
but  his  latest,  thanks  to  grants  from  the  Bank  of  America, 
Standard  Oil  of  California,  Foremost-McKesson,  Crown  Zel- 
lerbach  and  the  Blue  Fox  restaurant,  is  the  prestigious  $1,200 
Edward  V.  McQuade  Award  of  the  Association  of  Catholic 
Journalists.  His  prize-winning  series  dealt  with  the  threat  to 
striped  bass  in  the  San  Francisco  Bay. 
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The  Goss  systems  solution  to  printing  production. 


TheaiHUoniyofapress: 

At  its  heart, 

Goss  craftsmanship. 


Goss.  It’s  a  name  that  appears  in  the 
pressrooms  of  two  out  of  three  major 
U.S.  newspapers  —  and  a  growing 
number  abroad.  A  name  that’s  stood 
for  reliability  for  almost  a  century. 

Goss  presses  that  date  back  to  the 
turn  of  the  century  offer  proof  of 
enduring  craftsmanship  and  Goss 
customer  commitment:  They  still 
operate.  And  we  still  service  them. 

Today,  that  same  craftsmanship 
and  commitment  is  supplemented  by 
advanced  electronics.  Computer- 
aided  design  speeds  our  reaction 
time  to  a  customer’s  requirement. 
Computer-aided  manufacture  results 
in  improved  productivity  and 


robotic  machines  automate  our  parts 
and  materials  handling. 

But  with  all  the  sophistication  of 
computers  and  advanced  automation 
devices,  the  human  element  is  still  a 
key  factor.  It  takes  people  with 
extensive  printing  know-how  to 
successfully  desi^  Goss  presses 
renowned  for  their  print  quality, 
productivity,  easy  accessibility,  ease 
of  operation  and  reliability.  It  takes 
craftsmen  with  years  of  experience 
and  deep  pride  in  their  woric  to  build 
them,  y^d  it  takes  human  commit¬ 
ment  to  maintain  detailed  records  on 
each  individual  press  —  so  that 
service,  too,  can  be  individualized. 


craftsmanship,  commitment  emd 
computer  technology  —  are  what 
make  a  Goss  press  a  Goss  press.  And 
why  there  are  no  other  presses  like 
them  in  the  entire  world. 

Goss  Products,  Graphic  Systems 
Division,  Rockwell  International, 
3100  S.  Central  Ave.,  Chicago,  IL 
60650.  Phone  312/656-8600. 


^1^  Rockwell 

International 
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Pn  Historic  moment  in  Comic  Strip  Syndication: 

The  most  Successful  Start-Up  Ust...Eyer! 

When  Jim  Henson’s  ITluppets  made  their  comic  strip  debut  on  September  21,  they 
opened  in  over  500  Daily  and  Sunday  newspapers  around  the  world,  fl  legend  in 
their  own  time  as  television  stars.  The  fTIuppets  have  now  earned  that  honor  in 
newspaper  syndication.  No  other  strip  in  history  has  been  launched  with  such  an 
impressive  start-up  list. 

Numbers  don’t  tell  the  whole  story;  the  market  penetration  is  stunning.  The 
ITluppets  will  appear  in  papers  in  virtually  all  of  the  top  50  markets  in  the  United 
States,  in  all  of  the  top  Canadian  markets,  and  in  most  of  the  leading  publishing 
centers  around  the  world.  Here’s  a  sampling  of  some  of  our  charter  subscribers,  to 
give  you  an  idea  of  what  we  mean: 

The  New  York  Daily  News,  Los  Rngeles  Herald  Examir^r,  Chicago  Tribune, 
Phiiadelphia  Inquirer,  Detroit  Free  Press,  Boston  Herald  Pmerican,  San  FrarKisco 
Examiner,  Washington  Post,  Dallas  Times  Herald,  Fort  Worth  Star-Telegram, 
Houston  Chronicle,  St.  Louis  Post-Dispatch,  Pittsburgh  Post  Gazette,  Baltimore 
News-Rmerican,  fTlinneapolis  Star,  Cleveland  Press,  Newark  Star-Ledger,  Rtlanta 
Constitution,  Tampa  Tribune,  St.  Petersburg  Times,  Seattle  Post-Inteiligencer, 
Denver  Post,  fTliami  News,  fTlilwaukee  Journal,  etc;  and  in  Canada:  The  Toronto 
Star,  Winnipeg  Free  Press,  (Tlontreal  Gazette,  Windsor  Star,  Calgary  Herald,  Van¬ 
couver  Sun,  etc. 

R  Great  moment  in  Comic  Strip  History 

The  ITluppets 


mUPPET  Characters 
©Henson  Associates,  Inc.  1961 


©1961  King  Features  Syndicate.  Inc 


Editor  &  Publisher 

THE  fourth  estate 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Press  hoodwinked  again 

Two  more  incidents  revealed  this  week  demonstrate  how 
vulnerable  the  press  is  to  efforts  by  unscrupulous  people  trying 
to  pass  off  phoney  stories  or  to  employees  who  play  fast  and 
lose  with  journalistic  principles  to  write  what  they  think  is  a 
good  story. 

In  April,  E&P  commented  that  the  Janet  Cooke — Pulitzer 
Prize  affair  showed  “how  relatively  easy  it  is  to  perpetrate  a 
hoax  on  an  honest  editor  and  his  newspaper  given  the  right 
circumstances  and  a  conniving  person.  It  shouldn’t  happen. 
But  is  has,  and  it  could  again.” 

And,  it  has.  The  publicity  surrounding  the  “cockroach  pill” 
incident  probably  will  guarantee  that  others  will  try  to  inflict 
their  favorite  news  fantasy  on  some  unsuspecting  reporter  or 
editor.  In  this  case  a  journalism  professor  spent  a  large  sum  of 
money  and  convinced  others  to  perjure  themselves  for  his  cause 
just  to  show  how  easy  it  is.  He  succeeded.  We  don’t  know  of  any 
defense  against  people  who  lie  and  get  others  to  substantiate 
their  lies. 

But  there  are  some  who  will  ask  what  harm  it  did  except  to 
the  pride  of  the  news  people  who  were  shown  to  be  as  gullible 
as  people  in  any  other  profession.  After  all,  it  will  be  said,  this 
is  the  stuff  of  journalistic  folklore  such  as  the  “Glastonbury 
Monster”  and  the  fictitious  football  team,  and  many  others, 
that  have  given  chuckles  to  people  in  and  out  of  newsrooms 
over  the  years. 

But  the  other  incident  involves  journalistic  integrity,  hon¬ 
esty,  accuracy  and  is  an  affront  to  the  vast  majority  of  news 
people  who  firmly  believe  in  their  profession,  what  it  stands 
for,  and  try  to  abide  by  a  code  of  ethics.  This  is  not  exactly  the 
classic  “hoax”  or  “hoodwink,”  as  it  has  been  called.  It  is  more 
accurately  called  misrepresentation — cheating  the  public  as 
well  as  their  editors. 

Any  supposedly  honest  news  person  with  a  good  record  of 
achievement  can  get  away  with  this  once  or  twice.  It  is  terr¬ 
ibly  difficult  to  guard  against.  Editors  are  concerned  as 
should  every  one  who  works  in  a  newsroom  from  cub  reporter 
on  up.  It  involves  them  all. 

Editors  should  get  some  help  with  this  problem  from  all 
those  who  work  for  them.  “Peer  pressure”  is  an  effective 
weapon  in  every  business.  If  all  news  people,  the  vast  major¬ 
ity  of  whom  are  proud  of  their  work  and  believe  in  the  high 
principles  which  guide  them,  were  to  let  their  displeasure  be 
known — shop  by  shop,  and  staff  by  staff — across  the  country 
it  would,  in  our  opinion,  act  as  a  deterrent  to  those  looking  for 
the  quick  and  easy  road  to  a  “good  story.” 


Charter  Member 
Audit  Bureau 
of  Circulations 
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One  man’s  opinion 


“Warped  solutions”  offered 
by  Kent  Commission 


language  newspaper  in  Montreal,  the 
Gazette.,  also  bought  from  Thomson  the 
presses  and  buildings  of  the  Montreal 
Star,  which  had  closed  down  in  1979. 
Close  to  60%  of  Canadian  daily  newspap¬ 
er  circulation  was  in  the  hands  of  two 
chains;  Southam  with  14  papers,  Thom¬ 
son  with  almost  two  score. 

The  three-member  commission  tilted 


By  William  C.  Heine 
Editor, 

London  (Ont.)  Free  Press 

Sheer  irrationality  destroys  the  cre- 
diblity  of  the  Kent  Commission  report  on 
print  media  monopolies  in  Canada. 

Worse,  the  commission  proposes 
dangerous  controls  on  the  print  media, 
which  if  adopted  would  flow  directly  from 
the  prime  minister  through  cabinet  to  a 
Press  Rights  Panel,  down  to  community- 
level  advisory  committees  and  into  the 
newsrooms  of  Canadian  newspapers. 

The  commission  had  an  opportunity  to 
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suggest  ways  a  free  pess  might  be  streng¬ 
thened.  They  blew  it. 

Canada’s  parliamentary  system,  mod¬ 
eled  on  Britain’s,  makes  Parliament  the 
country’s  supreme  authority.  Unlike  the 
American  supreme  court,  Canada’s  sup¬ 
reme  court  interprets  law  made  by  Parlia¬ 
ment  but  does  not  (as  yet)  test  that  law 
against  a  constitution. 

The  royal  commission,  which  operates 
and  reaches  conclusions  in  much  the 
same  manner  as  an  American  senate 


their  report  strongly  toward  political  con¬ 
trol  of  the  print  media.  The  chairman’s 
bias  was  clearly  reflected  in  a  later  radio 
broadcast.  Defending  the  commission’s 
recommendations  against  a  chorus  of  bit¬ 
ter  criticism  from  newspaper  reporters, 
editors  and  publishers,  he  tipped  his 
hand. 

“There  is  no  interference  ...  or  in¬ 
tervention  in  the  affairs  of  newspapers,’’ 
he  said.  “There  is  the  setting  of  a 
framework  within  which  the  proper  mo- 


hearing,  was  set  up  in  the  summer  of  1980 
with  Thomas  Kent  as  chairman.  That  fol¬ 
lowed  what  Canadian  journalist  call 
“black  Wednesday,’’  when  Southam 
chain  closed  the  Winnipeg  Tribune  and 
the  Thomson  chain  closed  the  Ottawa 
Journal,  both  of  which  were  losing  mil¬ 
lions.  Winnipeg  was  left  with  Thomson’s 
Free  Press  and  Ottawa  with  Southam’ s 
Citizen.  At  the  same  time,  Southam 
bought  Thomson’s  interest  in  the  after¬ 
noon  Vancouver  Sun;  Southam  already 
owned  the  morning  Vancouver  Province. 
Southam,  the  owner  of  the  only  English- 


tives  will  operate,  instead  of  the  purely 
pecuniary  motives  that  operate  now. 
There  will  be  a  real  motivation  to  perform 
public  service.  That’s  all.’’ 

Kent’s  concepts  are  precisely  what  is 
proposed  by  the  United  Nations  Educa¬ 
tional,  Scientific  and  Cultural  Organiza¬ 
tion;  “proper  motives’’  for  journalists. 
Third  world  members  have  consistently 
argued  it  was  improper  of  western  jour¬ 
nalists  to  try  to  gather  and  report  facts. 
UNESCO’s  third  world  members  have 
been  demanding  that  journalists  use  their 
(Continued  on  page  35) 
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more  information  about  opportunities  in  the  Syracuse  Market. 
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RC  rules  on  ad  discounts 


Los  Angeles  Times  to  fight  order 


By  Bill  Gloede 

Times-Mirror  Corporation’s  Los 
Angeles  Times  will  seek  dismissal  of  a 
1977  Federal  Trade  Commission  com¬ 
plaint  which  alleged  that  the  paper’s  retail 
advertising  rates  discriminated  in  favor  of 
large  volume  advertisers. 

Tom  Johnson,  publisher  of  the  Times, 
announced  that  the  paper  would  seek  dis¬ 
missal  of  the  complaint  Sept.  25,  just  as 
the  Federal  Trade  Commission  was  re¬ 
leasing  a  proposed  consent  agreement 
which  would  generally  prohibit  the  paper 
from  charging  different  line  rates  to 
advertisers  competing  in  the  sale  of  mer¬ 
chandise.  (The  text  of  the  proposed  con¬ 
sent  agreement  appears  on  page  17). 

The  proposed  agreement  covers  retail 
display  advertising  rate  schedules  for 
both  ROP  and  suburban  retail  rates  in  the 
Times,  but  does  not  affect  rate  schedules 
for  preprints,  classified,  general,  enter¬ 
tainment,  church  and  magazine  advertis¬ 
ing.  It  has  a  basic  ten-year  term. 

The  Times  signed  the  agreement  last 
November,  just  before  the  FTC  com¬ 
plaint  was  to  be  brought  to  trial  before  an 
administrative  law  judge.  With  that  ac¬ 
tion,  the  Times  agreed  to  a  cost-based 
index  which  would  govern  its  discount 
structure,  and  it  agreed  to  waive  all  rights 
to  seek  judical  review  or  otherwise  chal¬ 
lenge  or  contest  the  validity  of  the  order. 
In  signing  the  agreement,  the  Times  did 
not  admit  any  wrongdoing. 

With  its  tentative  approval  and  the  re¬ 
lease  of  the  agreement,  the  FTC  began  a 
60-day  period  during  which  it  will  receive 
comments  from  interested  parties.  Some¬ 
time  after  the  public  comment  period  ex¬ 
pires,  the  commission  will  again  review 
the  agreement  and  decide  whether  to  set 
it  aside  or  make  it  final. 

“The  Los  Angeles  Times  believes  that 
the  original  FTC  complaint  should  be  dis¬ 
missed,’’  said  Johnson  in  a  prepared 
statement.  “We  will  argue  vigorously  for 
dismissal  during  the  public  comment 
period.” 

“The  proposed  consent  decree  was 
negotiated  when  distinctly  different  reg¬ 
ulatory  and  marketplace  conditions  ex¬ 
isted,”  Johnson  continued  “Our  present 
rates  have  been  established  in  response  to 
our  costs  and  to  competition  from  both 
other  newspapers  and  other  media,  in¬ 
cluding  broadcast,  within  our  market. 
This  competition  has  intensified.  Our 
rates  are  pro-competitive,  and  are  among 


the  lowest  in  cost-per-thousand  of  all  the 
nation’s  newspapers.  To  be  required  to 
adopt  a  fixed  index  of  rates  while  broad¬ 
casters  and  others  are  free  to  establish 
completely  flexible  rates  will  be  unfair 
and  discriminatory  to  the  Los  Angeles 
Times  and  to  the  newspaper  industry. 
Advertisers  and  the  public  will  not  re¬ 
ceive  the  benefits  of  free-market  competi¬ 
tive  rates.” 

A  major  factor  in  the  Times’  decision  to 
seek  dismissal  is  the  change  in  adminis¬ 
trations  in  Washington  —  and  the  regula¬ 
tory  atmosphere  there.  The  Times  has 
been  encouraged  by  changes  in  the  com¬ 
mission’s  make-up. 

On  Wednesday,  James  C.  Miller  III, 
who  has  not  yet  been  involved  in  the  case, 
was  sworn  in  as  FTC  chairman.  On  Fri¬ 
day,  the  term  of  Paul  Rand  Dixon,  who 
was  one  of  three  commissioners  to  vote 
for  tentative  approval  of  the  agreement, 
expired.  David  Clanton,  the  one  commis¬ 
sioner  to  vote  against  tentative  approval, 
remains  on  the  commission,  as  do 
Michael  Pertschuk  and  Patricia  Bailey, 
who  voted  for  tentative  approval.  The 
fifth  seat  on  the  commission  is  currently 
vacant,  but  President  Reagan  has  prop¬ 
osed  a  candidate,  F.  Keith  Adkinson, 
who  is  now  undergoing  backgroud 
checks. 

With  the  President  openly  advocating 
less  government  regulation,  the  Times  is 
hopeful  that  the  two  new  Reagan  appoin¬ 
tees  will  side  with  Clanton  and  vote  to 
dismiss  the  complaint.  The  commission’s 
final  decision  must  be  made  by  majority 
vote,  and  there  is  no  time  frame  during 
which  the  commission  must  act. 

In  his  dissent,  Clanton  indicated  he 
would  support  setting  the  agreement 
aside.  Clanton  wrote,  “While  it  is  possi¬ 
ble  that  evidence  of  substantial  competi¬ 
tive  injury  might  be  established  in  this 
case,  if  it  were  to  be  litigated,  I  am  not 
persuaded  that  this  possibility  is  suffi¬ 
cient  to  justify  the  acceptance  of  the 
order,  especially  in  view  of  the  other  sig¬ 
nificant  uncertainties  associated  with  the 
case.” 

Although  the  potential  effects  of  the 
decision  on  other  newspapers  and  adver¬ 
tisers  are  not  yet  clear,  the  Times  is 
actively  seeking  their  support  during  the 
60-day  public  comment  period. 

A  legal  observer  familiar  with  the  case 
said  the  consent  decree’s  impact  on  other 
newspapers  and  other  forms  of  advertis¬ 
ing  would  depend  largely  on  the  unique¬ 


ness  of  the  situation  in  Los  Angeles  which 
gave  rise  to  the  original  complaint.  It  is 
safe  to  speculate,  however,  that  the 
agreement  would  subject  newspaper 
advertising  practices  to  a  form  of  govern¬ 
ment  regulation  and  that  if  it  were 
approved  by  the  commission,  it  could  be 
used  and  cited  in  cases  against  other 
newspapers  by  either  the  FTC  or  private 
parties,  according  to  the  observer.  It 
could  have  an  effect  similar  to  that  of  the 
FTC’s  decision  in  the  Boston  Globe  syn¬ 
dication  contract  case,  which  is  often 
cited  in  cases  dealing  with  similar  issues 
at  other  newspapers. 

On  the  subject  of  the  agreement’s 
potential  impact,  Johnson  said,  “News¬ 
papers  in  the  United  States  face  difficult 
and  growing  competition  for  advertising 
and  readers.  Recent  history,  such  as  the 
demise  of  the  Washinton  Star,  demons¬ 
trates  that  many  economic  problems  exist 
within  our  industry.  The  Times  believes, 
and  this  belief  is  shared  by  many  news¬ 
paper  leaders,  that  a  newspaper  industry 
compliance  program  patterned  on  the 
FTC  proceeding  will  unwisely  and 
wrongfully  restrict  pro-competitive  price 
competition  to  the  detriment  of  advertis¬ 
ers,  the  public  and  a  strong  free  press.” 

The  American  Newspaper  Publishers 
Association  is  expected  to  join  the  Times 
in  its  efforts  to  obtain  dismissal  of  the 
original  complaint,  although  no  formal 
decision  has  been  taken  by  the  organiza¬ 
tion. 

The  Times  is  also  seeking  support  from 
individual  newspapers  and  advertising  in¬ 
dustry  organziations.  But  at  this  time,  the 
American  Association  of  Advertising 
Agencies,  the  Association  of  National 
Advertisers  and  the  National  Retail  Mer¬ 
chants  Association  have  no  plans  to  be¬ 
come  involved  in  the  issue. 

During  the  public  comment  period,  the 
FTC  is  “directing  particular  attention”  to 
three  questions: 

1.  “How  and  to  what  extent  will  this 
order  enhance  the  ability  of  smaller  retail¬ 
ers  to  compete  with  larger  retailers  in 
Southern  California? 

2.  What  effect  will  this  order  have  on 
the  ability  of  newspaers  to  compete  in  the 
sale  of  advertising? 

3.  What  should  be  the  commission’s 
enforcement  policies  in  the  future  with 
respect  to  the  principles  expressed  in  this 
order  and  what  competetive  effects,  in¬ 
cluding  effects  on  the  Times,  may  flow 
from  these  policies?” 
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SPECIAL  REPORT 

Morning  circulation  tops 
P.M.  total  for  155  groups 


Up-to-date  profile  of  the  news¬ 
paper  groups  in  the  United  States: 

-1,136  daily  newspapers  are 
represented  in  155  groups  (two  or 
more  dailies  in  different  cities 
under  the  same  ownership). 

-45  of  these  groups  are  compris¬ 
ed  of  two  papers. 

-28  groups  are  comprised  of 
three  papers. 

-These  73  groups  represent 
5,030,426  weekday  circulation, 
slightly  more  than  10%  of  the  total 
for  all  groups  and  8%  of  all  week¬ 
day  circulation. 

-The  group  total  of  45,781,724 
weekday  circulation  is  72%  of  the 
circulation  of  all  dailies  as  shown 
in  the  1981  edition  of  the  Editor  & 
Publisher  International  Year  Book. 

-Groups  are  predominant  in  the 
morning  field  with  approximately 
one-half  of  the  weekday  circula¬ 
tion  of  all  groups. 

-514  group  members  have  Sun¬ 
day  editions  whose  aggregate  cir¬ 
culation  is  41,262,609,  or  roughly 
75%  of  total  Sunday  circulation. 

-Knight-Ridder  holds  the  lead 
among  the  groups  with  weekday 
circulation  of  3,783,070,  barely 
ahead  of  Gannett  Company’s 
3,736,577  (including  acquisitions 
up  to  September  15). 

The  number  of  groups  has  declined  in 
recent  years,  due  mainly  to  mergers. 
Twenty  years  ago  109  groups  owned  552 
dailies.  Then  there  was  a  rapid  rise  in 
group  ownership  and  in  1%7  there  were 
817  dailies  in  groups.  The  peak  was 
reached  in  1978  with  167  groups  owning 
1,095  dailies. 

In  this  latest  compilation  the  most  sig¬ 
nificant  development  is  the  fast-growing 
accumulation  of  circulation  on  the  morn¬ 
ing  cycle.  This  reflects  the  trend  toward 
conversion  of  afternoon  dailies  to  the 
morning  field  and  the  gradual  shifting  of 
metro  dailies  from  p.m.  to  all-day  circula¬ 
tion.  In  the  latter  category  the  aggregate 
circulation  of  a.d.  papers  has  soared  to 
3,747,280.  If  that  figure  is  split  between 
a.m.  and  p.m.  (as  it  is  done  in  the  Year 
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Book),  the  evening  total  would  still  fall 
below  the  morning  total  for  group-owned 
dailies.  The  morning  total  is  22,354,351 
and  the  evening  total  is  19,687,295. 

Ten  groups  have  circulation  in  excess 
of  1,000,000  copies  weekdays. 
Together — ranging  from  Knight-Ridder 
to  the  New  York  Times  Company — they 
account  for  21 ,454,840  copies,  or  46%  of 
the  total  for  all  groups.  In  Sunday  circula¬ 
tion,  although  groups  vary  from  289,186 
to  4,320,000,  the  proportion  is  close  to 
50%  of  the  group  total.  Gannett  with  86 
and  Thomson  with  75  are  far  out  front  in 
numbers  of  dailies  they  publish. 

Independent  (non-group)  dailies  are 
published  in  competition  with  group 
dailies  in  18  cities,  eight  of  them  having 
agency  (combined  business  and  produc¬ 
tion  facilities)  arrangements.  Four 
cities — Houston,  Salt  Lake,  Tulsa  and 
Oil  City,  Pa. — are  unique,  having  two 
dailies  with  no  group  affiliations. 

Group  ownership  of  dailies  in  the  14 


Sun  Belt  states  (71%)  runs  slightly  below 
the  national  level,  according  to  a  study 
made  by  the  Southern  Newspaper  Pub¬ 
lishers  Association.  In  this  connection 
the  SNPA’s  Smaller  Newspaper  Commit¬ 
tee  has  compared  financial  benchmarks 
for  independents  and  group-affiliated 
dailies.  Five  groups  and  six  dailies  par¬ 
ticipated. 

A  study  of  the  advertising  departments 
provided  such  information  as: 

— the  percent  of  space  devoted  to 
paid  advertising  was  59.98%  (indepen¬ 
dent  papers)  and  49.56%  (group  papers). 
(Number  of  pages  not  reported.) 

— the  percent  of  space  devoted  to 
house  ads  was  2.52%  (independent)  and 
3.64%  (group). 

— the  percent  of  advertising  revenue 
to  total  revenue  was  81.41%  (indepen¬ 
dent)  and  77.56%  (group). 

The  committee’s  study  of  news  depart¬ 
ments  showed: 


(Continued  on  page  44) 

The  group  picture 


45  groups  with  2  papers . 90 

28  groups  with  3  papers . 84 

15  groups  with  4  papers . 60 

14  groups  with  5  papers . 70 

7  groups  with  6  papers . 42 

9  groups  with  7  papers . 56 

5  groups  with  8  papers . 40 

5  groups  with  9  papers . 45 

3  groups  with  10  papers . 30 

2  groups  with  12  papers . 24 

1  groups  with  13  papers . 13 

4  groups  with  15  papers . 60 

1  group  with  17  papers . 17 

2  groups  with  18  papers . 36 

2  groups  with  19  papers . 38 

3  groups  with  21  papers . 63 

1  group  with  23  papers . 23 

1  group  with  25  papers . 25 

1  group  with  27  papers . 27 

1  group  with  28  papers . 28 

1  group  with  31  papers . 331 

1  group  with  34  papers . 34 

1  group  with  39  papers . 39 

1  group  with  75  papers . 75 

1  group  with  86  papers . 86 
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GROUP  OWNERSHIP  OF  DAILY  NEWSPAPERS 
IN  THE  UNITED  STATES 


Group 

No.  of 
papers 

Albion 

2 

Allbritton 

5 

American 

8 

Alford 

2 

Anniston 

2 

Attaway 

3 

Barnes 

7 

Belo 

7 

Biddle 

2 

Bliss 

3 

Block 

4 

Boone 

9 

Bryan 

2 

Buchheit 

7 

Buckner 

6 

Byrd 

2 

Calkins 

5 

Cap  Cities 

9 

Central 

7 

Chronicle 

2 

Clay 

3 

Conine 

2 

Conland 

2 

Copley 

10 

Cowles 

10 

Cox 

18 

Daughtry 

4 

Dear 

4 

Delphos 

2 

Dix 

8 

Donrey 

39 

Dow  Jones 

21 

Drukker 

2 

Dwells 

2 

Emmerich 

2 

Enterprise 

3 

Evening  News 

5 

Evening  Post 

5 

Fackelman 

3 

Fargo  Forum 

2 

Florida  Pub. 

3 

Fournier 

3 

Freedom 

31 

Freeman 

3 

Gadsden 

3 

Galvin 

6 

Guy  Gannett 

4 

Grimes 

3 

Gannett 

86 

Hagadone 

6 

Hammell 

2 

Harris 

2 

J.P.  Harris 

9 

Harte-Hanks 

27 

Hartman 

2 

Haskell 

2 

Hearst 

15 

Hederman 

3 

Home  News 

3 

Horvitz 

5 

Howard 

15 

Huckle 

2 

Independent 

4 

Ingersoll 

21 

Jeff.  Pilot 

7 

Johnson 

2 

Carl  Jones 

3 

John  Jones 

3 

Joy 

2 

Knight-Ridder 

34 

Landmark 

12 

Kuser 

4 

Lavine 

4 

Lee 

19 

Lehman 

3 

Lesher 

6 

Lewis 

2 

Livermore 

2 

Circulation 


A.M. 

P.M. 

7,252 

A.O. 

93.489 

22,910 

19,182 

23,874 

24,468 

6,294 

11,492 

31,577 

17,456 

12,059 

38,875 

286,955 

36,698 

7,413 

11,919 

51,997 

180,772 

230,304 

20,933 

65,440 

15,548 

40.852 

68,587 

35,144 

38,428 

28,556 

19,054 

92,652 

106,841 

395,805 

532,294 

51,916 

487,261 

276,818 

560,853 

21,542 

67,365 

5,028 

5,640 

19,769 

258,706 

368,896 

604,451 

371,091 

641,164 

554.824 

19,749 

5,174 

14,280 

26,451 

6,753 

148,172 

94,355 

371,544 

1,994,964 

341 .888 
86,178 
8,956 
20,266 
10,158 

51,710 

629,598 

69,062 

33,421 

17,195 

16,541 

58,048 

150,658 

56,437 

38,587 

92,894 

458,515 

235,909 

3,198 

26,567 

41,577 

42,710 

101,540 

30,245 

19,545 

1,680,750 

2,014,855 

40,972 

58,290 

91,833 

16,376 

10,455 

19,658 

87,627 

44,090 

280,909 

262,830 

4,508 

53,670 

26,109 

496,298 

832,303 

63,521 

64,255 

41,346 

188,141 

108,330 

201,977 

7,012 

26,165 

49,949 

171,395 

272,186 

131,564 

35,983 

56,858 

4,169 

29,973 

35,483 

26,076 

2,423,622 

1,051,191 

308,257 

300,910 

241,967 

34,488 

30,773 

292,991 

224,268 

39,401 

64,308 

141,185 

56,751 

13,229 

13,455 

No.  of 


Total 

Sun.  papers 

7,252 

116,399 

43,056 

30,672 

25,009 

1 

43,069 

31,965 

1 

29,515 

30,507 

3 

38,875 

323,653 

396,898 

6 

19,332 

51,997 

411,076 

293,445 

3 

86,373 

88,305 

8 

15,548 

17,492 

2 

109,439 

70,494 

2 

73,572 

7,856 

1 

47,610 

199,493 

191,004 

4 

980,015 

744,838 

4 

764,079 

764.106 

3 

560,853 

708.665 

2 

88,907 

33,889 

1 

10,668 

19,769 

627,602 

619,109 

6 

975,542 

1,360,958 

7 

1,195,988 

1.239.869 

11 

24,923 

40,731 

39,899 

3 

6,753 

148,172 

34,240 

2 

465,899 

452,423 

33 

2,336,852 

289,168 

7 

86,178 

72,720 

2 

8,956 

5,670 

1 

20,266 

20,445 

2 

10.158 

681,308 

829,240 

1 

102.483 

100,700 

1 

17,195 

5,490 

1 

74,589 

62,111 

1 

207,095 

195,912 

1 

38,587 

38,587 

3 

787,318 

703,227 

18 

29,765 

26,980 

2 

41,577 

33,803 

2 

42,710 

131,785 

118,298 

1 

19,545 

6,660 

1 

3,736,577 

3,575,091 

56 

150,123 

62,114 

2 

16,376 

10,138 

2 

10,455 

151,375 

137,935 

5 

543,739 

573,495 

20 

58,178 

56,845 

1 

26,109 

27,891 

2 

1,328,601 

586,379 

9 

127,776 

114,693 

1 

41,346 

188,141 

83,538 

2 

310,307 

211,785 

7 

7,012 

76,114 

51,638 

1 

443.581 

125,607 

5 

167,547 

163,182 

5 

56,858 

34,142 

28,569 

1 

35.483 

26,076 

12,226 

18,809 

1 

3,783,070 

4,320,004 

22 

542.877 

433,558 

3 

34,488 

13,294 

1 

30,773 

581,567 

581,615 

11 

39,401 

197,936 

168,360 

4 

13,229 

13,455 

13,455 

2 
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GROUP  OWNERSHIP 

(Continued  from  previous  page) 


Group 


Lorain 

Lynett 

McClatchy 

McClelland 

McCraken 

McGiffin 

McNaughton 

Mayborn 

Mead 

Media  Gen’l 
Mendocino 
Mid  America 
Miller 
Moffitt 

Morris  Corns 

Morris  News 

Murdoch 

Murphy 

Multimedia 

Mystic 

N.V.  Times 

Newhouse 

New  England 

News-Observer 

Nixon 

Nowata 

Opubco 

Ogden 

Palmer 

Park 

Patrick 

Pioneer 

Post 

Press  Ent 

Pulitzer 

Red  Wing 

Rowley 

Rutland 

Sandusky 

Sault  News 

Scaife 

Schurz 

Scripps  Howard 

J.P.  Scripps 

Scripps  League 

Seaton 

Shaw 

Shearman 

Small 

Smith 

Sowers 

Sparks 

State-Record 

Stauffer 

Swift 

Taylor 

Taylor  (D.S.) 

Terry-Hawley 

Thomson 

Times  Mirror 

Tribune  (Chi) 

United 

Walls 

Wash.  Post 
Waters 

Western  Corns 

Western  News 

Western  Pub 

Wick 

Winsor 

Witwer 

Woodson 

Worrell 

Worcester 

Yellowstone 

Totals 

All  U.S.  dallies 


No.  of  Circulation  No.  of 


papers 

A.M. 

P.M. 

A.D. 

Total 

Sun.  papers 

2 

16,614 

37,492 

54,106 

37,774 

1 

3 

9,140 

62,888 

72,028 

48,409 

1 

5 

424,869 

39,417 

464,286 

489,669 

4 

3 

27,558 

40,706 

62,264 

14,096 

1 

6 

32,796 

11,649 

44,445 

27,737 

2 

4 

12,800 

19,023 

31,823 

12,800 

1 

4 

55,908 

55,908 

16,209 

1 

2 

25,977 

14,224 

40,201 

44,487 

2 

3 

37,056 

50,427 

87,483 

93,833 

2 

6 

395,167 

175,982 

571,149 

541,453 

3 

2 

8,778 

6,497 

15,275 

8,778 

1 

5 

19,256 

19,256 

4 

31,638 

28,124 

59,762 

19,553 

19,553 

10 

218,578 

102,239 

320,817 

323,162 

5 

7 

6,629 

44,983 

12,207 

63,819 

32,794 

3 

3 

79,901 

75,340 

639,604 

794,845 

181,921 

1 

4 

8,253 

40,668 

48,921 

26,028 

2 

13 

181,077 

139,539 

320,616 

320,762 

7 

3 

15,931 

15,931 

12 

998,250 

115,138 

1,113,388 

1 ,634,639 

7 

28 

1,570,212 

1,308,343 

285,448 

3,164,003 

3,559,603 

21 

4 

62,734 

62,734 

3 

128,244 

41,002 

169,246 

164,057 

1 

9 

64,028 

64,028 

2 

7,110 

7,110 

4,127 

1 

3 

210,519 

82,868 

293,387 

322,008 

2 

15 

76,761 

153,458 

230,219 

118,347 

3 

8 

125,584 

15,536 

141,120 

149,930 

2 

19 

181,381 

181,381 

91,493 

9 

2 

33,384 

33,384 

9,805 

1 

17 

7,200 

135,231 

142,431 

86,900 

6 

4 

83,443 

83,443 

60,198 

1 

2 

19,776 

19,776 

2 

68,099 

236,769 

304,978 

558,156 

2 

2 

14,842 

14,842 

5 

2,037 

29,518 

21,178 

52,733 

46,127 

1 

2 

21,633 

12,519 

34,152 

30,505 

2 

6 

44,863 

42,000 

86,863 

71,143 

2 

2 

13,251 

13,251 

2 

44,459 

29,138 

73,597 

99,434 

2 

8 

19,085 

197,687 

216,772 

178,475 

3 

15 

699,510 

799,415 

1,498,925 

1,441,582 

6 

7 

176,434 

176,434 

61,787 

2 

21 

7,163 

211,469 

218,632 

16,245 

2 

7 

3,176 

51,428 

54,604 

5 

41,943 

41,943 

3 

39,261 

13,489 

52,750 

53,759 

2 

7 

157,724 

157,724 

73,081 

2 

3 

5,790 

18,814 

24,604 

2 

12,473 

12,473 

3 

33,418 

43,912 

77,330 

78,429 

3 

4 

130,749 

67,454 

198,203 

187,162 

3 

18 

27,817 

149,345 

83,914 

261,076 

113,969 

3 

3 

50,384 

50,384 

41,179 

2 

5 

29,241 

29,241 

20,741 

3 

2 

73,134 

35,803 

108,937 

77,143 

1 

2 

8,148 

30,853 

39,001 

31,037 

1 

75 

74,511 

1,092,907 

1,167,418 

671,829 

32 

8 

1,211,209 

845,516 

249,890 

2,306,615 

2,528,016 

5 

8 

1,816,159 

191,306 

979,941 

2,987,406 

3,962,377 

6 

2 

53,124 

53,124 

31,372 

1 

25 

33,610 

172,211 

205,821 

131,447 

2 

3 

584,500 

128,298 

712,798 

898,245 

2 

2 

3,699 

17,872 

21,571 

20,245 

2 

3 

29,093 

29,093 

4 

37,355 

37,355 

33,465 

3 

2 

34,860 

34,860 

35,948 

2 

9 

6,137 

64,897 

71,034 

32,573 

3 

3 

19,981 

19,981 

2 

12,648 

12,648 

4 

32,444 

32,444 

35,290 

4 

23 

56,570 

231,215 

287,945 

172,061 

8 

4 

55,954 

98,365 

154,319 

108,555 

1 

2 

7.974 

7.974 

1,136 

22,354,351 

19,687,293 

3,747,280 

45,781,724 

41,262,609 

514 

29,414,036 

32,787,804 

62,201,840 

54,676,173 
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Chicago  Lawyer  reports: 

Greeley  sought  deal 
with  UPS  and  Gannett 


By  Celeste  Huenergard 

Father  Andrew  M.  Greeley’s  alleged 
plot  to  dump  John  Cardinal  Cody  through 
the  “worst  kind  of  public  scandal”  also 
involved  Universal  Press  Syndicate  and 
Gannett  Newspapers,  according  to  a 
story  in  the  October  issue  of  Chicago 
Lawyer. 

The  roughly  5,000-word  article,  much 
of  which  is  based  on  Greeley’s  taped  re¬ 
corded  conversation  to  the  late  James  F. 
Andrews,  chairman  of  UPS,  suggests  that 
Andrews  told  Gannett  vicepresident/ 
news  John  Quinn  that  if  the  newspaper 
group  assigned  the  reporter  who  did  the 
Pauline  Father’s  investigation  to  the 
Cody  story,  UPS  would  market  the  re¬ 
sults  to  non-Gannett  papers. 

“We  will  use  the  f^ull  journalistic  re¬ 
sources  of  Universal  Press  Syndicate  to 
throw  public  relations  behind  a  papal 
candidate  we  consider  liberal  and  vi¬ 
able,”  Greeley  is  quoted  as  saying  on  a 
tape  made  in  1975.  “We  will  make  the 
syndicate  the  Washington  Post  of  the 
next  papal  election.” 

Lee  Salem,  UPS  editorial  directors, 
said  that  since  Andrews  is  dead,  “there  is 
no  way  of  knowing  what  transpired  be¬ 
tween  him  and  Greeley.”  Salem  admit¬ 
ted,  however,  that  such  a  conversation 
would  not  have  surprised  him,  consider¬ 
ing  Andrews  active  role  in  the  Roman 
Catholic  Church.  A  former  seminarian, 
Andrews  had  also  served  as  managing 
editor  of  the  National  Catholic  Reporter 
until  he  founded  UPS  in  1970.  UPS  cur¬ 
rently  syndicates  Greeley’s  column  to 
roughly  80  newspapers  and  had  plans  to 
publish  one  of  his  books,  “The  Making  of 
the  Popes  1978.” 

John  Quinn  flatly  denied  that  he  had 
ever  talked  to  Andrews  about  doing  an 
investigation  on  Cody.  “It’s  just  not 
true,”  he  said  in  a  recent  interview.  He 
was  not  sure,  however,  if  anyone  else  at 
Gannett  had  discussed  the  issue  with 
Andrews. 

Greeley,  vacationing  in  Europe,  last 
week  released  a  statement  through  his 
Chicago  lawyer,  declaring  that  while  he 
has  talked  to  “many  different  reporters” 
about  the  Archdiocese  of  Chicago,  he  has 
provided  any  evidence  to  the  U.S.  attor¬ 
ney’s  office,  or  any  media  outlet. 

According  to  Chicago  Lawyer, 
Greeley,  on  a  1977  tape,  contemplated 
that  Cody  could  be  investigated  by  turn¬ 
ing  “an  investigative  reporter  loose  on 
the  Archdiocese  of  Chicago,  a  really  good 
one  mind  you,  maybe  some  son-of-a- 
bitch  from  out  of  town,  and  tell  him  to 
blow  the  Chicago  thing  wide  open.” 
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In  March  of  1980,  Carlton  Sherwood, 
the  Washington-based  Gannett  reporter 
who  won  a  Pulitzer  for  his  series  on  the 
Pauling  Fathers,  was  assigned  the  Cody 
piece  and  boarded  a  plan  for  Tucson  to 
interview  Greeley.  Sherwood  then  re¬ 
turned  to  Chicago  where  he  was  joined  by 
Ben  Kaufman,  religion  editor  of  Gan- 
nett’s  Cincinnati  Enquirer,  to  continue 
work  on  the  investigation. 

Chicago  Lawyer  said  that  once  the 
Sun-Times  found  out  that  Gannett  was 
working  their  territory,  they  assigned  re¬ 
porters  to  the  story.  Sun-Times  editor 
Ralph  Otwell  denied,  however,  that  Gan¬ 
nett  or  UPS  was  the  impetus  behind  its 
probe.  “Our  investigation  began  totally 
independently  and  had  been  going  on  for 
months  before  we  knew  about  the  Gan¬ 
nett  investigation,”  he  told  Chicago 
Lawyer. 

None  of  the  three  Sun-Times  reporters 
who  worked  on  the  recent  Cody  stories 
has  been  allowed  to  talk  to  the  press.  And 
last  week,  Sherwood  was  handed  a  simi¬ 
lar  directive  from  his  superiors.  “I  can’t 
comment  on  anything  anymore,”  he  said 
on  Tuesday. 

Meanwhile,  James  Winters,  the  25- 
year-old  managing  editor  of  Notre  Dame 
Magazine,  who  for  the  last  year  or  so  has 
been  trying  to  sell  the  same  material  Chi¬ 
cago  Lawyer  published  on  Tuesday,  was 
still  unavailable  for  comment  this  week. 

Rob  Warden,  a  former  Chicago  Daily 
News  staffer  and  founder  of  the  23,000 
circulation  Chicago  Lawyer,  said  in¬ 
formation  for  his  bylined  article  on  the 
Greeley  tapes  did  not  come  from  Winters, 
but  from  another  source.  Editors  at  both 
the  Sun-Times  and  Tribune  who  have 
seen  some  of  Winter’s  30,000-word 
manuscript  said  the  material  was  almost 
identical.  Others  close  to  the  story  said 
that  at  least  12  different  people  could 
have  had  access  to  Greeley’s  archives — 
the  same  place  Winters  obtained  the 
Greeley  documents  and  tapes  18  months 
ago  for  a  piece  his  was  doing  on  the  con¬ 
troversial  priest. 

Both  the  Chicago  Tribune  and  the  Sun- 
Times  were  offered  a  crack  at  Winters’ 
material  last  fall. 

Two  weeks  ago,  the  Tribune  called 
Winters  to  discuss  the  possibility  of  pub¬ 
lishing  his  findings.  Winters,  who 
apparently  was  looking  for  a  entry  level 
job  as  well  as  legal  protection  if  the  mate¬ 
rial  was  published,  could  not  reach  an 
agreement  with  the  daily,  however. 

The  Sun-Times  reported  last  Friday 
that  they  returned  Winter’s  material  to 
him  last  fall. 


Local  firm  forms 
to  buy  Ohio  daily 

Uhrichsville-Dennison  (Oh.)  Evening 
Chronicle  changed  ownership  on  August 
31. 

A  newly-formed  local  firm.  Twin  City 
Publishing  Company,  has  purchased 
assets  of  the  Chronicle  Co.  it  was 
announced  by  the  publisher  Elizabeth 
Stout.  Twin  (Tity  Publishing,  a  group  of 
area  businessmen,  will  continue  with  the 
Evening  Chronicle  name  for  the  Uhrich- 
sville-Dennsion  area  daily. 

Officers  of  Twin  City  Publishing  are 
Maynard  Buck  of  Cadiz,  president  and 
publisher;  Steve  Long  of  Uhrichsville, 
vicepresident  and  editor;  Richard 
McClave  of  New  Philadelphia,  secretary; 
and  John  (Jack)  Gibbs  of  RD  1,  Scio, 
treasurer. 

Other  members  of  the  board  include 
Blair  Hillyer  of  Uhrichsville,  Dr.  Richard 
Tolloti  of  New  Philadelphia  and  Gene 
Tolloty  of  Uhrichsville,  representing 
stock  held  by  Square  Deal  Auto  Parts. 

Buck  is  also  publisher  of  weekly  news¬ 
papers  in  Harrison  and  Carroll  counties 
and  president  of  the  Freeport  Press,  com¬ 
mercial  printing  plant.  He  is  a  native  of 
Warren,  has  been  involved  with  area  pub¬ 
lications  the  past  22  years,  and  is 
vicepresident  of  the  Ohio  Newspaper 
Association. 

McClave  is  a  New  Philadelphia 
businessman  and  secretary-treasuer  of 
Liberty  Coal  Co.;  Gibbs  is  president  of 
Gibbs  Chevrolet-Buick  Inc.  of  Uhrich¬ 
sville;  Hillyer  is  a  former  Chronicle 
sports  editor,  holds  degrees  from  Ohio 
State  and  Ohio  Northern  universities  and 
is  now  associated  with  the  First  National 
Bank  of  Dennison;  Dr.  Tolloti  is  a  dentist 
in  New  Philadelphia;  and  Tolloti  is  presi¬ 
dent  of  Square  Deal  Auto  Parts  and  ex¬ 
ecutive  director  of  the  Twin  City  Cham¬ 
ber  of  Commerce. 

Final  papers  were  signed  in  the  office  of 
Atty.  John  Reed,  with  Atty.  Hudson  Hill¬ 
yer  representing  Twin  City  Publishing. 
Chet  Stocker  of  Rea  and  Associates 
handled  financial  details. 


Crime  reporter  dead 

Bob  Murphy,  Miami  (Fla.)  News  re¬ 
porter  for  the  past  four  years,  died 
September  9.  Described  by  News  city 
editor.  Bill  Cox,  as  “a  reporter  from  the 
old  school,”  Murphy  covered  crime  for 
the  News.  He  had  sources  all  over  town 
who  fed  him  a  steady  diet  of  news  tips  that 
often  resulted  in  Page  1  stories,  Cox  said. 
“Some  of  his  stories  were  classics  of  the 
newspsper  craft,”  he  said.  Murphy,  who 
was  58,  started  his  career  as  a  sports  wri¬ 
ter  for  the  Mount  Vernon  (N.Y.)  Daily 
Argus.  He  studied  journalism  at  Uni¬ 
versity  of  Hawaii  and  Fordham  Uni¬ 
versity. 
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newspaper,”  Gormley  concluded.  "So  it 
belonged  in  the  paper  ;  there  as  no  reason 
to  bury  it  inside.” 

When  Gormley  first  saw  the  photo¬ 
graph,  he  and  picture  editor  Steve 
Thompson  discussed  where  and  how 
large  to  play  the  photo.  But  there  was  no 
thought  of  suppressing  it. 

“If  it’s  news,”  Gormley  explained, 
"our  readers  can  expect  to  find  it  in  the 
Spokesman-Review.  That’s  where  we  get 
to  the  issue  of  credibility.  Our  policy  is  to 
print  the  news.  Not  to  supress  it;  not  to  sit 
on  it;  not  to  manage  it. 

“We  pledge  to  give  the  fairest  and  best 
news  report  every  day  we  possibly  can. 
We  know  that  not  every  reader  is  going  to 
be  happy  with  every  single  line  of  every 
single  story.  But  this  newspaper  is  writ¬ 
ten  and  edited — and  photographed — to 
meet  the  readers’  confidence.” 

In  the  week  that  followed  Gormley’s 
editorial,  1,776  readers  marked  their  bal¬ 
lots  and  returned  them  to  the  newspaper. 

(Continued  on  page  25) 


Photography 

Editors  defend  play 
of  Page  1  news  photo 


By  Michael  Guilfoil 

A  sensational  Spokane,  Wash.,  rape 
trial  ends  with  the  judge  sentencing  the 
handsome,  middle-class  defendant  to  life 
plus  75  years. 

Later  the  same  day,  veteran  Spokes¬ 
man-Review  photographer  Jim  Shelton 
shoots  pictures  of  a  woman  apparently 
resisting  arrest  after  driving  her  car  into  a 
river.  The  woman,  editors  later  learn,  is 
Julie  Twyford,  a  public  defender  whose 
client — the  rapist — has  just  been  sent¬ 
enced. 

The  public  defender  is  charged  with 
negligent  driving  and  driving  while  under 
the  influence  of  intoxicants. 

As  editor,  do  you  run  the  picture?  If  so, 
do  you  play  it  big  on  Page  One  or  bury  it 
inside? 

Spokesman-Review  managing  editor 
Don  Gormley  chose  to  go  with  the  photo 
out  front,  and  in  so  doing  triggered  a  flur¬ 
ry  of  phone  calls  and  letters  from  angry 
readers. 

“The  decision  to  print  this  picture  was 
shameful,”  wrote  two  law  students. 
“Tacky,”  “acheap  shot”  and  “pure  sen- 
sation^ism”  were  echoed  in  other  letters 
sent  by  readers,  many  of  them  local 
lawyers. 

Spokesman-Review  reporters  and  edi¬ 
tors — even  some  not  directly  involved  in 
the  decision  to  use  the  Twyford  photo — 
were  the  focus  of  indignant  comments 
from  their  families  and  friends.  One 
photograph  had  seemingly  raised  the  en¬ 
tire  community’s  emotional  temperature. 

In  response,  Gormley  wrote  an  edito¬ 
rial  reviewing  the  facts  and  asked  read¬ 
ers:  Would  YOU  print  it? 

Readers  were  asked  to  mark  their  re¬ 
sponse  and  then  read  Gormley’s  explana¬ 
tion  of  the  criteria  he  used  in  deciding 
how  to  play  the  picture. 

“First,”  he  wrote,  “it  is  a  splendid 
news  picture.  It  has  action,  emotion, 
composition  and  a  strong  focus  of  atten¬ 
tion.  And  it  tells  a  story,  better  than 
words  could  possibly  do.  Readers  see  the 
picture  and  literally  “feel”  the  story. 
That  doesn’t  happen  to  readers  very 
often. 

“Second,  it  is  clearly  news.  A  driver 
zipping  off  a  bridge  into  the  Spokane  Riv¬ 
er  is  not  a  common  occurrence.  V'hen  the 
driver  then  struggles  with  police,  that 
makes  it  a  little  better  story.  When  the 
driver  turns  out  to  be  a  public  defender  in 
a  widely  publicized  and  important  trial, 
the  story  gets  more  compelling.  Let  it 
happen  on  judgment  day  for  her  client 


and  it  becomes  very  touching.  It  was  a 
really  rotten  day  for  Julie  Twyford. 

“Third,  the  photo  was  not  obscene, 
filthy  nor  abhorrent  in  moral  content.  It 
did  not  titillate  or  arouse  base  passions. 
By  objective  standards,  it  was  not  in  bad 
taste. 

“Fourth,  we  do  not  think  publishing 
the  photo  was  unfair.  The  picture  was 
made  in  a  public  place  of  a  public  inci¬ 
dent.  The  information  in  the  picture  and 
the  cutline  was  accurate.  With  its  cutline 
it  was  complete  and  it  was  certainly 
timely. 

“The  photo  met  every  one  of  the  exacting 
standards  set  by  the  management  of  this 


Good  Morning 


Timber: 
The  lives 
of  loggers 


Today  is  TUESDAY,  AUGUST  18, 1981. 
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Text  of  nc/L.A.  Times  consent  decree 


I 

It  is  ordered,  that  respondent  in  con¬ 
nection  with  the  sale  of  ROP  retail  display 
advertising  linage  in  the  Los  Angeles 
Times  in  or  affecting  commerce,  as 
“commerce”  is  defined  in  the  Federal 
Trade  Commission  Act,  shall,  not  later 
than  six  months  after  the  Effective  Date 
of  this  Order,  cease  and  desist  from  dis¬ 
criminating,  directly  or  indirectly,  in  the 
price  of  such  linage  of  like  grade  and  qual¬ 
ity  by  selling  such  linage  to  any  purchaser 
at  a  net  price  higher  than  the  net  price 
charged  any  other  purchase  who,  in  fact, 
competes  in  the  sale  of  merchandise  at 
retail  with  the  purchaser  paying  the  high¬ 
er  price,  provided,  however,  that  price 
differences  resulting  from  the  use  of 
annual  cumulative  volume  discount  rate 
schedules  as  provided  herein  shall  not 
violate  this  Part: 

1.  Each  schedule  shall  list  the  ROP  Re¬ 
tail  Rate  Brackets  and  a  per  line  rate  for 
each  such  Bracket  determined  in  accord¬ 
ance  with  subparagraph  3  below. 

2.  Each  purchaser’s  Qualifying  ROP 
Volume  shall  determine  that  purchaser’s 
ROP  Retail  Rate  Bracket. 

3.  The  per  line  rate  for  each  ROP  Retail 
Rate  Bracket  shall  be  determined  as  fol¬ 
lows  (or  in  a  manner  yielding  the  same 
rates): 

(i)  Respondent  may  set  any  rate  for  the 
500-line  bracket. 

(ii)  The  minimum  rate  for  each  higher 
volume  bracket  shall  be  the  product  of  the 
rate  for  the  500-line  bracket  and  the  ap¬ 
plicable  Index  Value  for  such  higher 
volume  bracket  as  specified  in  subpara¬ 
graph  4  below. 

(iii)  If  a  bracket’s  rate  is  set  above  the 
minimum  rate  (other  than  rounding)  then 
the  minimum  rate  for  each  higher  volume 
bracket  shall  be  increased  by  the  same 
absolute  dollar  amount.  These  adjust¬ 
ments  may  be  made  more  than  once. 

(iv)  The  maximum  rate  for  the  open¬ 
line  bracket  shall  be  the  product  of  the 
rate  for  the  500-line  bracket  and  the  ap¬ 
plicable  Index  Value  for  the  open-line 
bracket  as  specified  in  subparagrph  4 
below. 

I  (v)  All  rates  may  be  rounded  to  the 

nearest  full  cent. 

(vi)  The  rate  for  each  bracket  shall  not 
be  greater  than  the  rate  for  the  previous 
bracket. 

(vii)  Brackets  may  be  added  between 
any  existing  brackets.  Rates  for  such 
added  brackets  shall  be  determined  by 
interpolating  the  rates  of  adjoining  brack¬ 
ets,  using  any  generally  accepted  method 
of  interpolation.  Any  such  added  brack¬ 
ets  may  thereafter  be  deleted. 

4.  In  performing  the  calculations  de¬ 
scribed  in  subparagraph  3  above,  the  fol¬ 
lowing  Index  Values  shall  apply: 

(a)  During  the  first  phase,  if  any,  not  to 
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exceed  one  year,  of  the  Phase-in  Period, 
if  any,  the  Index  Values  listed  on  Index  1 ; 

(b)  During  the  second  phase,  if  any,  not 
to  exceed  one  year,  of  the  Phase-in 
Period,  if  any,  the  Index  Values  listed  on 
Index  2;  and 

(c)  At  all  times  thereafter  during  the 
term  of  this  Order,  the  Index  Values 
listed  on  Index  3. 

5.  Different  annual  cumulative  volume 
discount  rate  schedules  may  be  used  for 
ROP  retail  display  advertising  linage  in 
the  Los  Angeles  Times  for  a  different  line 
or  different  lines  of  merchandise,  such  as 
apparel,  appliances  or  furniture,  pro¬ 
vided  (a)  that  each  such  rate  schedule 
complies  with  this  Part;  (b)  that,  except  as 
provided  in  subparagraph  6  below,  all 
ROP  retail  display  advertising  in  the  Los 
Angeles  Times  for  such  line  or  lines  of 
merchandise  is  sold  pursuant  to  such  rate 
schedule;  (c)  that  a  purchaser’s  total 


Qualifying  ROP  Volume  (and  not  merely 
the  volume  purchased  pursuant  to  each 
separate  rate  schedule  shall  determine 
that  purchaser’s  rate  bracket  for  each 
such  separate  rate  schedule;  and  (d)  that 
all  volumes  purchased  pursuant  to  each 
such  separate  rate  schedule  shall  be  in¬ 
cluded  in  the  purchaser’s  Qualifying  ROP 
Volume. 

6.  Different  annual  cumulative  volume 
discount  rate  schedules  may  be  used  for 
ROP  retail  display  advertising  linage  in 
the  Los  Angeles  Times  in  different  sec¬ 
tions  of  the  newspaper,  provided  (a)  that 
each  such  rate  schedule  complies  with 
this  Part;  (b)  that  advertisements  of  simi¬ 
lar  content,  size  and  quality  are  accepted 
for  publication  in  each  such  section;  (c) 
that  purchaser’s  total  Qualifying  ROP 
Volume  (and  not  merely  the  volume 
purchased  pursuant  to  each  such  separate 


(Continued  on  page  18) 

Index  values  of  ROP  retail  rate  discounts 
contained  in  consent  agreement 


Min.  contract 

Pliase  One 

Phase  Two 

Final 

linage 

Daily 

Sun. 

Daily 

Sun 

Daily 

Sin. 

Open 

1.22390 

1.20478 

1.26973 

1.24148 

1.31878 

1.28155 

500 

100000 

100000 

100000 

100000 

100000 

100000 

1,000 

94878 

.94652 

94978 

.95133 

.95084 

.95658 

1,500 

.91691 

.90797 

91663 

.91663 

.91632 

.92609 

2,500 

.89394 

.87894 

.88879 

.88752 

.88326 

.89690 

5,000 

.87415 

.85998 

.86752 

86798 

86041 

.87671 

7,500 

.85994 

.84585 

85450 

.85565 

84868 

.86635 

10,000 

.84629 

.83404 

84267 

.84531 

.83878 

.85761 

15,000 

.83263 

.82221 

.83079 

.83492 

.82881 

.84881 

20,000 

.82032 

.81155 

.82170 

.82698 

.82318 

.84383 

25,000 

.80779 

.80071 

.81218 

.81866 

81688 

.83826 

35,000 

.79516 

.79161 

.80244 

81110 

.81023 

.83239 

50,000 

.78474 

.78258 

.79399 

.80372 

.80389 

.82680 

75,000 

.77482 

.77400 

.78659 

.79725 

79918 

.82263 

100,000 

.76490 

.76541 

.77916 

.79076 

.79443 

.81844 

150,000 

.75525 

.75706 

.77233 

.78478 

.79060 

.81506 

200,000 

.74551 

.74862 

.76528 

.77862 

.78643 

.81137 

300,000 

.73590 

.74031 

.75851 

.77270 

.78270 

80808 

500,000 

.72847 

.73205 

.75298 

.76692 

.77921 

.80499 

750,000 

.72127 

.72582 

.74791 

.76249 

.77643 

.80254 

1,000,000 

.71388 

.71942 

74246 

.75772 

.77304 

.79954 

1,300,000 

.70649 

.71302 

.73700 

.75295 

.76965 

.79655 

1,600,000 

69909 

.70662 

.73154 

.74818 

.76626 

.79356 

1,900,000 

.69170 

.70022 

.72608 

.74340 

.76287 

.79056 

2,200,000 

.68431 

.69382 

.72062 

.73863 

.75948 

.78757 

2,500,000 

.67903 

.68925 

.71625 

.73482 

75609 

.78457 

2,800,000 

.67375 

.68468 

.71188 

.73100 

.75270 

.78158 

3,100,000 

.66847 

.68011 

.70752 

.72718 

.74931 

.77858 

3,400,000 

.66319 

.67554 

.70315 

.72336 

.74591 

.77559 

3,800,000 

.65791 

.67097 

.69878 

.71955 

.74252 

.77259 

4.200,000 

.65263 

66640 

.69441 

.71573 

.73913 

76960 

4,600,000 

.64735 

.66183 

.69005 

.71191 

.73574 

76660 

5,000,000 

.64207 

.65726 

.68568 

.70810 

.73235 

.76361 

THIS  INDEX,  agreed  to  by  the  FTC  and  the  Los  Angeles  Times,  sets  the 
maximum  relative  discount  for  each  rate  bracket  in  the  paper's  retail  ROP 
rate  schedule.  Retail  Suburban  rates  are  also  covered  by  the  index,  and  the 
Times  reserves  the  right  to  set  all  absolute  dollar  rates.  The  index,  which  was 
derived  from  an  analysis  of  the  paper's  unit  costs  of  producing  and  printing 
and  other  volume-related  cost  savings,  allows  up  to  2'/3  years  for  com¬ 
pliance.  The  time  schedule  provides  fora  six-month  grace  period,  followed  by 
a  first-  year  phase  in  (Phase  1 );  a  second-year  phase  in  (Phase  2);  and  the 
final  index  (Phase  3). 
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rate  schedule  shall  determine  that  pur¬ 
chaser’s  rate  bracket  on  each  such  sepa¬ 
rate  rate  schedule;  and  (d)  that  all 
volumes  purchased  pursuant  to  each  such 
separate  rate  schedule  shall  be  included 
in  the  purchaser’s  Qualifying  ROP 
Volume. 

7.  In  the  event  that  respondent,  during 
the  term  of  this  Order,  employs  annual 
cumulative  volume  discount  rate  sche¬ 
dules  which  are  permitted  by  this  Part  and 
respondent  decides  to  charge  separtely 
for  services  (other  than  services  to  make 
advertising  copy  camera-ready)  which 
were  customarily  provided  by  respon¬ 
dent  in  1978  as  part  of  the  basic  line  rates 
for  ROP  retail  display  advertising  linage 
in  the  Los  Angeles  Times  and  the  costs  of 
which  were  included  in  the  1978  account¬ 
ing  cost  study,  respondent  may  do  so, 
provided  that  the  index  values  set  forth  in 
Indexes  1,2,  and  3  are  recalculated  based 
upon  the  1978  accounting  cost  study  and 
the  costs  of  the  services  for  which  respon¬ 
dent  will  charge  separately  are  eliminated 
from  consideration  in  calculating  the  in¬ 
dex  values,  and  provided  that  such 
charges  are  uniform  to  all  purchasers  of 
ROP  retail  display  advertising  linage  in 
the  Los  Angeles  Times  who  purchase 
such  services.  In  the  event  that  respon¬ 
dent  employs  annual  cumulative  volume 
discount  rate  schedules  which  are  permit¬ 
ted  by  this  Part,  respondent,  in  connec¬ 
tion  with  the  sale  of  ROP  retail  display 
advertising  linage  in  the  Los  Angeles 
Times,  may  charge  separately  for  ser¬ 
vices  which  were  not  customarily  pro¬ 
vided  by  respondent  in  1978  as  part  of  the 
basic  line  rates  for  ROP  retail  display 
advertising  linage  in  the  Los  Angeles 
Times,  provided  that  such  charges  are 
uniform  to  all  purchasers  of  ROP  retail 
display  advertising  linage  in  the  Los 
Angeles  Times  who  purchase  such  ser¬ 
vices. 

8.  In  the  event  that  respondent,  during 
the  term  of  this  Order,  employs  annual 
cumulative  volume  discount  rate  sche¬ 
dules  which  are  permitted  by  this  Part 
respondent  shall  employ  in  conjunction 
therewith  one  of  the  following  in  its  dis¬ 
cretion:  (1)  standardized  fees  per  unit  of 
work  to  make  advertising  copy  camera- 
ready;  (2)  a  surcharge  in  a  uniform 
amount  per  line  for  all  advertising  copy 
whi:h  is  not  submitted  camera-ready;  or 
(3)  a  discount  in  a  uniform  amount  per  line 
or  in  percentage  terms  per  line  for  all 
advertising  copy  which  is  submitted 
camera-ready.  In  the  event  that  respon¬ 
dent  uses  alternative  (1)  above,  the  fees 
shall  be  not  less  than  respondent’s  good 
faith  estimate  of  the  labor  costs  associ¬ 
ated  with  the  work.  In  the  event  that  re¬ 
spondent  uses  alternative  (2)  above,  the 
amount  of  the  surcharge  shall  be  not  less 
18 


than  one  percent  of  the  rate  for  the  500- 
line  bracket.  In  the  event  that  respondent 
uses  alternative  (3)  above,  the  amount  of 
the  uniform  per  line  discount,  if  any,  shall 
be  not  less  than  one  percent  of  the  rate  for 
the  500-line  bracket  and  the  amount  of  the 
percentage  per  line  discount,  if  any,  shall 
be  not  less  than  one  percent  of  the  pur¬ 
chaser’s  rate. 

9.  Volume  may  be  measured  in  lines  or 
in  any  suitable  equivalent,  including  col¬ 
umn  inches,  fractions  of  pages,  and 
pages. 

II 

It  is  ordered,  that  respondent  in  con¬ 
nection  with  the  sale  of  Suburban  Section 
retail  display  advertising  linage  in  the  Los 
Angeles  Times  in  or  affecting  commerce, 
as  “commerce”  is  defined  in  the  Federal 
Trade  Commission  Act,  shall,  not  later 
than  six  months  after  the  Effective  Date 
of  this  Order,  cease  and  desist  from  dis¬ 
criminating,  directly  or  indirectly,  in  the 
price  of  such  linage  of  like  grade  and  qual¬ 
ity  by  selling  such  linage  to  any  purchaser 
at  a  net  price  higher  than  the  net  price 
charged  any  other  pruchaser,  who,  in 
fact,  competes  in  the  sale  of  merchandise 
at  retail  with  the  purchaser  paying  the 
higher  price,  provided,  however,  that 
price  differences  result  in  from  the  use  of 
annual  cumulative  volume  discount  rate 
schedules  as  provided  herein  shall  not 
violate  this  Part: 

1.  Each  schedule  shall  list  such  Sub¬ 
urban  Section  Retail  Rate  Brackets  as  re¬ 
spondent  elects  to  use  and  a  per  line  rate 
for  each  such  Bracket  determined  in 
accordance  with  subparagraph  3  below. 

2.  Each  purchaser’s  Qualifying  Sub¬ 
urban  Section  Volume  shall  determine 
that  purchaser’s  Suburban  Section  Retail 
Rate  Bracket. 

3.  Respondent  may  add,  delete, 
change,  and  merge  Suburban  Section  Re¬ 
tail  Rate  Brackets  provided  that  the  per 
line  rate  difference  between  the  Open  rate 
and  any  other  Suburban  Section  Retail 
Rate  Brackets.  When  a  bracket  is  em¬ 
ployed  in  a  Suburban  Section  schedule 
that  is  not  employed  in  the  ROP  Retail 
Rates  Brackets  the  maximum  difference 
in  price  shall  be  calculated  by  interpolat¬ 
ing  from  the  rates  for  the  most  nearly 
corresponding  ROP  Retail  Rate  Brackets 
by  any  generally  accepted  method  of  in¬ 
terpolation. 

4.  Different  annual  cumulative  volume 
discount  rate  schedules  may  be  used  for 
Suburban  Section  retail  display  advertis¬ 
ing  linage  in  the  Los  Angeles  Times  for  a 
different  line  or  different  lines  of  mer¬ 
chandise,  such  as  apparel,  appliances,  or 
furniture,  provided  (a)  that  each  such  rate 
schedule  complies  with  this  Part;  (b)  that, 
except  as  provided  in  subparagraph  5  be¬ 
low,  all  Suburban  Section  retail  display 
advertising  in  the  Los  Angeles  Times  for 
such  line  or  lines  of  merchandise  is  sold 
pursuant  to  such  rate  schedule;  (c).that  a 
purchaser’s  total  Qualifying  Suburban 


Section  Volume  (and  not  merely  the 
volume  purchased  pursuant  to  each  such 
separate  rate  schedule)  shall  determine 
that  purchaser’s  rate  bracket  on  each 
such  separate  rate  schedule;  and  (d)  that 
all  volume  purchased  pursuant  to  each 
such  separate  rate  schedule  shall  be  in¬ 
cluded  in  the  purchaser’s  Qualifying  Sub¬ 
urban  Section  Volume. 

5.  Different  annual  cumulative  volume 
discount  rate  schedules  any  be  used  for 
Suburban  Section  retail  display  advertis¬ 
ing  linage  in  the  Los  Angeles  Times  in 
different  sections  of  the  newspaper,  pro¬ 
vided  (a)  that  each  such  rate  schedule 
complies  with  this  Part;  (b)  that  advertise¬ 
ments  of  similar  content,  size,  and  quality 
are  accepted  for  publication  in  each  such 
section;  (c)  that  a  purchaser’s  total  Qual¬ 
ifying  Suburban  Section  Volume  (and  not 
merely  the  volume  purchased  pursuant  to 
each  such  separate  rate  schedule  shall 
determine  that  purchaser’s  rate  bracket 
on  each  such  separate  rate  schedule;  and 
(d)  that  all  volumes  purchased  pursuant 
to  each  such  separate  rate  schedule  shall 
be  included  in  the  purchaser’s  Qualifying 
Suburban  Section  Volume. 

6.  In  the  event  that  respondent,  during 
the  term  of  this  Order,  employs  annual 
cumulative  volume  discount  rate  sche¬ 
dules  which  are  permitted  by  this  Part, 
respondent  may  charge  separately  for 
services  under  the  same  circumstances  as 
provided  in  subparagraph  7  of  Part  I  of 
this  Order. 

7.  In  the  event  that  respondent,  during 
the  term  of  this  Order,  employs  annual 
cumulative  volume  discount  rate  sche¬ 
dules  which  are  permitted  by  this  Part, 
respondent  shall  employ  in  conjunction 
therewith  one  of  the  following  in  its  dis¬ 
cretion:  (1)  standardized  fees  per  unit  of 
work  to  make  advertising  copy  camera- 
ready;  (2)  a  surcharge  in  a  uniform 
amount  per  line  for  all  advertising  copy 
which  is  not  submitted  camera-ready;  or 
(3)  a  discount  in  a  uniform  amount  per  line 
or  in  percentage  terms  per  line  for  all 
advertising  copy  which  is  submitted 
camera-ready.  In  the  event  that  respon¬ 
dent  uses  alternative  (1)  above,  the  fees 
shall  be  not  less  than  respondent’s  good 
faith  estimate  of  the  labor  costs  associ¬ 
ated  with  the  work.  In  the  event  that  re¬ 
spondent  uses  alternative  (2)  above,  the 
amount  of  the  surcharge  shall  be  not  less 
than  one  percent  of  the  rate  for  the  500- 
line  bracket.  In  the  event  that  respondent 
uses  alternative  (3)  above,  the  amount  of 
the  uniform  per  line  discount,  if  any,  shall 
be  not  less  than  one  percent  of  the  rate  for 
the  500-line  bracket  and  the  amount  of  the 
percentage  per  line  discount,  if  any,  shall 
be  not  less  than  one  percent  of  the  pur¬ 
chaser’s  rate. 

8.  Volume  may  be  measured  in  lines  or 
in  any  suitable  equivalent,  including  col¬ 
umn  inches,  fractions  of  pages,  and 
pages. 

(Continued  on  next  page ) 
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III 

It  is  ordered,  that,  in  conection  with  the 
sale  of  ROP  and/or  Suburban  Section  re¬ 
tail  display  advertising  linage  in  the  Los 
Angeles  Times,  respondent  shall  not 
establish  other  discounts,  credits,  or 
commissions  which  are  not  made  func¬ 
tionally  available  to  all  purchasers  of 
ROP  and/or  Suburban  Section  retail  dis¬ 
play  advertising  linage  in  the  Los  Angeles 
Times  or  establish  non-uniform  charges 
to  such  purchasers,  provided  that  nothing 
herein  contained  shall  prevent  respon¬ 
dent  from  using  the  discounts,  credits, 
commissions,  or  charges  which  were 
used  by  respondent  in  connection  with 
the  sale  of  ROP  and/or  Suburban  Section 
retail  display  advertising  in  the  Los 
Angeles  Times  in  1978,  provided,  howev¬ 
er,  that,  in  connection  with  the  sale  of 
ROP  and/or  Suburban  Section  retail  dis¬ 
play  advertising  linage  in  the  Los  Angeles 
Times,  no  discount  for  multiple  full  page 
advertisements  in  the  full-run  (ROP)  edi¬ 
tions  of  the  Los  Angeles  Times  on  a  single 
day  may  be  granted  and  no  annual 
cumulative  volume  discounts  other  than 
in  compliance  with  Part  I  or  Part  II  of  this 
Order,  as  appropriate,  may  be  granted. 
All  such  discounts,  credits,  commissions, 
or  charges  permitted  by  this  Part  shall  be 
disregarded  in  determining  whether  rates 
for  ROP  and/or  Suburban  Section  retail 
display  advertising  linage  in  the  Los 
Angeles  Times  comply  with  Part  I  or  Part 
II  of  this  Order. 

IV 

It  is  ordered,  that  nothing  in  this  Order 
shall  be  construed  to  prevent  respondent 
from  asserting  any  of  the  following  de¬ 
fenses  in  any  action  brought  to  enforce 
this  Order:  price  discrimination  which 
makes  only  due  allowance  for  differences 
in  the  cost  of  manufacture,  sale  or  deliv¬ 
ery  resulting  from  differing  methods  or 
quantities  in  which  such  ROP  and/or  Sub¬ 
urban  Section  retail  display  advertising 
linage  in  the  Los  Angeles  Times  is  sold  or 
delivered  to  such  purchasers,  or  which  is 
made  in  good  faith  to  meet  an  equally  low 
price  of  a  competitor,  or  where  the  pur¬ 
chaser  is  an  agency  of  the  United  States 
of  America;  provided  that,  in  the  event 
respondent  employs  annual  cumulative 
volume  discount  rate  schedules  as  per¬ 
mitted  by  part  I  or  Part  II  of  this  Order,  no 
type  or  item  of  cost  covered  by  paragraph 
II  of  the  Agreement  contemplating  this 
Order  may  be  relied  on  in  justification  of 
price  differences  greater  than  those  dif¬ 
ferences  expressly  permitted  by  Part  I 
and  Part  II. 

V 

It  is  ordered,  that  nothing  in  this  Order 
shall  be  construed  to  infringe  upon  or 
limit  the  publishing  standards  and  poli¬ 
cies  of  the  Los  Angeles  Times,  including, 
but  not  limited  to,  the  right,  in  the  exer¬ 
cise  of  its  sole  discretion,  to  accept  or 
reject  advertising,  and  the  right  to  revise 
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or  reject  advertising  which,  in  the  judg¬ 
ment  of  the  Los  Angeles  Times,  is  offen¬ 
sive,  misleading,  libelous  or  unlawful. 

VI 

It  is  ordered,  that  Count  II  of  the  Com¬ 
plaint  be,  and  it  hereby  is,  dismissed  and 
that  the  Order  Reinstating  Count  II  of  the 
Complaint,  issued  July  27, 1978,  be,  and  it 
hereby  is,  vacated. 

VII 

It  is  ordered,  that,  except  as  specified 
in  paragraph  3  of  Part  VIII  below,  this 
Order  shall  terminate  ten  (10)  years  from 
six  months  after  the  Effective  Date  pro¬ 
vided,  however,  that  said  ten  (10)  year 
period  shall  be  reduced  by  the  amount  of 
time,  if  any,  in  excess  of  one  (1)  year 
elapsing  between  the  execution  of  this 
Agreement  by  times  Mirror  and  its  attor¬ 
neys  and  by  counsel  for  the  Commission 
and  the  Effective  Date,  and  provided 
further  that  said  ten  (10)  year  period  shall 
be  increased  by  the  amount  of  time,  if 
any,  of  the  Phase-in  Period. 

VIII 

It  is  further  ordered,  that  respondent 
shall: 

1.  Distribute  within  60  days  of  the 
Effective  Date  a  copy  of  this  Order  to  all 
Los  Angeles  Times  operating  divisions 
involved  in  the  sale  of  ROP  retail  display 
advertising  linage  in  the  Los  Angeles 
Times  and/or  in  the  sale  of  Suburban  Sec¬ 
tion  retail  display  advertising  linage  in  the 
Los  Angeles  Times,  and  to  personnel, 
agents,  or  representatives  having  policy 
responsibilties  with  respect  to  the  sale  of 
such  advertising  linage  in  the  Los 
Angeles  Times  and  that  respondent  se¬ 
cure  from  each  such  person  a  signed 
statement  acknowledging  receipt  of  this 
Order. 

2.  Notify  the  Commission  at  least  thirty 
(30)  days  prior  to  any  proposed  change  in 
Times  Mirror,  such  as  dissolution, 
assignment  or  sale  resulting  in  the  emerg¬ 
ence  of  a  successor  corporation,  the  crea¬ 
tion  or  dissolution  of  subsidiaries  or  any 
other  change  in  the  corporation,  which 
may  affect  respondent's  compliance 
obligations  arising  out  of  the  Order. 

3.  Maintain,  for  a  period  of  three  years 
from  the  date  of  sale,  records  of  all  sales 
of  ROP  and  Suburban  Section  retail  dis¬ 
play  advertising  linage  in  the  Los  Angeles 
Times  sufficient  to  identify  the  purchas¬ 
er,  the  number  of  lines  purchased,  the 
rates  charged,  and  the  discounts,  credits, 
commissions  and  charges  made  in  con¬ 
nection  with  the  sale  of  ROP  and/or  Sub¬ 
urban  Section  retail  display  advertising 
linage  in  the  Los  Angeles  Times.  Respon¬ 
dent  shall  make  said  records  available  for 
inspection,  copying,  and  reproduction  to 
counsel  for  the  Federal  Trade  Commis¬ 
sion  during  respondent’s  normal  business 
hours  upon  reasonable  request.  Respon¬ 
dent  may  have  counsel  present  during 
any  and  all  such  inspections.  Respon¬ 
dent’s  obligations  to  maintain  these  re¬ 
cords  and  to  provide  access  to  them  shall 
terminate  one  year  following  the  termina¬ 


tion  of  this  Order. 

4.  Maintain,  during  the  term  of  this 
Order,  a  file  at  its  principal  place  of  busi¬ 
ness  containing  information  which  fully 
describes  the  rules,  practices,  proce¬ 
dures,  and  policies  which  were  used  by 
the  Los  Angeles  Times  in  1978  to  deter¬ 
mine  (Qualifying  ROP  Volume  and  (Qual¬ 
ifying  Suburban  Section  Volume. 

5.  File  with  the  Commission,  within 
one  (1)  year  after  the  Effective  Date  of 
this  Order,  a  report,  in  writing,  setting 
forth  in  detail  the  manner  and  form  in 
which  it  intends  to  comply,  is  complying, 
and/or  has  complied  with  this  Order;  and, 
thereafter  until  this  Order  terminates,  file 
annually  copies  of  all  schedules  of  rates 
for  ROP  and/or  Suburban  Section  retail 
display  advertising  linage  in  the  Los 
Angeles  Times,  showing  the  periods  dur¬ 
ing  which  such  rates  were  in  effect,  and  a 
list  of  other  types  of  discounts,  sur¬ 
charges,  and  commissions,  if  any,  not 
shown  on  the  schedules  of  rates  for  ROP 
and/or  Suburban  Section  retail  display 
advertising  linage  in  the  Los  Angeles 
Times,  that  are  offered  or  imposed  in  con¬ 
nection  with  the  sale  of  ROP  and/or  Sub¬ 
urban  Section  retail  display  advertising 
linage  in  the  Los  Angeles  Times, accom¬ 
panied  by  a  certification  that  such  sche¬ 
dules  of  rates  were  employed  in  the  sale 
of  ROP  and  Suburban  Section  retail  dis¬ 
play  advertising  in  the  Los  Angeles 
Times. 

Fisher  to  leave 
j-school  position 

Roy  Fisher  will  leave  his  position  as 
dean  of  the  University  of  Missouri  School 
of  Journalism  next  August. 

Fisher,  63,  who  was  editor  of  the  Chi¬ 
cago  Daily  News  before  taking  the  col¬ 
lege  position,  said  he  will  take  a  one  year 
sabbatical  and  then  return  to  the  universi¬ 
ty  to  teach. 

The  Missouri  school  of  journalism 
under  Fisher,  over  the  years,  has  been 
cited  as  one  of  the  nation’s  best.  In  May, 
however,  the  American  Council  on 
Education  in  Journalism  withdrew  accre¬ 
ditation  for  its  news  publishing  sequence 
and  placed  its  advertising  sequence  on 
probation. 

Study  attitudes 

American  Society  of  Newspaper  Edi¬ 
tors  has  awarded  a  $62,000  grant  to  two 
Michigan  State  researchers,  Michael  and 
Judee  Burgoon,  to  interview  up  to  25  re¬ 
porters  at  eight  newspapers  to  “deter¬ 
mine  the  overall  mind-set’’  of  staffers, 
including  their  views  on  what  news  is, 
how  news  decisions  are  made,  and  what 
they  think  readers  want  and  what  effects 
computers  has  had  on  news  gathering  or 
job  satisfaction.  The  findings  will  be  dis¬ 
closed  at  the  ASNE  annual  meeting  in 
April  1982. 
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Secretary  of  Agriculture 
to  address  food  editors 


About  100  newspaper  food  editors  will 
convene  in  Chicago  October  4-8  to  dis¬ 
cuss  and  sample  a  veritable  smorgasbord 
of  subjects  and  culinary  novelties. 

The  five-day  agenda  will  include  talks 
on  “Souffles  without  Fear,”  sponsored 
by  the  American  Egg  Board;  “Spotlight 
on  Peanuts,”  sponsored  by  the  Peanut 
Advisory  Board;  and  “How  People  De¬ 
velop  Food  Tastes  or  Why  Does  Anyone 
Eat  a  Chilli  Pepper,”  sponsored  by  Swift 
&  Company. 

The  entree  to  the  39th  annual  News¬ 
paper  Food  Editors  Conference  will  be  a 
keynote  address  by  John  R.  Block,  U.S. 
Secretary  of  Agriculture. 

“We  are  confident  that  this  year’s  con¬ 
ference  is  going  to  be  one  of  the  best,” 
said  Sam  Odishoo,  chairman  of  this 
year’s  conference  which  is  sponsored  by 
the  Newspaper  Advertising  Sales  Asso¬ 
ciation. 

Editors  will  be  presented  with  a  variety 
of  food  topics  and  foods  such  as  holiday 
diet  plans,  sponsored  by  DuPont  Co.; 
Creole  Cuisine  hosted  by  Mcllhenny  Co. 
(makers  of  Tabasco  Pepper  Sauce);  and 
“Old  El  Paso  Mexican  Fiesta”  sponsored 
by  Pet  Inc.  and  featuring  American 
cuisine  ranging  from  Nantucket  pheasant 
to  roulade  of  Michigan  Buffalo;  and  a  dis¬ 
cussion  of  “fresh  herbs  in  today’s  Danish 
cooking,”  hosted  by  the  Denmark 
Cheese  Association. 

In  addition,  Kraft  will  sponsor  a  ses¬ 
sion  on  future  nutrition  while  Swift  &  Co. 


discusses  taste  comparison  tests  and  the 
vocabulary  of  flavors. 

A  special  workshop  will  examine  re¬ 
cipe  contests,  cookbook  supplements, 
and  the  best  way  for  a  food  editor  to  get 
her  own  cookbook  into  print. 

Future  trends  in  frozen  fruits,  fiber 
content,  low  sodium  diets  and  economic¬ 
al  dishes  also  will  be  covered  during  the 
conference.  Campbell  Soup  Co.  will  de¬ 
monstrate  their  recipe  reliability  when 
used  in  a  microwave  oven  and  the  micro- 
wave  consumer  in  general,  while  Oster 
Inc.  will  introduce  new  accessories  for  its 
“Kitchen  Center  Brand  Food  Prepara¬ 
tion  Unit.” 

In  all,  there  will  be  roughly  42  manufac¬ 
turer  sponsored  sessions  during  the 
event.  Three  of  the  sponsors,  the  Amer¬ 
ican  Meat  Institute,  Ocean  Spray  Cran¬ 
berries  and  the  Carnation  Co.  will  also 
present  their  annual  awards  which  in¬ 
clude:  Vesta  Awards  Competition,  1981 
Salute  to  America  Food  Awards  and  the 
Golden  Carnation  Awards. 

Away  from  the  meeting  site — the 
Drake  Hotel — editors  will  enjoy  “Good 
Eating  for  Great  Living,”  a  dinner  spon¬ 
sored  by  Pepperidge  Farm  Inc.  at  the 
Lake  Shore  Center  Club;  a  tour,  recep¬ 
tion  and  dinner  sponsored  by  Kraft  at 
their  corporate  headquarters  in  Glen¬ 
view,  Ill.;  a  Lake  Michigan  cruise  and 
dessert,  sponsored  by  the  State  of  Flor¬ 
ida,  Department  of  Citrus;  and  a  fish  lun¬ 
cheon  hosted  by  the  North  Atlantic  Sea¬ 
food  Association. 


Calif,  statute  blocks 
libel  reimbursement 


National  Enquirer  is  having  trouble 
collecting  from  its  insurance  company  the 
money  awarded  to  actress  Carol  Burnett 
in  her  successful  libel  suit  against  the 
national  tabloid. 

The  problem  arises  over  a  California 
statute  which  prohibits  an  insurance  com¬ 
pany  from  indemnifying  an  insured  for 
damages  resulting  from  willful  miscon¬ 
duct.  As  a  result.  Employers  Reinsurance 
Corporation  contends  it  cannot  reim¬ 
burse  the  Enquirer,  even  though  the  libel 
award  is  covered  under  the  terms  of  the 
Enquirer’s  policy  with  the  insurance 
company. 

As  a  result,  the  Enquirer  has  filed  suit 
in  Federal  District  Court  in  Washington, 
D.C.  In  that  suit,  the  Enquirer  is  seeking 
to  have  to  court  rule  that  the  California 
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statute  is  not  applicable  in  this  particular 
case. 

The  insurance  company  is  reportedly 
in  a  bind.  It  admits  owing  the  Enquirer  the 
money  under  the  terms  of  the  libel  policy, 
but  also  contends  that  the  California  sta¬ 
tute  prohibits  it  from  making  payment. 

Burnett  was  awarded  $750,()()0  in  puni¬ 
tive  damages  and  $50,000  in  actual  dam¬ 
ages  by  a  California  trial  court.  The  En¬ 
quirer  filed  its  suit  in  Washington,  D.C., 
according  to  its  attorney  Irving  Younger, 
because  the  insurance  company  is 
licensed  there  and  because  the  “under¬ 
lying  facts”  in  the  Burnett  article  took 
place  in  Washington,  D.C. 

Younger  said  it  is  not  clear  whether  the 
California  statute  is  meant  to  apply  to 
newspapers.  He  said  there  has  been  no 


Alabama  daily 
cleared  of  libel 

A  Circuit  Court  jury  has  cleared  the 
Montgomery  (Ala.)  Advertiser  and  a  for¬ 
mer  state  official  of  libel. 

The  newspaper  and  former  state  Fi¬ 
nance  Director  David  Bronner  had  been 
sued  for  $7. 1  million  by  two  former  em¬ 
ployees  of  the  State  Building  Commis¬ 
sion.  The  men  claimed  that  Bronner  de¬ 
famed  them  when  he  announced  their  dis¬ 
missals  at  a  May  29,  1979  press  confer¬ 
ence.  They  also  claimed  that  the  news¬ 
paper  libeled  them  by  carrying  state¬ 
ments  Bronner  made  at  the  press  confer¬ 
ence. 

The  employees  claimed  that  Bronner 
and  the  newspaper  falsely  accused  them 
of  illegal  activity  by  “lumping  them 
together”  with  former  Building  Commis¬ 
sion  Director  Hugh  Adams,  who  was  la¬ 
ter  convicted  of  peijury. 

Rod  Nachman,  who  defended  both 
Bronner  and  the  newspaper,  said  Bron¬ 
ner  was  trying  to  uncover  misconduct  in 
the  Building  Commission,  and  the  news¬ 
paper  was  doing  its  job  to  report  what 
Bronner  had  found. 

“If  the  media  can’t  print  what  a  high- 
placed  official  says  at  a  newspaper 
conference.  .  .  without  being  slapped 
with  a  libel  suit.  .  .  then  that’s  the  end  of 
responsible  news  coverage,”  Nachman 
said. 

During  the  trial,  the  two  ex-employees 
were  ruled  “public  figures”  by  the  trial 
judge,  making  it  necessary  for  them  to 
prove  the  information  was  published 
“with  malice”  by  the  newspaper. 

Although  they  lost  the  libel  suit,  the 
two  men  said  they  were  satisfied  since  the 
trial  gave  them  the  opportunity  to  present 
witnesses  who  publicly  testified  on  their 
behalf. _ 

court  case  making  such  a  determination. 

Meanwhile,  the  Burnett  libel  ruling  is 
being  appealed  by  the  Enquirer.  Younger 
said  briefs  will  probably  not  be  filed  with 
the  California  Court  of  Appeals  until  late 
1981  or  early  1982. 

As  of  September  29,  the  Enquirer  had 
21  libel  suits  pending  against  it,  according 
to  Younger,  but  most  are  “inactive.” 

During  the  Burnett  trial,  many  other 
actors  and  actresses  said  they  planned  to 
sue  the  Enquirer  for  libel  if  Burnett  was 
successful.  There  has  not  been,  however, 
a  surge  in  the  number  of  libel  suits  filed 
against  the  Enquirer. 

Since  the  Burnett  verdict  was  rendered 
against  the  Enquirer,  four  additional  libel 
suits  have  been  filed — three  involving 
“movie  and  tv  stars.” 

The  latest  to  sue  the  Enquirer  for  libel 
was  actress  Rachel  Welch.  Her  suit  was 
filed  on  September  25. 

The  total  monetary  amount  for  which 
the  Enquirer  is  being  sued  in  those  21 
suits  was  unavailable.  “They  just  pick 
numbers  out  of  the  air,”  Younger  said. 
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‘  The  dish  has  ended  the 
phone  line  interruptions  we 
had.  Now  we  spend  less 
time  on  technical  problems, 
and  put  the  added  time  into 
putting  out  the  newspaper. " 
“We  are  very  much  aware  of 
the  savings  the  dish  program 
will  bring  to  the  newspaper 
industry” 


Terry  Greenberg  Editor 
Redlands  Daily  Facts 


United  Press  International  congratulates  The  Redlands  Daily 
Facts,  UPl’s  100th  subscriber  to  go  “on  line”  with  satellite 
delivery  of  the  news.  On  Aug.  28,  the  Harris  Corp.  installed  the 
dish  on  the  California  daily's  roof — a  milestone  both  for  The 
Facts  and  UPl. 

For  The  Facts,  an  8,310  afternoon  paper,  owning  the  dish  has 
meant  freedom  from  the  frequent  phone  line  interruptions  that 
once  were  routine.  Editor  Terry  Greenberg  says  it  has  been 
smooth  sailing  since  the  installation. 

For  UPl,  the  100th  dish  was  another  step  toward  freedom  from 
the  constant  telephone  company  rate  increases.  UPl  is  helping 
newspapers  achieve  true  communications  independence — by 
owning  their  own  dishes.  And,  UPl  is  backing  the  effort  with  a 
program  that  repays  newspapers  most  of  the  dish  costs. 


The  UPl  installations  are  moving  faster — 50  more  since  The 
Facts  went  on  line  and  more  than 
550  UPl  dishes  ordered.  UPl  and  the 
industry  are  on  the  right  track. 


VNIIED  PRESS 
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Michael  Hertz,  former  business 
manager  of  the  Salem  (Ore.)  Statesman- 
Journal,  moved  to  personnel  director  for 
the  Nevada  State  Journal  and  Reno 
Evening  Gazette.  In  other  changes  on 
Reno  Newspapers,  Jack  Meany  moved 
from  Gazette  circulation  manager  to  cir¬ 
culation  manager  of  the  morning  Journal. 
Succeeding  Meany  at  the  Gazette  is  Ed 
Beck,  who  was  county  sales  supervisor. 
Rich  Sperry,  district  service  manager, 
was  appointed  to  Beck’s  former  post. 

♦  ♦  * 

James  R.  Brooks  was  named  chief 
editorial  writer  of  Sparks  Newspapers 
which  include  the  Hayward  (Calif.)  Daily 
Review,  Livermore  Tri-Valley  Herald  and 
the  Fremont  Argus.  Brooks  had  served  as 
editorial  page  director  of  the  Palm 
Springs  (Calif.)  Desert  Sun  since  1976, 
and  previously  was  an  editorial  writer  for 
the  San  Diego  Union  and  chief  editorial 
writer  of  the  Oakland  Tribune  under  the 
late  William  F.  Knowland.  Brooks 
formerly  was  editor  and  publisher  of  a 
group  of  Arizona  weeklies. 

♦  «  ♦ 

Roberta  Thumim,  formerly  with  Con¬ 
sumers  Union  and  Planned  Parenthood, 
New  York,  was  appointed  director  of 
media  relations  for  the  American  Lung 
Association. 

«  *  # 

Jeff  Rude,  sports  writer  for  the  Jack¬ 
sonville  (Fla.)  Journal  since  1978,  moved 
to  sports  editor  of  Today,  Cocoa,  Fla. 


C.  Robert  Turnbull  was  appointed 
general  manager  of  the  Newspaper  Divi¬ 
sion  of  the  London  (Ont.)  Free  Press 
Company  Limited.  Turnbull  most  recent¬ 
ly  was  director  of  operations,  a  post  he 
has  held  for  the  last  15  of  his  40  years  with 
the  firm.  Turnbull  is  a  long-time  contribu¬ 
tor  to  the  North  American  daily  newspap¬ 
er  world  through  involvement  with  the 
Canadian  Daily  Newspaper  Publishers 
Association  and  American  Newspaper 
Publishers  Association. 

«  «  * 

John  W.  Stackhouse  of  Indianapo¬ 
lis,  was  named  to  the  newly  established 
post  of  vicepresident  for  finance  of  Nixon 
Newspapers.  He  will  live  in  Peru,  Indi¬ 
ana,  and  work  out  of  company  headquar¬ 
ters  in  Wabash.  Stackhouse  joins  Nixon 
from  International  Telephone  and  Tele¬ 
graph,  where  he  spent  much  of  his  time  in 
publishing-related  matters.  From  March 
of  1980  to  the  present,  he  was  assistant 
comptroller  of  ITT’s  publishing  opera¬ 
tions  staff. 

♦  ♦  * 

James  R.  Wilson,  Jr.,  was  appointed 
New  York  divisional  sales  manager  for 
corporate  and  B&I  advertising  of  U.S. 
News  &  World  Report,  and  RICHARD  F. 
Heisen  was  named  New  York  divisional 
sales  manager  for  consumer  advertising. 
Wilson  joined  U.S.  News  from  the  New 
York  Times.  Heisen  was  serving  as 
associate  New  York  sales  manager. 


NEWSPEOPLE 


George  Kiefer  was  named  manager 
of  the  Newhouse  Newspapers’  South- 
field,  Michigan,  office.  He  succeeds 
Warren  Harris,  who  is  retiring  after  25 
years  with  Newhouse. 

*  *  * 

John  Kelly,  controller  for  the  Col¬ 
umbus  (Ga.)  Ledger-Enquirer,  was 
named  controller  of  the  Macon  (Ga.) 
Telegraph  and  News,  replacing  Richard 
Sm ALLMAN,  who  moved  to  Miami  as 
corporate  controller  for  Viewdata  Cor¬ 
poration  of  America. 

*  «  « 

C.  F.  Me  Clughan  was  appointed 
publisher  and  president  of  the  Suffolk 
(Va.)  News-Herald  by  Worrell  Newspap¬ 
ers  of  Charlottesville,  Va.  He  was  adver¬ 
tising  director  of  the  Lynchburg  (Va.) 
News  and  Daily  Advance. 

* 

Bob  Sudyk,  former  sports  columnist 
for  the  Cleveland  Press,  joined  the  Hart¬ 
ford  (Conn.)  Courant.  He  was  with  the 
Press  25  years,  serving  in  business, 
medical  and  baseball  writing  assignments 
before  becoming  featured  sports  col¬ 
umnist  in  1978.  At  the  Courant,  Sudyk 
will  write  three  columns  a  week. 

«  *  4> 

Judy  Harod  was  named  editor  of  the 
Coburg  (Ontario)  Daily  Star.  Harod  was 
editor  of  the  weekly  Campbellford 
Herald  and  is  a  former  news  editor  of  the 
Star.  She  succeeds  Leone  Klitzke,  who 
has  edited  the  Star  since  it  became  a  daily 
five  years  ago.  Klitze  will  return  to  part 
time  work  after  maternity  leave. 

♦  ♦  * 

Bob  Tartaglione  is  the  new  presi¬ 
dent  of  Guide  Newspapers,  publisher  of 
five  suburban  newspapers  in  New 
Orleans.  Guide  Newspapers  also  has  a 
commercial  printing  plant.  Tartaglione 
formerly  was  vicepresident  of  the  Jeffer¬ 
son  Pilot  Company  and  earlier  corporate 
vicepresident  of  New  York  Times  Affili¬ 
ated  Newspapers. 

Frank  Heflin,  formerly  associated 
with  Atlanta  Newspapers  Extra  Program, 
was  named  vicepresident  of  operations  of 
Guide  Newspapers. 


LEE  DIRKS 
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When  athletes  make 
legends,  who  should 
chronicle  them?  The 
Washington  Post’s  Thomas 
Boswell,  of  course. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Ed  Offley  joined  the  Norfolk  Ledger- 
Star  as  an  editorial  writer.  Fteviously  he 
was  editorial  page  editor  of  the  Charlot¬ 
tesville  (Va.)  Daily  Progress;  editorial 
page  editor  of  the  Winchester  ( Va.)  Even¬ 
ing  Star  and  was  a  reporter  and  editor  for 
The  Virginia  Gazette,  Williamsburg. 

«  *  « 

Albert  Cross  will  assume  new 
duties  as  executive  editor  of  the  Toledo 
Blade  effective  November  1.  The  posi¬ 
tion  has  been  vacant  since  June  of  this 
year  when  Robert  Hartley  resigned. 

Cross  has  been  executive  editor  of  the 
Monterey  (Calif.)  Peninsula  Herald.  He 
is  a  veteran  of  29  years  with  Block  News¬ 
papers,  joining  the  Blade  in  1952  as  a  copy 
editor  and  holding  a  number  of  other  edi¬ 
tor  posts  before  moving  to  Monterey  in 
1971  as  managing  editor  of  the  Herald, 
which  is  owned  by  the  Toledo  Blade  Co. 

*  *  * 

Hope  Daniels  was  appointed  chief  of 
the  Philadelphia  Bulletin’s  features  copy 
desk  and  will  direct  copy  editors  re¬ 
sponsible  for  the  daily  and  Sunday  Focus 
and  Arts-and-Leisure  pages.  She  con¬ 
tinues  her  weekly  column.  The  Compul¬ 
sive  Shopper,  for  the  Focus  and  Style 
section.  With  the  Journal  since  1978, 
Daniels  previously  was  with  the  Dover 
(N.J.)  Daily  Advance  and  the  Wood- 
bridge  (N.J.)  News  Tribune. 

«  «  * 

Robert  R.  Douglas,  former  managing 
editor  of  the  Arkansas  Gazette,  Little 
Rock,  was  named  chairman  of  the  depart¬ 
ment  of  journalism  At  the  University  of 
Arkansas,  Fayetteville.  He  succeeds 
Roy  Reed,  who  was  acting  chairman  and 
currently  holds  the  position  of  associate 
professsor. 

♦  ♦  ♦ 

Les  Layton,  a  former  award-winning 
business  writer  and  investigative  reporter 
at  the  St.  Paul  Dispatch  and  the  Miami 
Herald,  will  direct  Paragon  Advertising 
Agency’s  public  relations  department. 
The  firm  is  located  in  Minneapolis. 

«  «  ♦ 

Jeff  Share  was  promoted  to  news 
editor  of  the  Sunday  Times-Union, 
Albany,  N.Y.  He  joined  Captial  News¬ 
papers  Group  in  October,  1979,  as  a  copy 
editor  for  the  Times-Union,  having  pre¬ 
viously  been  with  the  Binghamton  Sun- 
Bulletin  and  Today's  Sp/ri7,Hatboro,  Pa., 
and  the  Doylestown  (Pa.)  Daily  Intel¬ 
ligencer. 

♦  ♦  * 

David  H.  Sloves  was  promoted  to 
associate  editor  of  the  International 
Group  of  Technical  Publishing  Company, 
New  York,  N.Y.,  a  company  of  Dun  & 
Bradstreet  Corporation.  Sloves  had  been 
staff  editor  and  head  of  the  reader  service 
department.  He  joined  the  company  in 
October,  1980,  as  an  assistant  editor. 
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Bob  Roach,  production  systems  man¬ 
ager  with  the  Seattle  Post-Intelligencer, 
was  elected  president  of  the  Atex  News¬ 
paper  Users  Group  at  the  annual  meeting 
in  Seattle. 

Other  officer  elected  are:  Vicepresi¬ 
dent,  Paul  Schulman,  The  Record, 
Hackensack,  N.J.;  vicepresident,  Char¬ 
lie  Liftman,  Boston  Globe;  secretary- 
treasurer,  Faith  Christine,  Minneapo¬ 
lis  Star  and  Tribune,  and  membership 
chairman,  Dan  Sullivan,  Chicago  Sun- 
Times. 

*  «  * 

Jeffrey  A.  Frank,  a  former  editorial 
writer  at  the  Washington  Star  and  former 
editorial  page  editor  of  the  Ithaca  (N.Y.) 
Journal,  was  named  editorial  page  editor 
of  the  Buffalo  Courier-Express  effective 
October  12.  Frank  joined  the  Washington 
Star  as  editor  of  the  Sunday  arts  section 
and  in  1979  moved  to  the  editorial  page. 
He  is  also  a  published  novelist. 

♦  ♦  ♦ 

Bill  Dame^  who  handled  business 
news  for  the  Burlington  (Vt.)  Free  Press, 
has  retired  after  29  years  with  the  news¬ 
paper. 

«  4t  « 

Brad  Tillson,  city  editor  of  the  Day- 
ton  (Ohio)  Daily  News  was  named  assis¬ 
tant  managing  editor,  succeeding  Sue 
Reisinger,  who  became  managing  editor 
of  the  Miami  News. 

Tillson  joined  the  Daily  News  in  1971 
after  two  years  with  the  Charlotte  (N.C.) 
News.  He  has  covered  city,  county  and 
state  government  and  politics  and  was  a 
special  projects  writer. 
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Tom  Gavin,  a  Denver  Post  associate 
editor  and  member  of  the  newspaper’s 
Washington  bureau  since  1977,  has  re¬ 
turned  to  the  Denver  newsroom  to  re¬ 
sume  writing  columns  he  made  popular 
prior  to  his  assignment  in  the  nation’s 
capitol.  Gavin  was  a  reporter  for  the 
Rocky  Mountain  News  when  he  first 
joined  the  Post  in  1%1.  He  became  assis¬ 
tant  managing  editor  of  the  Rocky  Moun¬ 
tain  News  in  1973  and  managing  editor  in 
1975.  Gavin  has  been  a  national  corres¬ 
pondent  in  Washington  for  the  Post  since 
rejoining  the  newspaper  in  1977. 

#  *  * 

Appointments  to  the  Asian  Wall  Street 
Journal,  Hong  Kong,  include  Melanie 
Kirkpatrick  as  commentary  and  analy¬ 
sis  page  editor  and  David  Rosenberg  to 
deputy  news  editor. 

Succeeding  Paul  Maidment,  who  re¬ 
turned  to  London,  Kirkpatrick  joined  the 
Asian  Journal’s  copy  desk  in  1980  after 
completing  a  Gannett  Fellowship  at  the 
University  of  Hawaii.  Rosenberg,  former 
copy  editor  of  the  Journal,  transferred 
from  the  Wall  Street  Journal’s  New  York 
copy  desk  last  year. 

(Continued  on  page  24) 
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Notes  on  people 


Omaha  newspaper  artist  designs  stamp 


Ron  Larson 


The  Central  American  nation  of  Belize  has  put  a 
special  stamp  of  approval  on  the  art  work  and  design  of 
Omaha  World-Herald  artist  Ron  Larson. 

Belize,  formerly  known  as  British  Honduras,  issued 
a  series  of  seven  stamps,  one  of  which  was  the  work  of 
Larson,  the  World-Herald  director  of  creative  services. 


Larson’s  art  work  was 
accepted  through  a  long  rela¬ 
tionship  with  Belize  officials 
and  the  Downtown  Omaha 
Rotary  Club.  The  country 
wanted  to  acknowledge  the 
75th  anniversary  of  Rotary  In¬ 
ternational  and  contributions 
the  Omaha  club,  which  has 
arranged  medical  assistance 
for  the  country  since  1974 
through  its  Operation  Hippo¬ 
crates,  which  sends  physicians 
to  Belize  to  assist  local  doc¬ 
tors. 


Bob  McNutt,  vicepresident  and  director  of  advertis¬ 
ing  for  the  World-Herald  and  a  member  of  the  Down¬ 
town  Omaha  Rotary,  suggested  Larson  tackle  the 
stamp  assignment.  Larson  submitted  his  design  early  in 
1980. 


President  Miller  confers  an  honorary 
doctor  of  laws  degree  on  William  A.  Hill¬ 
iard  of  The  Oregonian.  From  left:  Miller; 
Dr.  Miles  Shishito,  professor  of  philoso¬ 
phy  and  religion,  and  Hilliard. 

nian’s  staff  as  a  copy  boy.  He  held  report¬ 
ing  posts  before  his  promotion  to  assis¬ 
tant  city  editor  in  1%2.  By  1971,  Hilliard 
had  become  city  editor — the  only  black 
city  editor  on  a  major  newspaper  at  that 
time.  He  moved  up  to  assistant  managing 
editor  in  1975. 

Hilliard  has  served  on  Pulitzer  Prize 
juries,  on  the  selection  committee  for 
Harvard  University’s  Nieman  Founda¬ 
tion  for  Journalism.  His  service  with  the 
Urban  League  includes  posts  as 


The  stamp  features  a  predominately  orange  and 
brown  staff  symbol  of  the  medical  profession,  the  Rot¬ 
ary  seal  and  a  banner  reading  “Project  Hippocrates.” 


STARTING  A 
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Target  Marketing  Com¬ 
munications  wlli  anaiyze 
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the  most  cost-efficient 
deiivery  and  show  you 
how  to  do  it  . . .  Right 
the  First  Time! 

Save  vaiuabie  time  and 
money.  Caii  the  TMC  Pro- 
fessionais  today  at  Tar¬ 
get  Marketing  Communi¬ 
cations.  Stan  Cheren  - 
(714)  556-4460 
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William  A.  Hilliard,  assistant  managing 
editor  of  the  Portland  Oregonian  re¬ 
ceived  an  honorary  doctor  of  laws  degree 
from  his  alma  mater.  Pacific  University  in 
Forest  Grove,  Oregon,  during  the  annual 
fall  colloquim. 

University  President  James  V.  Miller 
cited  Hilliard’s  "contributions  to  our 
society  through  his  work  with  the  Urban 
League,  for  his  skills  as  a  reporter  and 
manager  at  The  Oregonian,  for  his  work 
with  college  students  across  the  land  and 
for  his  quiet  work  for  his  alma  Mater.” 

Hilliard  received  a  bachelor’s  degree  in 
journalism  in  1952  and  joined  The  Orego- 


We  are  pleased  to  announce  the 
closing  of  our  recent  transaction: 


vicepresident  and  secretary  of  the  Urban 
League  of  Portland  and  as  a  trustee  of  the 
national  league.  He  chaired  the  organiza¬ 
tion’s  national  conferences  in  Los 
Angeles  and  Chicago. 

Old  professors  don’t  even  fade  away, 
says  Robert  Hosokawa.  Back  in  1976,  he 
left  the  University  of  Missouri  faculty  and 
his  directorship  of  the  Penney-Missouri 
Workshop  program  to  go  back  to  corpo¬ 
rate  public  relations  in  Minneapolis. 

This  September  Hosokawa  took  early 
retirement  from  the  vice  presidency  at 
Super  Valu,  Inc.,  and  began  an  assign¬ 
ment  as  professor  of  journalism  at  the 
University  of  Central  Florida  in  Orlando. 
Before  his  Missouri  campus  duties, 
Hosokawa  was  a  reporter  and  editor  in 
Minnesota  for  15  years. 
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Photo  play 

(Continued  front  page  16) 


And  they  did  more. 

“Our  readers  surprised  us,”  Gormley 
wrote  in  a  final  editorial  on  the  subject. 
“Fully  two-thirds  of  the  ballots  were 
accompanied  by  notes  and  letters.” 

The  survey  tally  was  1,231  in  favor  of 
and  S45  opposed  to  using  the  photograph. 

“The  sobering  part  of  the  exercise  was 
reading  a  couple  of  hundred  letters  telling 
us  rather  bluntly  that  we  are  insensitive, 
brutish  boors,  lacking  in  compassion,  ea¬ 
ger  to  destroy  somebody’s  career  and 
reputation.  Monsters.  Incapable  of 
accepting  a  value  system  that  accepts 
care  and  respect  for  a  fellow  human 
being.  Willing  to  exploit  a  fine  young 
woman  for  crass  commercial  purposes. 

“And  those  were  the  temperate  letter 
writers,”  Gormley  wrote. 

“It  doesn’t  really  take  the  edge  off  the 
know  that  more  than  twice  as  many  let¬ 
ters  applauded  the  use  of  the  picture. 
When  a  couple  of  hundred  people  take 
time  to  write  and  tell  you  what  a  creep 
you  are,  you  feel  wounded.” 

Gormley,  whose  journalism  career  in¬ 
cluded  his  tenure  as  managing  editor  of 
the  Chicago  Daily  News,  has  a  code  of 
ethics  by  which  he  tests  his  editorial 
judgements. 

A  newspaper  must  be  “fair,  accurate, 
complete  and  timely.  It  also  has  to  be 


conscious  of  community  standards  of 
good  taste,  and  stay  within  those  stan¬ 
dards. 

“It  also  is  a  fact  that  we  sell  this  news¬ 
paper,”  Gormley  told  readers.  “You 
gon’t  get  it  free  by  turning  a  knob  or  hav¬ 
ing  a  boy  throw  it  gratis  on  your  doorstep. 
So  we  want  you  to  have  a  lively  newspap¬ 
er,  or  you  won’t  bother  to  buy  it.  It  has  to 
be  done  in  good  taste,  though,  or  you 
won’t  let  it  in  your  home.” 

For  a  while,  the  controversy  surround¬ 
ing  the  use  of  the  Julie  Twyford  photo¬ 
graph  subordinated  the  importance  of  the 
rape  trial  itself.  “If  Twyford’s  friends  had 
kept  quiet,  the  whole  thing  would  have 
blown  over,”  photographer  Shelton 
observed. 

But  reader  reaction  to  how  the  photo¬ 
graph  was  played  does  offer  some  lessons 
for  editors.  How  did  Gormley  interpret 
the  response? 

“It  means  we  still  have  the  professional 
problem  of  how  to  use  dramatic  news 
picture  that  may  offend  some  readers.  If 
anything,  the  Twyford  incident  will  sensi¬ 
tize  us  to  think  about  compassion  when 
we  make  news  judgements. 

“That  doesn’t  mean  we  still  will  not  use 
news  photographs  that  have  emotional 
impact.  It  only  means  that  we  will  try  to 
be  aware  that  we  may  offend  some 
readers.” 

Picture  editor  Thompson  shares  Gorm- 
ley’s  concern  about  reader  reaction,  and 
has  no  regrets  about  the  Twyford  photo 
incident.  “It  was  the  best  news  photo — 


the  one  this  community  could  relate  to 
most — in  a  long  time.  The  perfect  cul¬ 
mination  of  the  biggest  news  story  this 
town  has  seen  in  years. 

“We  hoped  for  a  reaction  when  we  put 
the  photo  out  front,”  Thompson  said. 
“We  wanted  the  readers  to  know  some¬ 
thing  happened  and  that  the  Spokesman- 
Review  was  there.  I  wish  we  could  be  that 
good  every  day.” 

“I  think  we  handled  this  incident 
right,”  Thompson  said,  unable  to  sup¬ 
press  a  smile,  “because  three  weeks 
afterward,  Julie  Twyford — through  a 
friend — asked  for  two  copies  of  that 
photo.  We  sent  her  five  prints,  and  asked 
that  she  autograph  the  three  extra  ones 
for  us.” 


Ed  Linsmier  dies 

Edward  A.  Linsmier,  executive  direc¬ 
tor  of  International  Newspaper  Promo¬ 
tion  Association  since  June,  1972,  died  on 
September  26.  He  was  involved  in  the 
newspaper  business  throughout  his 
career.  He  was  promotion  manager  of 
Charlotte  (N.C.)  Observer  and  Charlotte 
News  prior  to  joining  the  INPA  in  Res- 
ton,  Va.  He  was  a  recipient  of  a  Silver 
Shovel  Award,  the  INPA’s  highest 
honor. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  materiai  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 
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George  J.  Measer  elected  NNA  president 


By  George  Brandon 


When  the  president’s  gavel  is  passed  to 
George  J.  Measer  during  the  National 
Newspaper  Association’s  96th  annual 
Convention  and  Trade  Show  in  Boston, 
Sept.  30-  Oct.  3,  it  will  go  to  a  New  York 
State  community  newspaper  publisher 
determined  to  get  a  message  across  to  his 
professional  peers  throughout  the  nation. 

"One  of  the  first  things  I  hope  to  do  (on 
becoming  president)  is  to  sell  our  mem¬ 
bership  that  we  are  the  voice  for  news¬ 
papers  in  the  nation’s  capital,”  Measer, 
the  publisher  of  Bee  Publications  Inc., 
Williamsville,  N.Y.,  told  E&P  during  a 
recent  interview  in  NNA’s  Washington 
offices. 

As  NNA’s  vicepresident  and  presi¬ 
dent-elect,  Measer  already  has  begun 
laying  the  groundwork  for  his  year  at  the 
helm  of  the  national  trade  association  for 
community  newspaper  publishers.  NNA 
lists  among  its  members  more  than  5,000 
weeklies  and  small  dailies.  He  may  not 
have  all  the  details  worked  out  yet,  but  a 
placard  he’s  had  printed  up  that  can  be 
seen  on  desks  all  around  NNA’s  office 
suite  bears  the  general  theme:  “1982-The 
Year  of  Awareness.” 

Measer  wants  to  tell  the  vast  majority 
of  member  publishers  who  never  travel  to 
the  national  headquarters  that  “NNA 
isn’t  just  so  many  telephone  voices”  back 
in  Washington.  He  intends  to  take  steps 
to  publicize  the  role  played  by  the  asso¬ 
ciation  and  its  staff  in  looking  after  news¬ 
paper  and  First  Amendment  interests  in 
the  capital,  as  well  as  helping  members. 

“Ever  since  I  first  became  active  in 
NNA,”  Measer  said,  “I’ve  been  told 
NNA’s  main  concern  was  representation 
on  the  federal  level — I  don’t  think  this  has 
ever  been  sold  to  the  membership.” 
NNA  has  achieved  a  reputation  for  being 
influential  with  legislators  on  postal  mat¬ 
ters,  he  said,  but  most  members  aren’t 
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George  J.  AAeaser 

aware  of  the  host  of  other  legislative  and 
First  Amendment  issues  addressed  by 
NNA  committees  and  staff  during  the 
course  of  the  year.  “They  don’t  know 
what  NNA  is.” 

Neatly  dressed,  always  sporting  a  bow 
tie,  Measer  begins  to  fidget  not  long  after 
sitting  down  for  an  interview.  He  prefer^ 
activity.  He  wants  to  get  involved  with 
the  next  project  to  be  taken  care  of  and 
get  it  taken  care  of — right  now. 

His  professional  life  since  he  became  a 
community  newspaper  publisher  in  1%5 
upon  the  death  of  his  father  is  a  history  of 
involvement  in  business,  civic  and  pro¬ 
fessional  activities,  including  local  and 
national  politics.  A  bank  trustee,  past 
president  of  the  Amherst,  N.Y.,  Kiwanis 
and  the  Chamber  of  Commerce,  hospital 
director,  member  of  the  Council  of  the 
State  University  of  New  York  at  Buffalo, 
Measer  somehow  finds  time  to  publish 
seven  suburban  weeklies  in  the  Bee  Pub¬ 
lications  Inc.  group:  the  Amherst,  Cheek- 
towage,  Clarence,  West  Seneca  and  Sub¬ 
urban  Bees  and  the  Depew  Herald  and 
Lancaster  Enterprise. 

He  is  a  long-time  activist  in  profession¬ 
al  associations,  having  served  as  presi¬ 
dent  of  the  New  York  Press  Association 
and  the  Western  New  York  Publishers 
Associations,  and  as  a  director  of  the 
Greater  Buffalo  Chapter  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi.  He  also  is  a  member  publisher  of 
Suburban  Newspapers  of  America. 

He  takes  over  the  leadership  of  NNA 
after  previously  serving  the  associations 
vicepresident.  New  York  State  Chair¬ 
man,  chairman  of  NNA’s  Membership 
Standards  Committee  and  a  member  of  a 
half  dozen  other  NNA  committees.  He  is 
a  member  of  the  Tax  Law  Action  Group, 
a  Washington,  D.C.,  group  jointly  spon¬ 


sored  by  NNA  and  the  American  News- 
~paper  ^blishers  Association  to  study 
possible  changes  in  the  nation’s  estate  tax 
laws  to  help  ensure  the  survival  of  inde¬ 
pendently  owned  newspapers. 

Bee  Publications  began  as  a  family 
owned  newspaper — the  Amherst  Bee,  a 
weekly  which  Measer’ s  father,  a  former 
printer’s  devil,  bought  in  1907.  His 
brother  Bob  served  as  editor  until  his 
death  in  l%3.  Measer,  who  had  swept 
floors,  run  the  presses  and  done  all  the 
other  chores  sons  of  weekly  publishers  do 
during  his  high  school  days,  returned  to 
the  paper  as  soon  as  he  finished  at  the 
Rochester  Institute  of  Technology. 

After  he  became  publisher,  Measer  be¬ 
gan  buying  other  weeklies  in  the  area. 
Currently,  he  has  six  paid  and  one  free 
circulation  paper. 

Continuing  the  family  tradition,  his  son 
Trey  (George  Measer  III)  runs  his  com¬ 
mercial  printing  department. 

Measer  also  has  had  a  long-term  in¬ 
terest  and  involvement  in  Republican 
politics.  He  served  as  a  delegate  to  the 
1972  Republican  National  Convention 
and  has  worked  “behind  the  scenes”  in 
the  congressional  campaign  of  Jack  F. 
Kemp,  the  former  Buffalo  Bills  quarter¬ 
back  whose  advocacy  of  a  package  of 
massive  federal  tax  cuts  and  business  in¬ 
centives  in  the  name  of  “supply-side  eco¬ 
nomics”  led  to  even  greater  fame  as  co¬ 
author  of  the  “Kemp-Roth”  bill. 

When  Measer  is  officially  elected 
NNA’s  president  in  Boston  during  the 
convention  Sept.  30-Oct.  3,  he  will  be 
taking  the  reins  at  a  time  when  NNA 
seems  to  be  well  on  the  road  to  complete 
recovery  from  a  near  disastrous  financial 
performance  in  1980. 

At  the  annual  convention  in  St.  Louis 
last  October,  NNA’s  officers  reported  a 
deficit  of  more  than  $45,000  in  the  first 
study  of  membership  programs  and  acti¬ 
vities  that  could  be  eliminated  or  cur¬ 
tailed  to  cut  costs. 

Robert  E.  Bailey,  publisher  of  the  Buhl 
(Idaho)  Herald  who  took  over  as  NNA 
president  last  November,  said  his  first 
priority  would  be  getting  the  associa¬ 
tion’s  financial  affairs  back  on  track.  W. 
Melvin  Street,  who  was  hired  as  NNA’s 
executive  vicepresident  late  last  year 
largely  on  his  proven  strength  in  running  a 
financially  sound  operation  as  manager  of 
the  New  York  State  Publishers  Associa¬ 
tion  for  18  years,  was  given  a  clear  man¬ 
date  to  get  NNA’s  books  back  into  the 
black  as  soon  as  possible. 

The  treasurer’s  report  at  the  annual 
business  meeting  this  year  is  bound  to  be 
rosey  in  comparison  with  the  gloom  that 
surrounded  it  in  1980.  Street  is  projecting 
a  year-end  surplus  for  1981  of  “at  least 
$100,000.” 
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Survey  indicates  editors 
snub  minority  journalists 


An  American  Society  of  Newspaper 
Editors’  study  shows  that  the  job  situa¬ 
tion  for  minority  journalists  is  “fun¬ 
damentally”  the  same  as  it  was  in  1%7 — 
poor. 

The  editors  of  382  daily  newspapers 
participated  in  the  study,  conducted  for 
ASNE  by  the  Frank  E.  Gannett  Urban 
Journalism  Center  at  the  Medill  School  of 
Journalism,  Northwestern  University. 

According  to  Jay  and  Christine  Harris, 
who  put  together  the  data  returned  by  the 
editors,  95%  of  the  reporting  and  editing 
staffs  of  newspapers  are  white  and  60%  of 
the  nation’s  dailies  employ  no  minority 
journalists. 

“Unfortunately,  the  prospects  for 
progress  are  not  very  encouraging,”  they 
said.  “Thirteen  years  ago  the  daily  news¬ 
paper  industry  was  criticized  by  the  Ker- 
ner  Commission  as  being  virtually  segre¬ 
gated  in  its  reporting  and  editing  ranks 
and  guilty  of  looking  at  the  world  through 
‘white  men’s  eyes,”’  they  said.  “With  a 
few  exceptions — which  are  commend¬ 
able  and  well  known — that  virtual  seg¬ 
regation  has  changed  little  since  then.” 

In  an  article  prepared  for  the  ASNE 
Bulletin,  the  Harrises  wrote,  “the  results 
indicate  a  substantial  number  of  daily 
newspapers  which  employ  no  minority 
journalists  neither  receive  applications 
from  prospective  minority  journalists  nor 
attempt  to  recruit  minority  journalists.” 

About  40%  of  the  editors  participating 
in  the  study  said  they  had  received  no  job 
applications  from  minorities  in  the  last 
year.  About  20%  of  the  editors  in  the 
study  said  hiring  minorites  would  reduce 
the  standards  of  their  newspaper. 

The  editor  of  one  of  the  nation’s  largest 
newspapers — located  in  the  Midwest — 
said,  “Generally,  hiring  minorities  means 
reducing  standards  temporarily.  Except 
for  one  reporter  and  one  news  editor,  ev¬ 
ery  minority  person  we’ve  hired  in  10 
years  was  less  qualified  than  a  concur¬ 
rently  available  white.  This  refers  to  time 
of  hiring,  not  to  later  periods,  as  our 
minority  people  have  done  very  well.” 

Some  editors  indicated  that  their  white 
readership  “would  resent”  black  and  his- 
panic  staffers. 

In  1978,  following  a  one-year  study  of 
the  minority  employment  situation  in  the 
newspaper  industry,  the  ASNE  board 
voted  unanimously  to  adopt  a  resolution 
on  minority  employment,  fhe  resolution 
stated,  “Leaders  among  minority  jour¬ 
nalists  have  urged  the  industry  to  set  a 
goal  of  minority  employment  by  the  year 
2000  equivalent  to  the  percentage  of 
minority  persons  within  the  national 
population.  The  (ASNE  Minorities) 
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Committee  believes  this  is  a  fair  and 
attainable  goal.” 

The  editors  participating  in  the  ASNE 
study  were  asked  to  comment  on  this 
goal.  Only  40%  of  the  289  editors  who 
answered  the  question  said  it  was  fair  and 
attainable.  Another  38%  said  it  was  neith¬ 
er  fair  nor  attainable  and  another  22% 
expressed  some  reservation  about  it. 

One  editor  from  Indiana  said,  “Jesus 
Christ!  Are  we  going  to  bus  journalists?” 

An  editor  who  was  a  member  of  the 
1978  ASNE  board  that  voted  to  adopt  the 
resolution  said,  “It’s  fair  but  hardly 
attainable  unless  both  ASNE  and  other 
organizations  apply  their  efforts  to  the 
basic  problem — improving  learning  in  the 
public  elementary  and  secondary 
schools.  The  language  skills  of  a  good 
many  minority  graduates  are  poor  to 
abysmal.  Quite  a  few  whites  fall  into  that 
category,  too.  Until  we  tackle  that  prob¬ 
lem,  surveys  such  as  this  one  and  the 
great  moaning  and  gnashing  of  teeth  over 
failure  of  newspapers  to  raise  their  minor¬ 
ity  employee  percentage  to  that  of  the 
general  population  are  so  much  pissing 
into  the  wind.” 


NYTANG  improves 
employee  benefits 

The  dental,  health  care,  business  travel 
accident,  and  pension  plans  for  em¬ 
ployees  of  the  New  York  Times  Affiliated 
Newspaper  Group  have  been  improved  at 
no  cost  to  the  employees. 

Under  the  improved  dental  plan, 
annual  dental  expenses  to  $1000  will  be 
paid  for  employees  and  covered  members 
of  their  families.  Prior  to  the  implementa¬ 
tion  of  the  new  dental  plan,  dental  ex- 
[>enses  were  covered  to  the  maximum  of 
$500.  A  $50  deductible  must  be  met  by 
employees  before  benefits  will  be  paid 
under  the  plan.  Included  in  the  new  dental 
plan  is  coverage  for  orthodontia.  Accord¬ 
ing  to  NYTANG,  “Payment  (for  non¬ 
cosmetic  orthodontic  care)  will  equal 
50%  of  the  reasonable  and  customary 
charge  for  this  care  up  to  $500  in  lifetime 
benefits  for  each  person  covered  by  the 
Plan.  The  $500  lifetime  benefit  is  entirely 
separate  from  the  $1,000  annual  max¬ 
imum  payout.” 

The  medical  benefits  part  of  the  health 
care  plan  has  been  increased  to  a  lifetime 
maximum  of  $1  million. 

The  business  travel  accident  plan, 
which  provides  “benefits  if  death,  dis¬ 
memberment  or  disability  is  caused  by  an 
accident  while  traveling  on  an  authorized 
business  trip  for  the  Company,”  has  been 
increased  to  a  maximum  of  $400,000. 


sored  by  I 
sAv^  Designers.  Inclt 


w'  program  for  newspaper 

people  in  graphic  journalism  spon- 
sored  by  the  Society  of  Newspaper 
^  sAXx  Designers.  Includes  update  on  new  makeup 
and  pagination  technology.. .hands-on  workshop 
...critiques. panels. ..speakers. design  awards.  Regi¬ 
stration  $175 ...  special  room  rates  at  Eden  Roc  Hotel. 
Send  form  or  call  Brenda  Brockman,  Miami  Herald  News¬ 
room,  1  Herald  Plaza,  Miami,  Florida  33101. 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Study  shows  newspaper/wire  copy 
hits  11th  grade;  freshman  level 


American  newspapers  and  wire  service 
news  stories  seem  to  be  written  so  a  per¬ 
son  reading  at  junior  or  senior  level  in 
high  school  should  get  the  meaning. 

According  to  a  computer-aided  evalua¬ 
tion  of  news  writing  samples  conducted  at 
Brigham  Young  University  (BYU),  read¬ 
ing  difficulty  of  writing  taken  from  eight 
newspapers  and  the  two  major  wire  ser¬ 
vices  ranges  from  1 1th  grade  to  freshman 
level  in  college.  William  C.  Porter,  an 
assistant  professor  of  journalism  at  BYU, 
ran  the  readability  checks. 

1  he  overall  average  score  for  all  news 
media  in  the  sample  was  11.19,  which 
means  an  average  student  early  in  his  or 
her  junior  year  in  high  school  should  be 
able  to  read  the  material. 

“Readability  scores  on  the  writing  in 
the  different  papers  was  amazingly 
close,”  Porter  said,  “and  they  all  clus¬ 
tered  around  the  senior-level  of  high 
school.” 

“Readers  of  the  Christian  Science 
Monitor  and  United  Press  International 
stories  are  likely  to  be  challenged  a  bit 
more  than  those  of  the  other  national 
news  media,”  Porter  said.  The  sample  of 
writing  from  the  Monitor  and  UPI  re¬ 
ceived  an  average  readability  score  at  the 
freshman  college  level  (13.2  and  13.5). 

The  writing  sample  from  America’s 
other  major  wire  service.  Associated 
Press,  was  scored  at  12.9 — the  end  of  the 
senior  year  of  high  school. 

Writing  was  sampled  from  the  Monitor 
and  four  other  widely  circulated  U.S. 
newspapers — New  York  Times,  Wall 
Street  Journal,  Washington  Post,  and  the 
Los  Angeles  Times.  Three  Utah  dailies 
were  sampled — Salt  Lake  City  (Utah)  Tri¬ 
bune,  the  Salt  Lake  City  (Utah)  Deseret 
News  and  Provo  (Utah)  Daily  Herald — 
and  the  BYU  campus  newspaper.  Daily 
Universe. 

The  Wall  Street  Journal,  the  Washing¬ 
ton  Post  and  the  two  Salt  Lake  City  daily 
newspapers  all  turned  up  reading  difficul¬ 
ty  scores  at  the  junior  level  of  high  school. 

Scoring  of  the  writing  samples  was 
done  by  a  computer  program  developed 
at  Bell  Laboratories  as  part  of  a  package 
of  computer  aids  for  writers  and  editors. 
This  package,  called  the  Writer’s  Work¬ 
bench,  (E&P  April  4,  1981)  will  be  avail¬ 
able  in  the  future  under  a  licensing 
arrangement  from  Bell. 

Porter  said  the  program  is  able  to  analy¬ 
ze  the  writing  statistically  by  recognizing 
more  than  a  dozen  features  such  as  aver¬ 


age  word  and  sentence  length;  percentage 
of  simple,  compound  and  compound- 
complex  sentences;  and  percentage  of  ac¬ 
tive  and  passive  verbs.  These  statistics 
are  used  to  calculate  readability  scores 
using  four  techniques  including  the 
Flesch,  Auto,  Coleman-Liau  and  Kincaid 
scales.  “Scoring  is  done  in  a  matter  of 
minutes,”  Porter  said. 

BYU  has  the  readability  scoring  prog¬ 
ram  because  it  came  with  a  computer 
operating  system  (UNIX)  that  the  uni¬ 
versity  is  using  under  a  license  from  Bell 
Laboratories. 

Scores  produced  by  the  four  readabil¬ 
ity  scales  were  averaged  for  each  news 
medium  to  simplify  the  reporting  process. 
Samples  of  writing  from  each  medium 
consisted  of  the  fifth  paragraph  from  10 
staff-written  stories  from  each  newspaper 
and  wire  service. 

Porter  said  he  sees  the  statistical  data 
generated  by  the  computer  to  calculate 
readability  scores  as  a  potentially  useful 
diagnostic  tool  for  persons  teaching 
writing. 

He  plans  to  develop  a  statistical  profile 
of  journalistic  writing  that  has  been 
judged  outstanding.  This  profile,  he  said, 
will  give  teachers  and  editors  a  clearer 
picture  of  the  sentence  constructions  and 
grammatical  devices  good  writers  use  and 
will  help  them  direct  less-skilled  writers 
to  improve  their  work. 

Average  readability  scores,  expressed 
in  grade  levels,  for  the  10  news  media 
used  in  the  study  are:  United  Press  Inter¬ 
national,  13.5;  Christian  Science  Moni¬ 
tor,  13.2;  Los  Angeles  Times,  12.9; 
Associated  Press  12.9;  Daily  Universe 
(BYU’s  campus  newspaper),  12.9;  Wall 
Street  Journal,  11.9;  New  York  Times, 
11.8;  Salt  Lake  City  Tribune,  11.7; 
Washington  Post,  11.2;  and  the  Deseret 
News,  1 1 . 1 .  All  writing  samples  appeared 
in  publications  printed  in  August  1981. 

“Only  a  small  amount  of  writing  from  a 
single  issue  of  each  publication  was 
scored,”  Porter  said.  “Because  of  this,  it 
is  risky  to  generalize  about  the  writing  in  a 
given  new  medium  or  about  newswriting 
as  a  whole,  but  the  Bell  Lab  computer 
program  is  a  good  tool  for  more  extensive 
studies.” 

The  computer  analysis  for  this  article 
looked  like  this: 

Readability  scores: 
t  (Kincaid)  13.8;  (Auto)  14.7;  (Cole¬ 
man-Liau)  12.9;  (Flesch)  14.6 

Sentence  Information: 


t  Number  of  sentences  27 ;  number  of 
words  663;  average  sentence  length  24.6; 
average  word  length  5.07;  number  of 
questions  0;  number  of  imperatives  0; 
number  of  nonfunctional  words  427, 
64.4%;  average  length  6.33;  short  sent¬ 
ence  (less  than  20)  41%  (11);  long  sent¬ 
ences  (greater  than  35)  1 1%  (3);  longest 
sentence  67  words  at  sentence  24;  and 
shortest  sentence  10  words  at  sentence 
17. 

'T'vrv*^* 

t  Simple  67%  (18);  complex  1 1%  (3); 
compound  15%  (4);  compound-complex 
7%  (2). 

Word  Usage: 

t  Verb  types  as  percentage  of  total 
verbs:  to  be  37%  (19);  auxiliary  10%  (5); 
infinitive  19%  (9);  types  as  percentage  of 
total:  preposition  10.7  (71);  conjunction 
4.1%  (27);  adverbs  1.7%  (1 1);  noun  31.2% 
(207);  adjective  24.7%  (164);  pronoun 
2.3%  (15);  nominalizations  0%  (3) 
Sentence  Beginnings: 
t  Subject  openers:  noun  (13);  pro¬ 
noun  (1);  possessive  (0);  adjective  (7); 
articles  (4);  total  93%;  preposition  0%  (0); 
adverb  7%  (2);  verb  0%  (0);  subjunctive- 
conjunctive  0%  (0);  conjunctives  0%  (0); 
expletives  0%  (0). 


System  automates 
exposing  process 

Birmingham  (Ala.)  News  has  joined  the 
list  of  metropolitan  newspapers  to  install 
in  their  platerooms  the  Western  Total 
Systems  line  of  equipment.  The  hardware 
purchased  recently  by  the  Birmingham 
News  includes  the  new  Western  Lith-X- 
Pozer  III  with  Encoder  option  for  com¬ 
plete  automation  of  the  exposing  process. 

The  Lith-X-Pozer  III  is  a  fully  auto¬ 
mated  multiple  exposure  unit  with  auto¬ 
matic  plate  and  negative  feed  and  positive 
registration,  allowing  the  plate  and  nega¬ 
tive  to  move  through  the  system  on  reg¬ 
istration  pins.  In  addition,  the  Birming¬ 
ham  News’  unit  will  be  equipped  with  an 
optional  encoder  which  automatically 
reads  the  negatives  and  determines  the 
number  of  plates  required  per  negative 
from  a  code  placed  on  the  negative  during 
the  opaqueing  process.  With  the  Lith-X- 
Pozer  III,  the  operator  simply  stacks  up 
to  400  single  page  plates  and  100  nega¬ 
tives  on  the  entry  load  table  and  pushes  a 
button  to  activate  the  system.  A  buzzer 
sounds  when  all  plates  and/or  negatives 
have  been  processed  to  tell  the  operator 
to  load  more  plates  and/or  negatives.  In 
tandem  with  the  Western  Lithoplater,  the 
Lith-X-Pozer  III  will  process  approx¬ 
imately  230  to  240  single-page  plates  per 
hour  per  total  systems  line. 
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Touch  terminal  permits  interaction 
to  host  computer  in  a  direct  way 


Three  major  touch  technologies  for 
video  display  terminals  have  been  de¬ 
veloped  in  recent  years. 

The  conductive  membrane  technology 
utilizes  a  grid  of  electrodes  etched  on  two 
sheets;  one  pattern  in  the  X  direction  and 
the  other  in  the  Y  direction.  The  two 
membranes  are  mounted  in  close  proxim¬ 
ity  to  each  other.  Pressure  on  the  top 
surface  shorts  a  pair  of  electrodes,  clos¬ 
ing  a  conductive  path.  This  technology  is 
often  implemented  by  using  “Resistive 
Sensing."  In  this  method,  one  conductive 
membrane  consists  of  a  glass  coated 
sheet  with  a  transparent  resistive  subs¬ 
trate,  while  the  other  is  a  plastic  sheet 
with  a  transparent  conductive  layer.  A 
second  conductive  membrane  imple¬ 
mentation  uses  a  conductive  substance 
that  is  virtually  painted  on  the  CRT 
screen.  It  is  referred  to  as  Capacitive 
Sensing. 

Sonar  technology  uses  Surface  Wave 
Acoustics  (Sonar),  whereby  ultrasonic 
waves  “ride”  on  the  surface  of  the  dis¬ 
play  device.  Reflected  by  a  stylus,  the 
waves  are  detected  by  the  same  transduc¬ 
er  which  emitted  them.  The  location  of 
the  stylus  may  be  calculated  from  the 
time  delay  of  the  reflected  wave  of  the  X 
and  Y  transducers. 

There  are  said  to  be  a  number  of  dis¬ 
advantages  associated  with  both  the  so¬ 
nar  and  membrane  technologies,  such  as: 
in  the  membrane  methods,  placement  of 
the  conductive  material  between  oper¬ 
ator  and  screen;  complex  interfacing, 
wear  and  tear  of  membranes;  contact 
break  along  a  touch  area  caused  by  screen 
scratches.  The  disadvantages  of  the  sonsu- 
method  are:  contamination  of  screen  sur¬ 
face  and  extreme  delicate  calibration  to 
obtain  a  high  resolution. 

The  third  technology.  Scanning  In¬ 
frared  Beam,  is  the  technology  of  the  new 
Ampex  Touch  Terminal.  It  offers  a  solu¬ 
tion  to  one  of  the  most  perplexing  prob¬ 
lems  facing  the  systems  designer,  the 
man/machine  interface.  This  touch  ter¬ 
minal  provides  a  way  for  the  user  to  in¬ 
teract  with  a  host  computer  in  a  simple 
and  direct  manner.  By  merely  touching 
the  surface  of  the  display,  the  user  causes 
the  coordinates  of  the  touch  point  to  be 
transmitted  to  the  host  computer. 

Surrounding  the  inside  of  the  bezel  of 
the  display  terminal  are  four  PCB’s  con¬ 
taining  the  electronics.  Infrared  LED 
emitters  are  mounted  on  the  left  side  and 
bottom.  Detectors  are  mounted  on  the 
right  side  and  top.  This  arrangement  pro¬ 
duces  a  grid  of  infrared  light  beams  the 
intersections  of  which  are  X  and  Y  coor¬ 
dinates. 

The  emitters  and  detectors  are  sequen¬ 
tially  pulsed  at  the  rate  of  approximately 
80  Hertz.  An  interruption  of  the  beam  by 
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a  stylus  (pen,  fingertip,  pencil,  eraser, 
etc.,)  transmits  the  X  and  Y  coordinates. 

There  are  two  touch  modes:  point 
mode  and  stream  mode.  The  point  mode 
is  similar  to  the  operation  of  a  keyboard, 
in  that  the  touch  system  outputs  data 
once  each  time  the  touch  system  is  acti¬ 
vated.  The  stylus  must  be  removed  so 
that  there  is  at  least  one  scan  during 
which  there  are  no  broken  beams  before 
the  system  is  reset. 

The  stream  mode  is  simitar  to  the  op¬ 
eration  of  a  digitizer.  When  the  operator 
moves  his/her  finger  across  the  display, 
data  is  transmitted  each  time  at  least  one 
of  the  coordinates  changes.  A  code  is  also 
transmitted  if  the  stylus  is  removed  from 
the  screen.  The  stream  mode  can  be  used 
in  many  ways:  to  open  or  close  a  valve,  to 
change  directions  in  a  guidance  system, 
to  set  a  rate  of  speed,  etc.  The  rate  of  the 
transmission  to  the  host  is  determined  by 
how  fast  the  stylus  is  moved;  the  scan  rate 
(which  is  set  at  80  per  second),  and  the 
transmission  rate  of  data  to  the  host.  A 
user-optional  audible  feedback  will 
generate  a  “click”  for  every  valid  touch. 

There  are  two  types  of  valid  touches: 

tRecognized  by  touch  system — ^broken 
“X”  and  “Y”  coordinates  anywhere 
within  the  total  1 ,920  characters  available 
on  the  screen  are  recognized  by  the  touch 
system  as  a  valid  touch.  If  the  audible 
click  feature  is  “on”,  a  click  will  be  heard 
whether  or  not  the  touch  occurred  within 
a  programmed  touch  target. 

tRecognized  by  external  host  applica¬ 
tion  program — the  validity  of  a  touch  can 
be  controlled  via  a  host  program. 


There  are  four  types  of  invalid  touches: 
tMultiple  simultaneous  touches,  for 
example,  a  touch  by  two  styli  breaking 
non-contiguous  beams. 

tA  touch  by  a  stylus  larger  than  that 
allowed  by  the  application  program. 

tA  touch  outside  of  the  area  of  1,920 
character  positions  and  status  line. 

tA  touch  with  a  pencil  point  or  other 
stylus  that  is  too  small  to  break  “X”  and 
“Y”  beams. 

The  screen  is  8  inches  wide.  Each  of  the 
80  characters  occupies  a  space  one  inch 
wide.  An  LED  and  sensor  pair  are  aligned 
with  every  second  character. 

Althou^  various  stylus  sizes  can  be 
used,  the  touch  system  defaults  when  the 
stylus  is  used  that  is  larger  than  four  char¬ 
acters  in  the  vertical  “Y”  axis  or  larger 
than  eight  characters  in  the  horizontal 
“X”  axis. 

The  touch  system  calculates  the  center 
of  the  stylus  and  sends  that  character 
position  as  the  “X”  coordinate.  The  cal¬ 
culation  is  made  by  averaging  the  values 
of  the  broken  beams.  Thus,  if  a  single 
beam  is  broken,  the  character  position  of 
that  beam  is  transmitted;  if  two  beams  are 
broken,  the  character  position  between 
the  two  beams  is  transmitted,  and  so  on. 

The  Ampex  touch  technology  has  been 
designed  to  cover  a  wide  variety  of  ap¬ 
plications  including;  computer  based 
education,  medical  information  systems, 
data  base  systems,  data  collection,  com¬ 
mand  and  control,  banking  terminals,  ter¬ 
minals  for  the  office  of  the  future,  sys¬ 
tems  for  handicapped  persons,  and  many 
others.  The  applications  in  which  touch 
can  be  an  advantage  are  virtually  limit¬ 
less.  The  use  of  touch  terminsds  also 
allows  an  easy  and  effective  solution  to 
otherwise  difficult  programming  situa¬ 
tions  . 


DIALOGUE  DISPLAY,  the  Ampex  terminal  with  touch  input  capability,  has 
features  for  a  variety  of  business  applications. 
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System  55  goes  on-stream  at  third 
newspaper  classified  department 

On  August,  30th,  the  Allentown  (Pa.)  Call-Chronicle  installed  30  ET  960  VDTs, 
Call-Chronicle  became  one  of  only  three  two  1.9  megabyte  computers  from  Tan- 
classified  advertising  users  in  the  country  dem  Computers,  Inc.,  two  CDC  disk 
of  the  new  System  Integrators,  Inc.  (SII)  drives  with  300  million  character  capacity 
System  55  computers.  The  other  two  each,  three  hard  copy  (paper)  printers 
newspapers  are  the  San  Jose  (Calif.)  and  two  APS-Micro  5  digital  typesetters 
Mercury  aad  Phoenix  (Ariz.)  Arizona  that  typeset  1 ,250  lines  a  minute  (as  com- 
Republic.  pared  to  the  former  typesetters  that  put 

The  new  system  departs  radically  from  out  about  120  lines  a  minute), 
the  former  computer  operation  in  terms  A  recent  night  saw  all  of  classified’s  ads 
of  speed,  ease,  versatility  and  capability,  printed  in  28  minutes.  It  used  to  take  ab- 
Previously,  classified  ads  were  taken  out  two  and  a  half  hours  on  each  of  three 
on  the  typewriter  by  the  ad  taker  and  the  machines. 

typewritten  pages  fed  into  an  optical  “It’s  beautifully  clear,  sharp  and  more 
scanner,  which  entered  the  ad  into  the  uniform,’’  Frank  Slivka,  classified  sales 
computer  system.  It  was  then  proofread  manager,  said  of  the  published  product, 
on  video  display  terminals.  A  simple  HelenElias,  a  training  supervisor,  said 
three-line  ad  required  perhaps  15  minutes  the  most  difficult  aspect  of  the  changeov- 
to  process.  er  was  “adapting  the  records  we  had  for 

The  new  System  55  enables  the  ad  tak-  the  new  system  in  terms  of  rates,  classi¬ 
er  to  perform  all  the  former  functions  fication,  ad  types  and  design  of  forms, 
within  minutes  at  the  VDT  and  im-  “The  people  in  the  office  don’t  have  to 
mediately  retrieve  correct  linage  informa-  run  around  hunting  for  things.  It’s  all 
tion  and  computation  of  an  ad’s  cost  for  there  in  front  of  them.  It’s  fast  and  fun  to 
any  length  of  running  time.  work  with;  before  it  was  a  hassle.”  She 

“It  will  be  a  far  superior  system,”  Call-  said  the  conversion  was  “  a  lot  of  hard 
Chronicle  president  Roy  Follett  said,  work,  man-hours  and  dedication,  but  it 
“We  again  will  be  a  leader  in  newspaper  was  all  worth  it.” 
automation  nationally.  It  gives  us  the  Over  the  next  several  months.  Phase  II 
capability  to  do  many  more  things  much  of  the  SII  System  55  will  go  into  operation 
faster  than  ever  before.”  with  the  addition  of  70  Coyote  VDTs 

The  business  office,  production,  tech-  (which  will  replace  existing  typewriters) 
nical  services  and  classified  departments  for  the  editorial  department  as  well  as  for 

school  services,  classified  and  display 
advertising.  The  30  ET  960  VDTs  on  loan 
to  the  classified  department  also  will  be 
replaced  by  Coyote  terminals.  There  will 
be  three  more  Tandem  computers  and 
two  more  printers  installed  before  the 
changeover  is  complete. 


Thieves  remove  part 
of  earth  dish 

Whittier  (Calif.)  Daily  News  was  the 
first  newspaper  in  California  to  install  a 
UPI  receive-only  earth  dish.  UPI’s  satel- 

DAiii  cTDicr.vycKv  •.  *  L  program  transmits  wire  copy  via 

PAUL  5TRI50V5KY,  compositor,  takes  satellite  to  newspapers  who  either  own  or 
output  of  classified  ads  from  new  pro-  lease  receive-only  dishes, 
cessor.  Whittier  thieves  made  off  with  a  part 

The  classified  department  had  been  of  the  earth  terminal  when  the  dish  was 
preparing  for  the  new  system  since  May  being  installed.  As  soon  as  the  part  is 
by  training  key  personnel  in  the  system’s  replaced  the  Daily  News  will  start  receiv- 
usage,  programming,  hardware  and  soft-  ing  UPI  satellite  transmitted  wire  copy, 
ware.  For  three  weeks  before  the  system  The  theft  permitted  the  Simi  Valley 
went  into  use,  groups  of  ad  takers  were  (Calif.)  Enterprise  Sun  &  News  to  be- 
given  one-week  training  sessions.  Anna  come  the  first  California  Newspaper  Pub- 
Milder,  copy  processing  supervisor,  says  lishers  Association  newspaper  to  go  oper- 

the  ad  takers  “love  the  new  system,  ational  with  the  UPI  satellite  delivery 
They’d  never  go  back  to  the  old  one.”  system. 

In  this  first  phase  of  a  completely  com¬ 
puter-run  copy  processing  operation,  the _ 
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Full-text  of  daily 
NY  Times  on-line 
via  database 

The  New  York  Times  Information  Ser¬ 
vice  has  begun  to  market  the  New  York 
Times  On-Line,  a  computerized  access  to 
the  full  text  of  all  New  York  Times  mate¬ 
rial  on  a  current  and  retrospective  basis 
back  to  June  1,  1980. 

Annual  input  into  The  New  York 
Times  On-Line  database  is  expected  to 
exceed  90,000  items,  or  about  1 ,800  items 
per  week.  The  system  contains  each  issue 
of  the  New  York  Times  24  hours  after 
publication.  Each  article  is  accompanied 
by  complete  bibliographic  information, 
including  publication  date,  section,  page, 
column  and  type  of  material,  a  terse  sum¬ 
mary  of  the  article,  and  descriptions  of 
any  graphs,  charts,  pictures  or  maps  that 
may  accompany  the  article. 

With  the  intrc^uction  of  The  New  York 
Times  On-Line,  an  entirely  new  proce¬ 
dure,  or  protocol,  has  been  devised  to 
assist  database  searching,  employing  two 
complementary  search  techniques:  free- 
text  and  controlled  vocabulary  searching. 
In  the  former,  users  can  enter  as  search 
terms  any  words  which  are  believed  to  be 
present  in  the  desired  articles.  In  control¬ 
led  vocabulary  searching,  the  user  sear¬ 
ches  the  database  from  a  directory  of 
approximately  1,(X)0  subject  terms  and  a 
wide  range  of  geographic  names. 

Commenting  on  the  introduction  of 
The  New  York  Times  On-Line,  Robert  S. 
November,  vicepresident,  information 
services  of  The  Times  Company  said, 
“On-Line  searching  delivers  significant 
advantages  in  terms  of  speed  and  con¬ 
venience,  making  the  time  spent  on  re¬ 
search  more  productive.  On-line  sear¬ 
ching  means  that  an  organization  no  lon¬ 
ger  needs  to  maintain  and  update  large 
clipping  files  of  New  York  Times  mate¬ 
rial,  or  consume  valuable  space  in  storing 
back  issues  of  the  newspaper.” 

The  New  Y ork  Times  On-Line  comple¬ 
ments  The  Information  Bank,  a  compute¬ 
rized  information  retrieval  service  that 
offers  abstracts  of  New  York  Times  arti¬ 
cles  as  well  as  selected  material  from 
some  70  other  publications — some  2  mil¬ 
lion  abstracts  back  to  1%9.  The  Informa¬ 
tion  Bank  has  been  in  commercial  opera¬ 
tion  since  1973  and  numbers  among  its 
several  thousand  customers  many  of  the 
world’s  largest  corporations,  libraries, 
government  agencies,  universities  and 
financial  institutions. 

In  addition  to  The  New  York  Times 
On-Line  and  The  Information  Bank,  The 
New  York  Times  Information  Services 
also  offers  several  other  databases:  AMI 
(Advertising/Marketing  Intelligence), 
MEDAB  (Middle  East  Database),  and 
KIT  (Key  Issues  Tracking). 
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Two  class  action  law  suits  filed 
in  Ohio  against  three  ink  firms 

Two  class  action  law  suits  and  one  indi-  other  two  law  suits.  Nance  is  survived  by 
vidual  law  suit  were  filed  August  14  and  three  children,  Kevin  Nance,  age  20, 
17,  in  Cleveland,  Ohio,  against  three  ink  Rodney  Nance,  age  21,  and  Timothy 
manufacturers  serving  newspapers  in  the  Nance,  age  14. 

State  of  Ohio .  The  estate  of  Kenton  P.  N ance  has  filed 

Plaintiffs  Donald  B.  Hanna  and  Elinor  judgments  for  $10,000,000  on  the  first 
R.  Hanna  (wife)  filed  the  action  in  U.S.  count  as  compensatory  damages,  plus 
District  Court  for  the  Northern  District  of  costs,  interest  and  for  such  other  relief  as 
Ohio,  Eastern  Division,  as  a  representa-  the  Court  may  deem  equitable;  on  the 
tive  of  a  class  of  persons  seeking  damages  second  count  for  $10,000,000  as  com- 
for  injuries  caused  by  exposure  to  carci-  pensatory  damages,  plus  costs,  interest 
nogenic  printing  inks.  and  for  such  other  relief  as  the  Court  may 

Defendants  in  the  class  action  suit  are:  deem  equitable;  on  the  third  count  for 
Sun  Chemical  Corporation,  c/o  Prentice-  $1,000,()00  as  compensatory  damages. 
Hall  Corporation  Systems,  Inc.  Statutory  plus  costs,  interest  and  for  such  other 
Agent,  Union  Commerce  Building,  relief  as  the  Court  may  deem  equitable; 
Cleveland,  Ohio;  Flint  Ink  Corporation  of  and  on  the  fourth  count  $100,(X)0,0()0  as 
Detroit,  Michigan;  and  Canada  Printing  punitive  damages,  plus  costs,  interest. 
Ink,  d.b.a.  (doing  business  as)  Sleight-  expenses,  and  disbursements.  The  estate 
Hellmuth  of  Islington,  Ontario,  Canada,  is  also  asking  $100,000  claiming  Nance’s 

Donald  B.  Hanna  and  Elinor  R.  Hanna  children  have  suffered  pecuniary  dam- 
(wife)  as  plaintiffs  also  brought  action  ages  by  reason  of  his  death, 
against  the  three  ink  firms,  in  the  Court  of  Counts  against  the  three  ink  firms  in  the 

Common  Pleas  for  Cuyahoga  County,  Nance  suit  state  that  Nance  was  a  news- 
Ohio,  as  a  representative  of  a  class  of  paper  web  pressman  who  for  25  years 
persons  seeking  damages  for  injuries  continuously  worked  with  and  was  ex- 
caused  by  exposure  to  carcinogenic  print-  posed  to  the  mist  emanating  from  the 
ing  inks  manufactured  and  distributed  by  printing  inks,  which  were  manufactured, 
the  defendants.  processed,  converted,  compounded  and 

In  a  third  but  separate  suit  in  the  U.S.  sold  by  the  three  firms.  Nance  was  also 
District  Court  for  the  Northern  District  of  employed  in  Cleveland  by  the  Plain  Deal- 
Ohio  (Cleveland),  John  J.  Grady,  as  er  Publishing  Company  as  a  printing 
administrator  of  the  estate  of  Kenton  P.  pressman  from  1%7  to  1980. 

Nance,  deceased,  filed  an  action  against  The  suit  states  that  as  a  direct  and  pro- 
the  three  ink  firms,  defendants  in  the  ximate  result  ofbeing  exposed  to  the  pro- 

NYC  newspaper  pressmen  mortality 
study  completed  for  NIOSH 

The  Environmental  Sciences  Labora-  and,  to  the  extent  that  it  is  occupationally 
tory.  Mount  Sinai  School  of  Medicine  of  related,  would  mostly  reflect  conditions 
the  City  University  of  New  York,  re-  prevalent  in  the  pressrooms  of  a  large 
leased  August  14, 1981,  its  study  of  “The  number  of  New  York  City  newspapers 
Mortality  Experience  of  New  York  City  with  varying  exposure  circumstances. 
Newspaper  ^essmen,  1950-1976.”  The  Mortality  experiences  of  individuals  em- 
study  was  supported  by  Grant  R-53  of  the  ployed  in  specific  newspapers  were  not 
American  Cancer  Society  and  by  Con-  available. 

tract  210-75-0028  of  the  National  Institute  The  conclusion  also  said  in  the  analysis 
for  Occupational  Safety  and  Health.  of  mortality  patterns  the  possibility  that 

The  study’s  conclusion  states,  “This  some  of  the  excesses  seen  were  attribut- 
study  of  the  mortality  experience  of  able  to  unusual  cigarette  smoking  habits 
journeymen  New  York  City  pressroom  was  considered.  The  computations  indi¬ 
employes  over  the  years  from  1950  cate,  the  conclusion  stated,  that  this, 
through  1976  shows  an  increased  risk  of  however,  could  not  account  for  the 
death  from  all  causes,  with  significant  ex-  observed  patterns  of  excess  death  from 
cesses  observed  for  bronchogenic  carci-  malignancies  or  respiratory  disease, 
noma,  cancer  of  buccal  cavity  and  phar-  The  Mount  Sinai  study  established  a 
nyx,  and  noninfectious  respiratory  dis-  cohort  that  was  composed  of  all  active  or 
ease.  Cancer  of  several  other  sites  retired  journeymen  members  on  the  rolls 
(larynx,  kidney,  bladder,  prostate,  and  of  Local  2  of  the  International  Printing 
leukemia)  and  cardiovascular  disease  Pressmen  and  Assistants  Union,  NYC,  as 

were  also  elevated,  but  not  at  a  level  of  of  January  1,  1950.  Included  were  1,769 
statistical  significance  (P<0.05).  The  ex-  men  actively  employed  as  pressmen,  pen- 
cess  mortality  for  all  causes  and  all  can-  sioners,  or  “beneficiary”  members  (indi¬ 
cers  occurred  in  all  groups  first  employed  viduals  unemployed  at  the  time  because 
in  the  decades  from  1900  through  1939  of  disability). 
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ducts  of  the  defendants,  Nance  con¬ 
tracted  cancer  of  the  prostrate. 

The  suit  also  states,  “The  defendants 
knew,  or  with  the  exercise  of  reasonable 
care  and  concern  ought  to  have  known, 
that  their  products  were  deleterious, 
poisonous  and  highly  harmful  to  Plaintiff- 
Decedent  Nance’s  body,  lungs,  respira¬ 
tory  system,  and  that  he  would  not  know 
of  such  danger  to  his  health.” 

In  Count  IV  filed  by  the  estate,  the 
claim  was  made  that  the  ink  firms  ignored 
scientific  data  available  to  them  which 
indicated  that  their  products  were  harm¬ 
ful  and  deadly  to  the  newspaper  web 
pressman  who  came  in  contact  with  the 
products. 

The  Nance  suit  asks  for  a  jury  trial  and 
jurisdiction  is  based  upon  28  U.S.C.  Sec¬ 
tion  1332. 

The  class  action  suit  in  U.S.  District 
Court  in  Cleveland,  brought  by  Donald  B. 
Hanna  and  Elinor  R.  Hanna,  asks  for  a 
jury  trial  and  is  also  filed  under  28  U.S.C. 
1332.  The  class  action  is  filed  pursuant  to 
Rule  23  (b)  (1),  (b)  (2)  and  (b)  (3)  of  the 
Federal  Rules  of  Civil  Procedure. 

There  are  (2)  groups  of  plaintiffs  which 
may  be  identified  within  the  entire  class 
represented  by  the  plaintiffs  and  may  be 
treated  as  subclasses  under  Rule  23.  They 
are:  plaintiff  class  1,  newspaper  web 
pressmen  with  symptoms  and  evident 
physical  damages;  and  plantiff  class  2, 
wives  of  newspaper  web  pressmen  claim¬ 
ing  loss  of  society,  comfort,  compan¬ 
ionship,  services,  support,  and  consor¬ 
tium. 

The  class  action  allegations  include: 
upon  information  and  belief,  newspaper 
web  pressmen  throughout  the  State  of 
Ohio  have  been  exposed  to  ink  mist  ema¬ 
nating  from  the  printing  inks  manufac¬ 
tured  and  marketed  by  the  three  ink  firms 
(defendants). 

Also,  the  class  allegations  state:  upon 
information  and  belief,  many  newspaper 
web  pressmen  have  manifested  symp¬ 
toms  of  such  exposure,  including  but  not 
limited  to,  cancer  of  the  bladder,  kidney 
cancer,  renal  cancer,  leukemia,  lung  can¬ 
cer,  oral  cancer,  bronchitis,  bronchial 
carcinoma,  cancer  of  the  larynx,  and  can¬ 
cer  of  the  prostrate. 

The  Hanna  suit  claims  that  as  a  direct 
and  proximate  result  of  being  exposed  to 
the  products  of  the  ink  firms,  he  con¬ 
tracted  cancer  of  the  larynx. 

Judgements  asked  in  the  Hanna  class 
action  suit  include:  first  count  of 
$15,000,000,  and  $2,000,000  for  Elinor 
and  each  member  of  the  subclass;  on  the 
second  count  for  Hanna  and  for  each 
member  of  the  subclass,  $15,000,000;  and 
for  Elinor  and  each  member  of  the  sub¬ 
class,  $2,000,000;  and  on  the  third  count 
for  Hanna  and  for  each  member  of  the 
subclass,  $100,000,000. 

Attorneys  for  the  plaintiffs  are  Carl  B. 
Stokes  of  Stokes  &  Green;  Robert  D. 
Gary  and  Michael  J.  Duff.  Stokes  was 
mayor  of  Cleveland  from  1967  to  1971. 
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DPI  NEWSPICTURE  editors  direct  photo  traffic  in  UPl's  new 
World  Headquarters  facility  in  New  York.  Editor  at  left  is  at  the 
new  “Digital  Darkroom,"  computerized  device  that  electronical¬ 
ly  edits,  enhances,  crops,  rotates  and  sends  DPI  photographs. 
News  editor  (hand  rais^)  confers  with  NewsPictures  editors  on 
a  story.  Proximity  of  news  and  picture  staffs  make  collaboration 
simpler,  after  years  of  working  in  separate  quarters  in  the  old 
UPl  facility. 


SPECIALLY-DESIGNED  "clusters"  of  desks  and  equipment, 
organized  by  editing  function  (sports,  business,  etc.)  nrake  for 
greater  efficiency. 


UPl  moves  into  new  world  headquarters 


United  Press  International  has  moved 
into  a  new  World  Headquarters  in  the 
New  York  Daily  News  Building  (220  E. 
42nd  St.,  N.Y.,  N.Y.),  a  move  that  furth¬ 
er  integrates  news,  NewsPictures  and 
broadcast  services  in  a  facility  custom 
designed  for  the  news  service’s  needs. 

The  $2.5  million  move  was  the  first  in 
50  years  for  the  headquarters  of  UPl, 
which  signed  a  15-year  lease  for  the 
65,000  square  foot  facility  on  the  13th  and 
14th  floors.  UPl  had  operated  from  the 
11th  and  12th  floors  since  April  25,  1931. 
UPl  made  plans  to  relocate  when  general 
renovations  in  the  building  were 
announced. 

Final  touches  of  the  new  bureau  were 
being  applied  to  be  ready  for  EDICON, 
UPl’s  annual  meeting  of  editors  and  pub¬ 
lishers,  October  4-6  in  New  York.  UPl 
began  working  in  the  new  area  during  the 
summer. 

The  bright,  modem  newsroom  on  the 
14th  floor  employs  specially-designed 
“clusters”  of  desks  and  equipment,  orga¬ 
nized  by  function  such  as  sports,  busi¬ 
ness,  foreign  news,  and  the  like.  Each 
work  area  was  designed  to  make  the  edit¬ 
ing  tasks  speedier  and  more  efficient. 

Adjacent  to  the  news  desks  is  the 
NewsPictures  editing  area,  which 
formerly  was  on  a  separate  floor. 

“The  close  proximity  of  the  general 
news,  pictures  and  Audio  desks  will  re¬ 
sult  in  a  substantial  improvement  in  quali¬ 
ty  and  seed  of  coverage  for  all  three,” 
said  Roderick  W.  Beaton,  UPl  president. 

The  picture  facility  has  a  futuristic 
“command  center”  that  is  located  only 
feet  away  from  the  desk  of  Donald  Reed, 
managing  editor  for  news.  The  pride  of 
the  command  center  is  UPl’s  brand  new 
“Digital  Darkroom,”  a  computerized  de¬ 
vice  that  allows  editors  to  electronically 
enhance,  crop,  rotate  and  send  photos. 

The  now  abandoned  12th  floor  news¬ 
room,  in  a  half-century  of  handling  world 
history  as  it  happened,  has  witnessed 
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many  changes  in  treatment  and  delivery  space,  with  new  reception  and  interview 
of  that  news.  The  dot-dash  staccato  of  the  areas,  new  supplementary  air  condition- 
Morse  wire  and  the  rattle  of  the  typewri-  ing  and  a  specially  built  communications 
ter  have  been  replaced  by  the  mute  green  center.  Executive  offices  are  on  Floor  13, 
wink  of  the  electronic  tube.  which  also  has  an  audio-visual/confer- 

Well-known  bylines  of  the  past  whose  ence  room, 
writing  originated  in  that  room  include 

Webb  Miller,  Harrison  E.  Salisbury,  The  telephone  number  of  half  a  cen- 
Merriman  Smith,  Lyle  C.  Wilson,  Joe  tury,MU2-0400  (the  letters  were  from  the 
Alex  Morris,  Henry  McLemore  and  Murray  Hill  section  in  which  the  building 
Oscar  Fraley.  stands)  has  vanished  into  history.  The 

The  new  World  Headquarters  has  more  new  number  is  (2 1 2)  850-8600. 


colorful  photos — Ted  Majeski,  UPl  NewsPictures  man¬ 
aging  editor,  prepares  to  place  large  color  photos  taken  by  UPl 
photographers  in  the  new  World  Headquarters. 
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“Sage  of  Chicago” 

Royko  tops  123  entries 
to  win  Mencken  Award 


Mike  Royko,  syndicated  columnist  of 
the  Chicago  Sun-Times,  was  named  reci¬ 
pient  of  the  first  H.L.  Mencken  Writing 
Award  by  the  Baltimore  Sun.  Reg  Mur¬ 
phy,  publisher  of  the  Sun,  announced  the 
award  at  a  luncheon  at  the  National  Press 
Club  in  Washington  D.C. 

Royko’s  work  was  chosen  unanimous¬ 
ly  from  123  entries  by  a  panel  of  judges 
including  Jonathan  Yardley,  book  critic 
of  the  Washington  Post;  Durwood  McA¬ 
lister,  editor  of  the  Atlanta  Journal  and 
William  Manchester,  author. 

Yardley,  who  recently  started  work  on 
a  biography  of  Mencken,  cited  Royko’s 
work  as  “witty,  biting,  irreverent,  stylis¬ 
tically  graceful.”  Yardley  added,  “As 
Mencken  was  the  sage  of  Baltimore,  so 
Royko  is  the  sage  of  Chicago.” 

In  presenting  the  award,  Murphy  said 
“Mike  Royko  probably  describes  Chica¬ 
go  to  itself  better  than  any  other  writer  in 
America  describes  a  city  to  itself.” 

The  Mencken  award  was  established 
by  the  Sun  on  the  occasion  of  Mencken’s 

Private  eyes  check 
ABC  audit  reports 

It  was  disclosed  (September  18)  that 
Times-Mirror  Co.  has  retained  private 
detective  agencies  to  investigate  Audit 
Bureau  of  Circulations’  totals  of  compet¬ 
ing  newspapers  in  Dallas  and  Denver. 

According  to  the  Rocky  Mountain 
News,  “three  private  detectives  working 
for  a  Texas  agency  hired  by  the  Times- 
Mirror  Co.  have  been  tracking  down  and 
interviewing  former  circulation  em¬ 
ployees  of  the  News  in  an  attempt  to 
show  that  the  News  used  irregular  cir¬ 
culation  practices  to  gain  its  substantial 
edge  in  circulation  over  its  rival.” 

Lee  J.  Guittar,  publisher,  Denver 
Post,  confirmed  the  report,  saying  he 
has  no  plans  to  challenge  the  Rocky 
Mountain  News  circulation  practices. 

Anne  French,  a  detective  with  the  firm 
of  Lawson  &  Associates,  told  reporter 
Lynde  McCormick  of  the  Rocky  Moun¬ 
tain  News,  that  her  firm  was  hired  by  the 
Times-Mirror  “to  investigate  the  Rocky 
Mountain  News  and  see  if  its  circulation 
practices  have  been  fair  and  legitimate.” 
She  said  probes  by  her  firm  were  made  at 
the  Dallas  Morning  News  on  behalf  of  the 
Dallas  Times  Herald,  a  Times-Mirror 
paper,  which  resulted  in  two  special  au¬ 
dits  of  the  papers  at  a  cost  of  $80,000  to 
the  publishers. 


100th  birthday.  The  $2,500  prize  will  be 
awarded  annually  to  a  newspaper  writer 
whose  style  carries  on  the  spirit  and  tradi¬ 
tion  of  H.L.  Mencken. 

The  author  of  several  books,  including 
Boss-Richard  C.  Daley  of  Chicago, 
Royko,  49,  has  been  writing  for  26  years. 
He  has  been  a  columnist  for  18  years,  15 
with  the  Chicago  Daily  News  and  3  with 
the  Sun-Times.  In  1972,  Royko  received 


Denver  Post 
introduces 
A.M.  edition 

Denver  Post  started  a  morning  edition 
(September  14)  featuring  new  faces,  new 
comics  and  new  features  in  a  sectional- 
ized,  easy-to-read  and  conveniently- 
indexed  format. 

Post  publisher  Lee  J.  Guittar  said,  “We 
want  to  provide  Colorado  with  a  morning 
newspaper  it  can  be  proud  of.”  His  words 
were  echoed  by  the  newspaper’s  execu¬ 
tive  editor  Will  Jarrett  who  promised  to 
give  Denver  “the  great  morning  news¬ 
paper  it  deserves.” 

The  Post’s  new  faces  include  Woodrow 
Paige,  Jr.,  widely-read  sports  columnist 
who  joined  the  Post  after  seven  years 
with  the  Rocky  Mountain  News.  Tom 
Gavin,  popular  columnist  in  Denver  prior 
to  being  assigned  to  the  Post’s  Washing¬ 
ton  Bureau,  has  returned  to  resume  his 
earlier  columns  of  wit  and  wisdom. 

A  combined  Living  and  Arts  section 
features  woman-about-town  Marjie 
Lundstrom,  an  award-winning  magazine 
writer  in  Colorado.  Other  highlights  of 
this  section  are  some  of  Reader’s 
Digest's  most  popular  stories  and  tv  edi¬ 
tor  Clark  Secrest’s  “Best  Bets”  for  even¬ 
ing  viewing. 

New  name  plates  and  handy  boxes  on 
Page  One  point  out  special  articles  in  the 
paper.  Pages  throughout  have  taken  on  an 
easier-to-find  numbering  system. 

Longtime  Post  writer  and  entertain¬ 
ment  columnist  Barry  Morrison  has  intro- 
duced  a  “people”  column,  com¬ 
plimenting  top  national  and  international 
stories  on  newly-open  Page  2A. 

Page  3A  focuses  on  major  news  stories 
of  the  day  from  the  Post’s  unmatched 
lineup  of  seven  wire  services. 

Another  innovation  is  an  unparelleled 
weather  report  spotlighting  an  exclusive 


the  Pulitzer  prize  for  commentary. 

Mencken  spent  his  newspaper  career 
as  a  columnist  at  the  Baltimore  Evening 
Sun.  His  acerbic  literary  style  and  pun¬ 
gent  humor  earned  Mencken  a  place  as 
one  of  America’s  unique  and  often  quoted 
commentators. 

In  addition  to  the  cash  prize,  Royko 
will  receive  an  engraved  plaque.  His 
name  is  engraved  as  the  first  winner  on  a 
plaque  to  hang  permanently  at  the 
National  Press  Club. 

Publisher  dies 

C.  Carlton  Hartley,  73,  president  of 
Central  Ohio  Printing  Corp.,  which  pub¬ 
lishes  the  Madison  Press,  London, 
Ohio  daily,  and  five  weeklies,  died  Sep¬ 
tember  19. 


DENVER  POST  executive  editor  Will 
Jarrett,  right,  and  managing  editor/news 
Tim  Kelly  share  a  moment  of  newspaper 
history  as  they  scan  the  first  copy  of  the 
Denver  Post's  new  morning  edition. 
Colorado  weather  map,  regional  condi¬ 
tions  and  forecasts  and  world  and  nation¬ 
al  statistics. 

New  comics  include  the  “Lone  Ran¬ 
ger,”  “Hello  Carol,”  and  “The  Lock- 
horns,”  and  “Father’s  Day.” 

An  expanded  business  section  of 
statewide  interest  concentrates  on  Col¬ 
orado  trends,  deals  and  personalities. 

A  highly-acclaimed  FashionWest  sec¬ 
tion  has  added  polish  to  the  Tuesday 
Post,  and  a  special  Friday  Football  World 
section  offers  outstanding  sports  reports 
and  columns. 

A  full-size  Auto  section.  “Wheels,” 
moves  from  Saturday  to  Friday  in 
October. 

A  full-size,  full-color  Travel  section 
gives  Sunday  readers  total  information  on 
vacation  and  leisure  time  activities. 

Symbol  for  the  morning  edition’s  multi- 
media  promotional  campaign  was  a 
proud,  colorful  rooster,  heralding  the 
theme,  “Bright  and  Early,”  and 
announcing  statewide  the  Post’s  entrance 
on  the  morning  newspaper  scene. 


EDITOR  &  PUBLISHER  for  October  3,  1981 


33 


Syndicates 

By  Lenora  Williamson 

King  gets  Mt.  Everest  expedition  rights 


King  Features  has  acquired  exclusive 
worldwide  rights  to  journalistic  coverage 
and  photographs  of  the  American  expedi¬ 
tion  attempting  to  climb  the  East  Face  of 
Mt.  Everest  in  mainland  China. 

Vicki  Kemper,  reader  specials  sales 
coordinator  for  King,  announced  acquisi¬ 
tion  of  newspaper  rights  on  the  expedi¬ 
tion  story.  The  East  Face  is  the  only  face 
of  Mt.  Everest  that  has  never  been 
climbed,  and  King’s  coverage  titled  “The 
Final  Challenge,”  includes  progress  re¬ 
ports  and  a  five-part  series  by  Sir 
Edmund  Hillary  after  the  descent. 

Hillary  is  the  expedition  advisor  and 
will  monitor  the  climb  from  a  base  camp 
at  18,000  feet  and  remain  in  radio  contact 
with  the  team  throughout  the  climb. 
Fourteen  mountaineers,  mostly  from  the 
San  Francisco  Bay  area,  are  expected  to 
reach  the  summit  in  mid-October. 

King  is  providing  advance  background 
material,  biographies  of  the  group, 
graphics  before  and  during  the  ascent, 
and  the  best  photos  selected  from  film 
shot  during  the  climb  (color  and  black  and 
white). 

The  King  background  material  is  avail¬ 
able  now  and  the  series  will  be  available 
immediately  after  the  climbers  return. 
ABC  plans  a  documentary  on  the  expedi¬ 
tion  next  March. 

«  *  « 

Sheilah  Kast,  former  financial  writer 
for  the  Washington  Star,  is  writing  the 
1982  “Cut  Your  Own  Taxes  and  Save” 
newspaper  series  and  paperback  book  to 
be  released  in  December  by  Enterprise 
Publications.  The  program  is  prepared  by 


the  Reader  Service  Bureau  of  Newspaper 
Enterprise  Association. 

The  expanded  edition  of  the  tax  prog¬ 
ram  will  focus  of  helping  taxpayers  use 

1981  tax  changes  and  look  ahead  to  the 

1982  changes. 

At  the  Washington  Star,  Kast  covered 
national  economic  issues,  including  the 
Reagan  administration’s  economic  prog¬ 
ram,  regulatory  agencies  and  energy  poli¬ 
cies.  She  reported  on  Maryland  and  Vir¬ 
ginia  legislative  developments  affecting 
taxes,  insurance  and  energy. 

Prior  to  release  of  the  Enterprise  Pub¬ 
lications  book,  a  four-part  introductory 
mini-series  will  run  in  participating  news¬ 
papers  in  mid-November.  The  14-part 
series  with  book  coupons  is  available  to 
newspapers  for  publication  from  Decem¬ 
ber  through  next  April. 

«  *  « 

TV  Compulog  Services  has  increased 
coverage  of  the  entertainment  industry 
with  the  addition  of  four  new  columns. 
The  newspaper  listings  and  feature  ser¬ 
vice  has  also  increased  coverage  of  the 
feature  film  industry  with  exclusive  inter¬ 
views  and  critiques,  according  to  Steve 
K.  Walz,  director  of  domestic/overseas 
news  operations. 

New  columns  include:  “Popcorn 
Video,”  a  cable  TV  blips  and  blurbs 
offering;  “Video  Scope,”  a  bi-weekly  re¬ 
port  on  the  home  video  industry; 
“Fame,”  a  column  on  who  is  “hot”  and 
who  is  not  in  records,  movies,  books, 
television,  etc.,  and  “Syndicated,”  a 
look  at  programs  in  prime-access  time 
slot. 


The  Baldwins 


Ed  and  Stevie  Baldwin  went  into  busi¬ 
ness  for  themselves  less  than  10  years 
ago.  They  had  decided  anything  that  cost 
$34.98  to  buy  could  likely  be  made  at 
home  and  better  for  $3.98.  The  idea  led  to 
a  career. 

The  Baldwins  turned  what  had  been  a 
hobby  into  a  television  show,  books  and  a 
newspaper  column  for  the  Chicago  Tri¬ 
bune-New  York  News  Syndicate. 

Starting  November  1,  their  craft  col¬ 
umns  formerly  titled  “Makin’  Things” 
and  “Something  from  Nothing”  will  be 
combined  as  “Family  Workshop”  avail¬ 
able  twice  weekly.  Each  column  is  illus¬ 
trated  with  photos  and  line  drawings. 
Readers  can  do  the  projects  from  instruc¬ 
tions  in  the  column  or  can  order  iron-on 
patterns. 

The  basement  of  the  Baldwin  home  in 
Tulsa  houses  a  full-scale  workshop  in 
which  they  design,  make  and  test  each 
project.  The  50-year-old  house  is  being 
remodeled  by  the  Baldwins  room  by 
room  and  contains  “a  clutter”  of  things 
they’ve  made  or  restored. 

The  couple’s  most  recent  book,  “Scrap 
Fabric  Cr^ts,”  has  been  bought  by  the 
Better  Homes  and  Gardens  Book  Club  as 
the  featured  selection  for  the  spring  of 
1982. 


“76  percent  of  America’s  households  use 
coupons  as  a  regular  part  of  the  family’s 

shopping  activities.’’  A.C.Nielsen company 


And  surveys  show  that  of  the  91  billion  coupons 
clipped  in  1980,  52  percent  appeared  in 
daily  newspapers. 

Start  THE  SUPERMARKET  SHOPPER  by  Martin  Sloane 
—  the  world’s  #1  couponing  column  —  and  watch 


how  food  editions  take  on  a 

whole  new  meaning  to  your  cost-conscious  readers. 

THE  SUPERMARKET  SHOPPER, 
available  twice  a  week,  appears 
in  more  than  400  newspapers. 


For  rates  and  availability  call  Chris  Pierson  toll  free  at  1>800-221-4816 


lii 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10166 


Martin  Sloane 
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Warped  solutions 

(Continued  from  page  9) 


skills  and  their  outlets  (print  or  broadcast) 
to  improve  and  promote  desirable  social, 
economic  and  political  objectives  as  de¬ 
fined  by  governments  which  for  the  most 
part  are  dictatorships. 

In  Canada,  Kent  would  have  the  gov¬ 
ernment’s  wishes  on  “proper  motives” 
for  journalists  expressed  and  adminis¬ 
tered  by  a  Press  Rights  Panel.  His 
approach  is  a  little  more  subtle  but  just  as 
devastating  to  free  expression  of  opinion 
as  the  restrictions  advocated  by  UN¬ 
ESCO. 

The  Press  Rights  Panel  among  other 
duties  would  provide  guidance  to  the 
advisory  committees  of  newspapers, 
which  would  be  set  up  in  every  commun¬ 
ity  where  there  was  a  chain  newspaper. 
Each  committee  would  have  two  repre¬ 
sentatives  of  the  publisher,  two  elected 
from  the  newspaper’s  journalists,  and 
three  members  of  the  community.  The 
committee  would  “discuss  the  objectives 
of  the  paper”  and  the  “role  of  the  editor- 
in-chief’  as  defined  in  a  contract  of  be¬ 
tween  three  and  seven  years  required  to 
be  signed  between  the  editor  and  pub¬ 
lisher.  The  committee  would  receive 
annual  reports  from  the  editor  and  dis¬ 
cuss  them  with  him.  Any  comments  the 
committee  or  its  members  wished  to 
make  would  be  published  by  the  news¬ 
paper.  The  committee  would  hold  meet¬ 
ings  at  the  call  of  any  two  members.  By 
this  rule  the  two  journalists  could  call  a 
daily  meeting  to  discuss  news  coverage. 
The  committee  would  provide  the  Press 
Rights  Panel  with  full  minutes  and  con¬ 
clusions  of  all  their  meetings,  as  well  as 
the  editor’s  report  and  any  comment  they 
make  on  it. 

Having  all  that  information,  the  Press 
Rights  Panel  would,  if  requested, “pro¬ 
vide  guidance  to  the  advisory  committees 
of  newspapers.”  Members  of  the  Press 
Review  Panel  would  be  appointed  by 
cabinet. 

What  Kent  suggests  is  that  editors  of 
Canadian  newspapers  report  indirectly 
but  very  definitely  to  the  cabinet.  Under 
the  parliamentary  system  the  cabinet  is 
the  executive  arm  of  government. 

The  Press  Rights  Panel  would  also 
administer  the  Canadian  Newspaper  Act 
and  “be  charged  to  observe  the  perform¬ 
ance  of  newspapers  in  Canada  .  .  .  and 
publish  a  review  of  that  performance  with 
any  comment  and  advice  to  newspapers 
or  government  that  it  deems 
appropriate.” 

In  other  words,  publishers  would  oper¬ 
ate  newspapers  according  to  definitions 
established  by  a  board  appointed  by  the 
government  and  be  subject  to  “appropri¬ 
ate”  government  action  through  the 
Press  Rights  Panel. 

The  name  is  the  ultimate  irrationality. 
EDITOR  &  PUBLISHER  for  October  3,  1981 


It  should  have  been  the  Press  Control 
Panel. 

Among  other  observations  about  the 
state  of  journalism  in  Canada,  the  Kent 
Commission  termed  the  level  of  corpo¬ 
rate  concentration  among  newspapers 
“monstrous.”  It  declared  competition 
“virtually  dead.”  The  concentration  is 
sadly  higher  than  it  should  be,  but  the 
report  is  wrong  that  competition  is  “vir¬ 
tually  dead.”  In  only  a  few  cities  in  Cana¬ 
da  are  there  the  ding-dong  circulation  bat¬ 
tles  between  competing  newspapers  the 
19th  century  enjoyed  (if  that’s  the  term). 
What  the  slow  erosion  of  household 
penetration  of  newspapers  reflects  is  the 
growth  of  radio  and  television  news  and 
of  special  interest  magazines.  Competi¬ 
tion  in  bringing  news  to  the  people  is  very 
much  alive  in  Canada. 

London,  for  example,  a  city  of  260,000 
halfway  between  Toronto  and  Detroit, 
has  a  locally-published  daily,  the  London 
Free  Press,  a  morning  paper  of  130,000 
circulation.  Throughout  most  of  the  city 
there  is  carrier  delivery  of  Toronto’s 
Globe  and  Mail.  Most  newsstands  and 
honor  box  locations  offer  those  two  pap¬ 
ers,  as  well  as  morning  editions  of  the 
Toronto  Star.  There  is  a  local  television 
station  and  three  radio  stations.  At  least 
two-score  AM  and  FM  stations  are  re¬ 
ceived  in  the  city.  More  than  90%  of 
homes  in  the  city  are  served  by  cable, 
bringing  television  from  CBC,  CTV, 
Global  and  TVO  (Canadian  networks)  as 
well  as  full  programming  from  CBS,  NBC 
and  PBS  stations  in  border  cities.  By  any¬ 
one’s  standards  that’s  a  lot  of  competi¬ 
tion,  and  not  uncommon  in  Canadian 
cities. 

Preoccupied  with  a  narrow  version  of 
competition  among  newspapers,  the 
Kent  Commission  came  up  with  warped 
solutions. 

For  example,  Michael  Sifton’s  Arma¬ 
dale  Corporation  owns  the  Star-Phoenix 
in  Saskatoon  and  the  Leader-Post  in  Reg¬ 
ina.  The  commission  would  require 
Armadale  to  divest  itself  of  one  paper  on 
the  grounds  that  the  two-paper  chain 
dominates  the  province’s  print  media. 
The  two  papers’  total  circulation  is 
119,000;  Saskatchewan’s  population  is 
932,000. 

The  next  province  west,  Alberta,  has  a 
population  close  to  2,000,000.  There  are 
two  Southam  papers,  the  Journal  in 
Edmonton  and  the  Herald  in  Calgary, 
with  a  total  circulation  about  290,000. 
Two  morning  tabloids  in  Calgary  and 
Edmonton,  owned  by  the  Toronto  Sun, 
have  a  total  circulation  of  about  1 10,000. 

The  Journal  and  the  Herald  dominate 
the  print  media  of  Alberta  at  least  as  much 
as  the  two  Sifton  papers  do  in  Saskatch¬ 
ewan.  Southam  also  owns  the  Medicine 
Hat  News  (circulation  13,0(X))  in  Alberta 
and  11  papers  across  Canada.  Despite 
this,  the  commission  makes  no  recom¬ 
mendation  that  Southam  divest  itself  of 


one  of  the  two  Alberta  papers,  nor  of  any 
other  of  its  papers.  There's  no  reason  to 
do  so;  Southam  publishes  excellent  news¬ 
papers.  So  does  Sifton. 

It  is  grossly  irrational,  however,  to  re¬ 
quire  the  two-paper  Sifton  chain  to  divest 
itself  of  one  paper,  while  accepting 
Southam  ownership  of  Alberta’s  two 
dominant  papers. 

After  examining  the  Thomson  papers 
in  Canada,  some  40  of  them,  and  being 
brutally  frank  about  the  deficiencies  of 
most  of  them,  which  are  many,  the  com¬ 
mission  makes  another  irrational  recom¬ 
mendation. 

Thomson  would  be  required  to  divest 
itself  of  the  country’s  only  national  news¬ 
paper,  the  Globe,  or  sell  all  the  other  40 
newspapers  it  owns.  While  deploring  the 
lack  of  newspaper  competition  in  Cana¬ 
da,  the  commission  would  destroy  Thom¬ 
son’s  attempt  to  provide  a  national  paper 
competing,  and  doing  so  rather  effective¬ 
ly,  with  all  the  other  dailies,  chain  and 
independent,  in  the  country. 

The  effect  would  be  to  destroy  the  only 
attempt,  and  a  good  one  at  that,  to  pro¬ 
vide  (Canada  with  a  national  newspaper. 
That  would  be  Canada’s  loss. 

There  are  suggestions  for  encouraging 
more  voluntary  press  councils,  newspap¬ 
er  ombudsmen,  along  with  more  support 
for  journalism  schools,  with  which  few 
would  quarrel;  prohibition  of  new  chains 
and  of  enlargement  of  existing  chains 
with  more  than  five  newspapers  (though 
the  Press  Rights  Panel  could  recommend 
exceptions  to  the  cabinet);  denying  own¬ 
ership  of  a  newspaper  and  television  sta¬ 
tion  in  the  same  community  (on  which  no 
comment  because  of  the  author's  person¬ 
al,  though  indirect  conflict  of  interest;  the 
London  Free  Press  and  CFPL-tv  are 
under  one  ownership). 

There's  no  way  of  knowing  what  kind 
of  reception  these  proposals  will  receive 
from  the  federal  government,  which  said 
only  it  would  act  on  the  report,  giving  no 
indication  how,  when,  nor  to  what  de¬ 
gree. 

The  government  may  ignore  much  of 
the  report.  With  high  inflation,  an  annual 
federal  deficit  proportionately  several 
times  higher  than  that  of  the  United 
States,  a  dollar  which  has  dropped  close 
to  80  cents  in  U.S.  funds,  and  interest 
rates  still  more  than  20%,  all  reflected  in 
two  major-by-election  defeats  during  the 
summer.  Prime  Minister  Pierre  Trudeau 
may  have  enough  problems  to  keep  busy. 
Yet  the  Kent  Commission  has  given 
Canada’s  Liberal  government  an  excuse 
to  try  to  bring  the  print  media  to  heel. 

There  are  indications  that  some  mem¬ 
bers  of  Parliament  are  aghast  at  the  im¬ 
plications  of  controls  on  the  press  recom¬ 
mended  by  the  Kent  Commission. 

“That  community  advisory  committee 
to  watchdog  editors,”  one  critic  said, 
“should  be  introduced  in  1984  .  .  .  it’s 
downright  Orwellian.” 
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Classified  Advertising 


FEATURES  AVAILABLE 


ALCOHOUSM  1 

A  MORAL  APPROACH  TO  ALCOHOLISM:  14 
pages.  R^intable,  in  columns  or  sold  bound 
as  IS.  $2.50  postpaid.  The  Newspaper  Agency, 
Inc,  35  W  Main  St,  Suite  5,  Smithtown  NY 
11787. 

AUTOMOTIVE 

YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  tor 
samples,  rates.  Automotive  Features.  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 

BOOKS 

CHILDREN/young  adult  book  reviews:  200 
words  on  new/old  titles;  weekly  package  has  5 
informative,  easy-to-read,  fun  reviews;  write 
MD  Books,  26313  Purissima  Rd,  Los  Altos 
Hills  CA  94022. 

BUSINESS 

SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
empk)^.  Featured  in  Newsday,  Philadelphia 
Bulletin.  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 

GENERAL 

CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures  Ltd.  PO  Box  2216, 
Clearbrook  BC  Canada  V2T  3X8. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  Icxic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

HUMOR 

AWARD-WINNING  toastmaster  writes  timely 
and  ORIGINAL  humor.  Samples.  Herb  Siegel, 
901  NW  200  St,  Miami  FL  33169. 

MONEY 


"FREE  GROCERIES,"  Readers  of  this  weekly 
column  can  set  free  groceries  and  other  house¬ 
hold  items  through  couponing  and  refunding 
tips  and  current  offer  listings.  Written  by 
nationally  known  "Coupon  Queen-Cheryl 
Peart".  Free  samples  and  rates.  Peart  Publica¬ 
tions,  Dept  NCEP,  25-D  West  Fifth  St,  London 
OH  43140. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-sawing  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


PUZZLES 


PUZZLES-COMIC  STRIPS-AND  SPECIAL  FEA¬ 
TURES.  Wide  selection  to  choose  from.  Write; 
Dickson-Bennett,  PO  Box  265,  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e,  Gar¬ 
dena  CA  90248. 


REAL  ESTATE 


HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
CXjllege  prof,  broker,  journalist.  246  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


WEEKLY 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  eneri 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


WOMEN 


NEWCOLUMNforwomenaboutwomen,  "View 
from  the  Podium,"  interviews  by  experienced 
journalist  with  leading  women  in  national 
volunteer  groups.  Starts  late  fall.  For  samples 
and  additional  data:  C  Laux,  Box  1433,  Bloom 
field  NJ  07003. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 


Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 


Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  sc  ething  to  write  about! 


START  YOUR  OWN  WEEKLY— Extensive  how- 
manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


TRAVEL  MAGAZINE 

.ocal  affiliates  being  selected  for  expansion  of 
eading  US  travel  magazine.  Presently  reaching 
1,200,(XX)  readers  weekly  in  60  regional  edi- 
:ions.  Excellent  profitability  and  management 
training  provided.  Contact:  Roger  Thrailkill, 
TRAVELHOST  Magazine,  PO  Box  31768,  Dal¬ 
es  TX  75232;  (800)  527-1782. 

CAREER  SERVICES 

EDITORS:  Participate  in  annual  survey  of 
trends  in  hiring  college  grads.  No  fees.  Reply 
confidential.  Write  Box  3180,  Editor  &  Pub¬ 
lisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  1(X)  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rdi  Hardwick  MA  ()1037|  (413)  4V- 
60(59. 

SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

SALES,  SERVICE.  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates,  Inc 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO,  INC,  PO  Drawer  12428,  Panama 
CityFL  32401. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912 
352-8931,  day  or  night. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763-0777 
(714)  626-6440 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
•Newspaper  Brokers 
•Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  yrars. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  3B1-8280 

•Sell  or  Buy  a  Weekly  Newspaper. 

•Over  20  listings  nationwide. 
•Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
larp  weeklies.  Information  strictly  confiden- 

DIXIE  NEWSPAPERS,  INC 
PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 


NEWSPAPERS  FOR  SALE 


CENTURY  OLD  NORTHEASTERN  WEEKLY 
serving  area  conveniently  accessible  to  cultu¬ 
ral,  educational  and  recreational  facilities  of 
New  York  and  New  England.  Composition  and 
job  equipment,  but  no  press.  Asking  price  of 
{120,000  approximates  annual  gross,  in¬ 
cludes  real  estate.  Terms  available.  WB  Grimes 
&  Co,  Inc,  1511  K  Street,  NW,  Washington  DC. 


ESTABLISHED  COUNTY  WEEKLY  with  super¬ 
ior  reputation  in  rapidly  growing  area  in  Zone  4. 
Location  offers  unusual  combination  of  resort 
atmosphere,  expanding  business  and  clean  in- 
Owner  retir- 
owner/manager. 
Editor  &  Publisher. 


ESTABLISHED  southwest  OrMon  weekly  avail¬ 
able.  9000  free  circulation.  $100,000.  Wayne 
Chancey  Consultants,  PO  Box  86,  Headland  AL 
36345;  (205)  693-2619. 


FOR  SALE— Florida  east  coast  weekly,  priced 
to  sell.  Ideal  man-wife.  Low  down  pajiment. 
Will  consider  lease  to  right  people.  Write  Box 
3158,  Editor  &  Publisher. 


FLORIDA  WEEKLIES.  NettinsSlOOM  on  sales 
of  $800M.  Sale  price  $600M,  half  down. 
Building  and  press  additional.  Box  3198,  Edi¬ 
tor  &  Publisher. 


GROWING  KANSAS  weekly  grossing  $60,000. 
$67,500,  $20,000  cash  required.  Box  3137, 
Editor  &  Publisher. 


I  WILL  ACCEPT  no  less  than  $30,000  down  for 
my  chain  of  4  weeklies.  We're  doing  $200,000 

r!r  year  gross.  My  sale  price  is  $200,000.  Box 
133,  Editor  &  Publisher. _ 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

3  WEEKLIES  with  revenues  in  excess  of 
$800,000;  terms  negotiable;  Zone  3,  Box 
3153,  Editor  &  Publisher. 


7-YEAR-OLD  paid  circulation  urban  weekly 
newspaper.  Pacific  Northwest.  History  of 
aggressive  news  coverage.  Gross  from 
$200,000-$250,000.  Needs  sharp  manage¬ 
ment  to  turn  around.  Write  Box  3110.  Editor  & 
Publisher. 

SIERRA  WEEKLY  established  73  years,  heal- 
thy  major  growth,  within  commute  of  metro 
areas.  Young  owners  heading  for  bigger  chal- 
lenK.  $200,000  reasonable.  Box  3147,  Edi¬ 
tor  ft  Publisher. 

SHOPPER,  Zone  9,  established  1971,  excel¬ 
lent  growth,  $625,000  gross,  profitable,  price 
$450,000,  owner  financing.  Box  31B7,  Editor 
ft  Publisher. 

TUCSON  ARIZONA  arts  and  culture  newspap¬ 
er.  Well  established  with  strong  community 
support.  Health  forces  sale.  Asking  $40,000 
with  $7000  down.  Call  Broker  (915)  591- 
2103. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  ourwidely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  ft  Publisher.  All  replies  kept  strictly  con- 

tidential. _ 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michiran  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  ft  Publisher. 
Replies  will  be  kept  strictly  confidential. 


PUBLICATIONS  AVAILABLE 

WRITER'S  AND  PHOTOGRAPHERS  GUIDE  TO 
NEWSPAPER  MARKETS— Second  edition  lists 
papers  buying  articles,  fiction,  photos,  car¬ 
toons  and  illustrations.  Exclusive,  current.  For 
complete  information  please  contact  Helm, 
4316  Hilldale  Av,  Las  Vegas  NV  89121. 


PUBUCATIONS  FOR  SALE 

BUSINESS  NEWSPAPER  serving  advertising 
executives  and  C.E.O.'s.  Blankets  major  East¬ 
ern  market  with  27,000  circulation  pass,  in¬ 
cluding  cash  plus  barter,  about  $400,000.  Ex¬ 
cellent  for  major  company,  entrepreneur,  or 
allied  business.  Terms  acceptable,  but  re¬ 
quires  firm  $100,000  down.  Box  2970,  Editor 
ft  Publisher. 


RESTAURANT  MAGAZINE.  Florida.  A-plus 
reputation  in  thriving  market,  established 
advertising  base,  1  or  2  person  OMration.  Gross 
90K,  asking  70K.  Great  terms.  Box  3139,  Edi¬ 
tor  ft  Publisher. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  651-2000. 


INDUSTRY  SERVICES 


ENGINEERING  A  | 

INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering.  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)682-7011. 


INK  RECOVERY 

WE  WILL  A(XEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


NEWSPAPER  DESIGN  j 

FOR  RE-DESIGN,  new  logos,  special  sections,  | 
new  formats,  layout,  type  specification,  cir-  | 
culation  enhancement,  design  critiques,  and  i 
staff  training,  call  or  write;  AMERGRAPHiCS  ft 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

READABILITY  and  efficiency  are  our  keys  to 
newspaper  design.  Critiques,  workshops,  con¬ 
sultations,  projects.  R-E  Design,  PO  Box  2486, 
Salt  Lake  City  UT  84110. 


NEWSPAPER  SERVICES 

STIMULATE  YOUR  CLASSIFIED  SALES— 
With  new  sources  of  revenue,  classifications, 
plus  promotion,  management  stimulation,  and 
result  getting  copy  writing  ideas.  Classified  In¬ 
ternational,  since  1938,  has  provided  a  month¬ 
ly  package  to  stimulate  classified  ad  sales, 
train  salespeople,  and  provde  management  in¬ 
formation  that  unlocks  more  sales  for  you.  Your 
investment  in  people  and  equipment  is  exten¬ 
sive,  now  get  all  you  can  from  your  investment 
with  Classified  International's  new  package! 
For  more  information  call  or  write  Tom  Greene. 
3211  North  74th  Av,  Hollywood  FL  33024; 
(305)  981-1240. 


OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan- 
ningand  design  for  journalism  offices,  (^tact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


TYPESETTING  SERVICES 


FAST,  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  for  low  quotes,  (krpyset.  Box 
194,  South  Paris  ME  04281;  (207)  743- 
6843. 


STARTING  A  TMC  PROGRAM?! 
DO  IT  RIGHT  THE  FIRST  TIME!  i 

Target  Marketing  Communications 
will  analyze  your  market,  recommend 
the  most  cost-efficient  delivery  and 
sfTOw  you  how  to  do  if  ...  Right 
the  Rrst  Time! 

Save  valuable  time  and  money. 

Call  the  TMC  Professionals  today 
at  Target  Marketing  Communications. 
Stan  Cheren  -  (714)  556-4460. 


EQUIPMENT 
&  SUPPLIES 

BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS.  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  — $3.50  per  line.  1  week  — $2.50  per  line. 

2  weeks— $3.20  per  line,  per  issue  2  weeks— $2  20  per  line,  per  issue 

3  weeks — $3.00  per  line,  per  issue.  3  weeks — $2.00  per  line,  per  issue 

4  weeks— $2.80  per  line,  per  issue.  4  weeks — $1 .80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Availabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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EQUIPMENT  &  SUPPLIES 


CAMERA  a  DARKROOM 


BUY  OR  TAKE  OVER  PAYMENTS-400  Mag- 
nascan  high  speed  positive  or  nagative  4  color 
scanner.  20"*24"  expose.  Excellent  condi¬ 
tion.  Box  3090,  Editor  &  Publisher. 


CAMERAS  AND  PLATEMAKERS.  Buy,  sell, 
trade-10%  commission,  our  only  charge.  Jeff 
Weber,  (216)  729-2858;  Box  413,  Gates  Mills 
OH  44040. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  senrice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIA8LE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


VGC  cps  520  CAMERA 
Perfect  condition.  Purchased  March,  1979. 
Negotiable.  Gary  Thomas  (312)  492-7206. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188, 


BMDS 

Do  your  typesetting  and  accounting  with  the 
BMDS  publisher's  software  package.  Func¬ 
tions  include:  Communication  to  most  prog¬ 
rammable  typesettin^composers  Computer 
processing  and  control  of  accounts  receivable 
Accounts  payable  Payroll  General  ledger.  For 
more  information  contact  Howard  Schlueter 
(608)  271-4578  or  write  BMDS,  6325  Odana 
Rd,  Madison  Wl  53719. 


MAILING  SYSTEM — Eliminates  mailroom  sort¬ 
ing,  postal  zone  tabulations.  Generates  true 
pre-sort  bundles  and  tallies  zone  totals  under 
program  control.  Up  to  2900  labels  per  hour. 
Requires  CPM  64K,  370K  disk  (TRS-80  Mod  II 
and  others).  Write  DMS,  Inc,  112  N  Main, 
Yates  Center  KS  66783  or  call  (316)  625- 
3554. 


SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,CX)0  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
CDS,  Inc,  c/oSun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  Wl  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


MAILROOM 


BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee~ 
our  only  charge.  People  you  can  trust.  Jeff  We¬ 
ber  (216)  729-2858;  Box  413,  Gates  Mills  OH 
44040. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conv^rs  and  spare  parts. 
NORTHEAST  STORAtlE  &  INDUSTRIES 
(213)  257-7557 


CUTTING  MACHINES,  cuts  Kraft  roll  to  size 
and  affixes  North  South  address  labels  to  indi¬ 
vidual  sheets.  Newspapers  or  magazines  are 
then  wrapped  and  mailed.  For  information 
phone  Hy  Surchin  in  New  York  collect  at  (516) 
667-0200;  outside  New  York  (800)  645- 
5240. 


CHESHIRE,  KIRK  RUDY,  AND  MAGNACRAFT 
LABELING  MACHINES  to  handle  North  South 
labels  or  computer  print-outs,  multi-wide 
labels.  Savings  in  the  thousands.  In  New  York 
phone  collect  (516)  667-0200;  outside  New 
York  (800)  645-5240. 


CHESHIRE  LABELING  MACHINE,  Model  VI. 
Two  years  old.  $  16,000  new.  Our  price  $85(X). 
Guaranteed.  Jeff  Weber,  (216)  729-2858. 


DIDDE-GLASER  four-station  inserter.  Avail¬ 
able  soon.  Runs  well.  Call  Jim  Wilcox,  (717) 
784-2121. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  raiders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


MULLER  AND  MARTINI  Model  227E,  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  (Xxinter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  Wing  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Counter  Stacker 
Cutler  Hammer  spare  parts. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


FOR  SALE — 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Prospect, 
Ravenna  OH  44266;  (216)  296-8414. 


NEWSPAPER  FLEET  of  100  economy  vans,  80 
gas  step  vans,  25  diesel  step  vans,  11  pick¬ 
ups,  10, 16-20  foot  trucks,  6wreckers.  Modest 
spare  parts  and  tire  inventory  available. 
(Brokerage  arrangement  considered.)  Contact 
AC  Otto,  (202)334-7111. 


PRESS-5  units  2-Folders  Color  King-68 
STA(2KERS-3  Count-O-Veyors 
CLAMP  TRUCK-l-Towmotor  LP  4000  lbs 
CAMERA-l-Robertson  20”x24”  Model  580- 
with  Carlson  Gammatrol  Unit 
PROCESSOR-l-LogE  Model  LD-24 
EXTOSURE  UNITS-l-Douthitt  Vacuum  Frame- 
with  Ascorlux  Light  60"x50",  1-Brown 
Vacuum  Frame  with  Mercury  Light  35"x45" 
LIGHT  TABLES-3-Brown  30"x40",  32"x42", 
52”x72" 

NORTHEAST  TIMES,  8033  Frankford  Av,  Phi¬ 
ladelphia  PA  19136;  (215)  332-3300. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  (iorp 
3305  W  Warner,  SanU  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT— Specialties<olors-converting. 
David  F  Hoy-Pa^  Sales,  Mill  Agent;  Affili¬ 
ated;  The  Paper  Group,  Inc,  (Xtrtaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST.  NEW  YORK  NY  10022 

(212)  688-3020 


PHOTOTYPESETTING 


A  RECENT  MERGER 

Has  resulted  in  surplus  equipment  in  our  com¬ 
posing,  printing  and  binding  departments. 

Compugraphic;  7200  display  typesetters, 
2961  typesetters,  RCP 101  processor;  AKI CIT 
70R  and  auto  comp  PCI-100  keyboards  with 
punches;  Photon  811  Mark  II  Pacesetter 
phototypesetters;  NuArc  24"  camera  and 
platemaker;  Brown  Commodore  24  camera 
plus... 

Harrisl251  Microstors,  3300  typesetter,  com- 
puedits,  1420  terminals,  tally  printer,  switch¬ 
es,  multiplexer,  fonts,  cables,  spare  parts  kits, 
diskettes  -  Harris  will  install  and  warranty  as 
new  at  NO  charge;  plus... 

Fork  and  skid  lifts,  dock  plate,  silver  recovery 
unit,  light  tables.  Craftsman  line-up  table, 
paste-up  tables,  shrink  wrap  machines,  bin¬ 
dery  carts,  vacuum  and  contact  frames,  tying 
machines,  Fincor  SC  20  hp drive,  new  Urbanite 
press  ink  and  water  rollers;  plus  much  more. 

(Ximplete  list  upon  request.  Call  or  write  Tom 
MacKay,  Beacon-Minute  Man  Corp,  20  Main 
St,  Acton  MA  01720;  (617)  263-3761. 


COMPUWRITER  I  with  fonts,  spare  parts.  First 
$1700  takes  all.  Good  condition.  (609)  235- 
7614. 


EDITWRITER  7900  LR  Rev  D.  Edit  2750-11 
with  dual  disk.  Edit  2750  with  8600  interface. 
Package  $18,500.  Jeff  Weber,  (216)  729- 
2858. 


LINOTERM,  dual  disk.  17  months  old.  65  film 
fonts.  P24  processor.  $9995.  Guaranteed.  Jeff 
Weber,  (216)  729-2858. 


ONE  SYSTEMS — Complete  front  end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 


Three  Harris  T)(T  typesetters  with  automatic 
processors.  Good  working  condition.  Available 
November  1.  Laige  spare  parts  and  type  disk 
inventory  All  for  $80(J0.  Contact  Naples  Daily 
News,  Naples  FL;  (813)  262-3161. 


TYPESETTING  EQUIPMENT.  Buyers  and  sel- 
lerscontactus.  10%  sales  fee-our  only  charge. 
People  you  can  trust.  Jeff  Weber  (216)  729- 
28K;  Box  413,  Gates  Mills  OH  44040. 


EQUIPMENT  &  SUPPLIES 


PLATEMAKING 


PLATES 

For  sale,  3000  new  Imperial  plates,  offset. 
233/16x27  Vte.OOB.  Newspaper  converted  to 
tabloid.  Best  offer.  Delaware  County  Daily 
Times,  Primes  PA  19018  or  call  Clarence  Glck- 
er.  Plant  Superintendent  (215)  284-7200. 


PRESSES 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units.  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units.  1973. 

(Xittrell  V-25,  Vx  and  vS  folder. 

Goss  Community  add-on  units,  l%9-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  W  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

Harris  V-22  6  units. 

Harris  845,  22Vx,  5  units,  1973. 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units,  1972. 

Colorking  folder  KJ-6. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45v5" 
(22Vx"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


NEWSKING  PRESS,  two  unite  and  Color  King 
folder,  complete.  Real  nice  condition. 
$45,000.  Mr  Colquhoun,  (519)  685-2840. 


PRESS  DRIVE  -  GE  SP-200.  Updated  1975. 
Nine  50-hp  GE  DC  motors.  Complete  new  spare 
parts  package.  Now  in  operation.  Available  first 
quarter  1982.  Call  Bob Clark(319)  291-1505. 
Waterloo  Courier,  Box  540,  Waterloo  lA 
50704. 


PRESSES,  CAMERA,  BINDERY.  Buyers  and 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  People  you  can  trust.  Jeff  Weber,  (216) 
729-2858;  Box  413,  Gates  Mills  OH  44040. 


THE  WEB  SPECIALISTS 
Goss  SSC,  8  unite,  1980 
Goss  SC,  6  units,  1%9 
Goss  Community,  4  unite,  1978 
Goss  Community,  4  unite,  1972 
Hams  V15C,  5  units,  1979 
Harris  V25,  8  unite 
2  JF25’s,  1977 
Butler  Autosplicers, 3 

ONE  (^p/Atlanta 

(404)  321-3992  Telex  700563 


WE  HAVE  IN  STORAGE:  Spare  parte  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  portable  ink  fountains:  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104A  coun¬ 
ter  stacker;  4  unite  Goss  Communite  press:  6 
unite  Goss  Urbanite  press;  5  unite  Econo  web 
press;  forklifts  with  rotating  roll  clamps.  We 
have  or  can  get  what  you  need  for  your  press¬ 
room  or  mailroom.  We  do  machinery  moving 
and  erecting.  We  but  used  printing  equipment. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 


21V5"  CUTOFF  HOE  COLORMATIC,  3  unite,  2 
half  decks,  available  now. 

22Vx"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Gou  Headliner. 

22^t:'  cutoff  Hoe  color  convertible  4  unite, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  VI 5A. 

1  Gregg  imprinter. 

6  unitV15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


W*  mew*  maehiiMryl 
MP  CLAMIPIIM 
(212)  782-70S3 


COMPUTERS 


COMPLETE  SYSTEM:  4  Harris  microstors; 
ministor,  Harris  and  Titus  terminals.  MK3  pa¬ 
cesetter.  accessories  and  spares.  Peter  De- 
Rose,  (413)  584-5000. 


MISCELLANEOUS 


ELECTRONIC  NEWSPAPER 
Less  than  $5000  starts  your  newspaper  in  elec¬ 
tronic  journalism  with  local  cable  tv  company. 
For  information  vrrite  VISCOM,  PO  Box  1470, 
Pittsfield  MA  01202. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
vaiue  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 
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EDITOR  &  PUBLISHER  for  October  3, 1981 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 

97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS.  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  URBANITE  PRESSES 
6  unit  Goss  Urbanite  press,  SN  U-892, 

Mfg  1971. 

6  unit  Goss  Urbanite  press,  SN  U-640, 

Mfg  1968.  Used  to  print  15,000  dally 
newspaper. 

Both  presses  have  been  well  maintained  and 
are  available  for  Immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS  Community,  5  units  with  folder.  Avail¬ 
able  November. 

V-25,  6  units  with  folder  and  upper  former. 
Available  October. 

Color  King,  6  units  with  folder.  Available  now. 
(214)  934-4256 


GUILMONT  Quarter-Folder  In  excellent  condi¬ 
tion.  Now  Installed  on  Goss  Mark  I  folder,  but 
adaptable  to  other  presses.  For  further  Informa¬ 
tion,  call  Ken  Hansen,  The  Oklahoma  Publlsing 
Co,  (405)  231-3457. 


GOSS  METR0.4  color  CIC  Metro  unit  with  RTP 
45— V^68  add  color  without  loosing  page 
capacity  available  now.  Len  Thomas  (313) 
921-4560.  NO  AGENTS. 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


PRESS  PARTS 


FROM  GOSS  MARK  I  headliner  (82")  1962 
and  1968:  19  osslllating  drums  and  19  auxili¬ 
ary  drums  (all  .0010  copperlzed);  20  control 
switches;  100  rubber  rollers,  new  and  used 
(6V^''-6"-5Vi'')  and  roller  brackets;  4  double. 
8  single.  Goss  portable  color  fountains;  1  Cap- 
co  single  fountain;  5  Goss  color  hump  foun¬ 
tains.  Call  Louis  Reeves,  (319)  291-1471. 
Waterloo  Courier,  Box  540,  Waterloo  lA 
50704. 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  231  (Xrunter  Stacker  for  dally  news¬ 
paper  operation.  Reply  to  Box  3037,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


NEW  ZONE  4  suburban  weekly  needs  photo¬ 
typesetting  equipment.  Must  have  capability 
for  editorial  text,  heads  and  ad  display  type  for 
24  page  tabloid.  Include  price  and  Info  on  war¬ 
ranties,  service  and  repair.  Also  shopping  for 
paper  racks.  Box  3164,  Editor  &  Publisher. 


OFF-LINE  quarter  folder 
Stitcher  trimmer  for  tv  guide 
Associated  bindery  equipment 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  f^in  St.,  Southboro  MA  01772 
(617)  481-8562 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Philllpsburg  and  PItney-Bowes  Insertlr^ 
machines;  Che^lre  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
convertli^  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
prlntii^  presses  etc,  plus  VIrkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transpr^tlon  charges  and  pay  In  cash 
or  certified  check  In  advance.  Phone  toll  free 
(800)  521-7301  or  In  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Femdale  Ml  48220 


WANTED 

Intertype  machine  model  C4. 
Contact  Mr  K  MoorthI 
109  Selsdon  Rd 
Plalstow,  London,  E13  9BZ 
UK. 


WANTED:  Sheridan  48P  for  dally  newspaper 
operation.  Please  reply  Box  3209,  Editor  & 
Publisher. 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOURNALISM 
Teaching  duties  Include  news  writing,  report¬ 
ing,  editing  and  area  of  specialty.  PhD  prefer¬ 
red.  Strong  professional  experience  a  must!  MA 
with  experience  given  strong  consideration. 
Send  letter  of  appi  icatlon ,  vitae  and  three  refer¬ 
ences  to:  Dr  EIDean,  Chairman,  Department  of 
Journalism  and  Telecommunication,  Arizona 
State  University,  Tempe  AZ  85287.  Deadline 
for  applications;  October  31,  1981. 


INSTRUCTOR/assIstant  professor  In  Depart¬ 
ment  of  Journalism,  to  teach  press  law,  mass 
communications  courses  and  be  competent 
either  In  news/editwial  or  ad/pr.  Master's  de¬ 
gree  essential  and  doctorate  or  advanced  work 
in  progress  Is  desirable.  At  least  five  years  of 
experience  In  newspaper  or  ad/pr  field  a  mini¬ 
mum  qualification.  Rank  and  salary  negotiable 
depending  upon  qualifications.  Application, 
resume  and  references  should  be  made  In  writ¬ 
ing  before  November  1,  to  Charles  Pearson, 
Chairperson,  Department  of  Journalism,  Wichi¬ 
ta  State  University,  Wichita  KS  67208.  Wichi¬ 
ta  State  University  Is  an  Equal  Opportunity/ 
Affirmative  Action,  employer.  Position  Is  prob¬ 
ationary. 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 
announces  three  vacancies  for  assistant, 
associate,  or  full  professors  to  teach  In  BA  and 
MA  programs:  one  specializing  In  newswriting 
and  editing,  the  second  to  teach  public  rela¬ 
tions  theory  and  practice,  the  third  specializing 
In  theory  and  process  of  mass  communication. 
All  positions  may  Involve  teaching  Introduction 
to  mass  communication  or  mass  media  In  soci¬ 
ety.  Teach,  In  English,  three  courses  per 
semester,  (ioctorate,  teaching  experience  re¬ 
quired.  Two-year  appointments  begin  Septem¬ 
ber,  1982,  renewal  possible.  Rank,  salary  de¬ 
pend  on  qualifications.  Write,  with  resume,  to; 
Dean  of  the  Faculty,  The  American  University 
In  Cairo,  866  United  Nations  Plaza,  New  York 
NY  10017. 


To  answor  box  numbor  ads  In 

EDITOR 
&  PUBLISHER 


Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  mate¬ 
rial  which  can  be  forwarded 
in  a  large  manllla  envelope. 


I  =  I 

I  EQUIPMENT  &  SUPPLIES  { 


WANTED  TO  BUY 


CHESHIRE  and  Phlllipsbuig  any  condition. 
Call  collect  Herb(201)289-^00.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


CHESHIRE  LABELING  MACHINES,  KIRK 
RUDY  LABELERS,  PHILLIPSBURG  AND  PIT¬ 
NEY-BOWES  INSERTING  MACHINES,  BUNN 
TYING  MACHINES.  We  pay  top  cash  prices  and 
also  arra^e  and  pay  for  ail  transportation 
charges.  Phone  toll  free  outside  of  New  York 
(800)  645-5200  or  In  New  York  (516)  667- 
0200.  HM  Surchin  Co,  Inc,  11  Lucon  O,  Deer 
Park  NY  11729. 


DATA  PORT  CONVERSION  BOARD  for  Video 
Setter  Two.. .to  Interface  with  Harris  Mlcrostor. 
Contact  either  Ed  Hauck  or  Tom  Billiard,  Dick¬ 
inson  Press,  Dickinson  ND.  Phone  (701)  225- 
8111. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HARRIS  COMPUTYPE  Microstore  In  service¬ 
able  cocKfition.  Dave  Robertson.  Yukon  News,  i 
(403)  667-6285.  I 


ACADEMIC 


WELL  ESTABLISHED  Department  of  Journal¬ 
ism  seeks  a  tenure-track  addition  to  its  profes¬ 
sionally  oriented  faculty  for  the  fall  semester, 
1982.  Our  news-editorial  emphasis  requires 
someone  with  at  least  three  years  news  experi¬ 
ence  and  the  PhD  or  ABD.  Opportunity  to  teach 
skills  courses  as  well  as  history  and  other  spe-  I 
clalty  Interest.  Located  In  St  Paul's  Summit 
Avenue  area  with  the  benefits  of  Twin  City  liv¬ 
ing.  Salary  competitive.  Send  resume,  clips 
and  salary  history  to:  Rev  James  W  Whalen, 
Chairman  of  Journalism,  College  of  St  Thomas, 

St  Paul  MN  55105.  The  College  of  St  Thomas 
Isa  private,  (Cholic,  coeducational  liberal  arts 
college.  We  seek  candidates  who  possess  a 
clear  Identification  with  our  goals  and  objec¬ 
tives.  Implications  deadline  Is  Januray  15, 
1982.  The  Coll^  of  St  Thomas  Is  an  equal 
opportunity,  affirmative  action  employer. 


ADMINISTRATIVE 


BALL  OF  FIRE  wanted  to  put  the  spark  In  small 
Florida  weekly.  Should  be  sales-orlented,  cap¬ 
able  of  overseeing  news,  advertising,  and  com¬ 
position.  Good  future  with  established  group, 
^nd  resume  to:  Publisher,  PO  Box  670,  Arca¬ 
dia  FL  33821. 


COMMONWEALTH  OF  PENNSYLVANIA 
DEPARTMENT  OF  GENERAL  SERVICES 

State  Publishing  Director 

Administrative  Officer  5 

The  Pennsylvania  Department  of  General  Ser¬ 
vices  has  an  opening  for  a  State  Publishing 
Director  In  Harrisburg,  Pennsylvania.  The  Im- 
cumbent  will  man^  newly-consolidated  state 
government  publlsing  operations  Including 
publications  development.  In-house  printing 
and  outside  contracting,  forms  development, 
records  management,  micrographics,  distribu¬ 
tion,  and  sales.  The  director  will  play  a  key  role 
In  d^loplng  and  revising  policies  and  proce¬ 
dures,  streamlining  operations,  and  reducing 
costs.  Some  top  staff  appointments  will  be  re¬ 
viewed  by  the  director,  me  goal  Is  to  establish 
effective  governmental  communication  In  the 
print  medium.  Candidates  will  be  expected  to 
have  a  background  In  the  management  of  pub¬ 
lications  and/or  related  areas.  Salary  trom 
$26,915  to  $34,856  per  year,  plus  attractive 
benefits  package. 

Applicants  should  possess  eight  years  of  ex¬ 
perience  In  progressively  responsible  and 
varied  management  of  staff  work  In  a  large  or 
private  organization.  Including  personnel  and 
fiscal  management  budgeting  and  pro¬ 
curement:  and  such  training  as  may  have  been 
gained  through  graduation  from  a  four  year  col¬ 
lie  or  university  or  any  equivalent  combina¬ 
tion  of  experience  and  training. 

For  Informalon  contact:  Donna  L  WIneman,  Re¬ 
cruitment  Officer,  (Apartment  of  General  Ser¬ 
vices,  507  North  Office  Building,  Harrisburg 
PA  17125;  (717)  787-6678.  Complete  re¬ 
sumes  are  required  and  must  be  received  by 
October  8,  1981. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


HELP  WANTED.  .  . 


EDITOR  &  PUBLISHER  for  October  3.  1981 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER-MANAGER  for  Zone  6  daily  news¬ 
paper,  must  be  business-community  oriented. 
University  city.  Portion  of  stock  available,  paid 
for  out  of  pipits.  Please  send  resume  to  Box 
129,  Junction  City  KS  66441. 


VICE  PRESIDENT  AND  GENERAL  MANAGER 
Excellent  oppoctonity  with  suburban  group  sur¬ 
rounding  Lansing  Michigan,  owner]  by  Sub¬ 
urban  Communications  Corp.  General  manager 
will  have  overall  authority  and  responsibility  for 
operation  of  8  paid  communItyThursday  week¬ 
lies  (circulation  30,000)  and  TMC  zoned  Mon¬ 
day  free  shopper  (circulation  80,(X)0)  In  grow¬ 
ing  suburbs  around  state  capital  arxt  large  uni¬ 
versity.  Position  reports  directly  to  president  of 
parent  company.  Requirements  Include  past 
management  experience  and  proven  track  re¬ 
cord  In  suburban/community  newspaper  group, 
with  emphasis  on  marketing  skills  and  entrep¬ 
reneurial  Instincts. 

Good  salary  available,  with  bonus  arvl  complete 
fringe  ben^lts  propam. 

Send  resume  Including  references  and  salary 
requirements  to  RIchm  Aglnlan,  Presirlent, 
Suburban  Communications  Corporation, 
36251  Schoolcraft  Rd,  Livonia  Ml  48150.  We 
are  an  equal  opportunity  employer. 


ADVERTISING 


AO  SALES  REP 

National  award-winning,  twice-weekly  seeks 
experienced  and  professionally  minded  man  or 
woman  who  wants  to  achieve  top  earnings  and 
move  up  In  a  powing  company.  Must  have  at 
least  2-3  years  print  experience  and  can  pro¬ 
vide  clippings  or  ad  Imouts.  First  year  guaran¬ 
tee  minimum  $20-$25K.  Our  sales  are  up  over 
50%  over  19W.  Vfe  have  the  tools,  co-op  de¬ 
partment,  marketing  research,  and  promotion 
to  help  you  succeed.  Send  resume  to  Rob  Kem¬ 
per.  NEWSLIFE,  Box  10000,  Marlon  OH 
43302.  Equal  Opportunity  Employer. 


ADVERTISING  REPRESENTATIVE  opening  In 
retail  advertising.  15,(X)0  dally  In  beautiful 
northern  Minnesota.  ExperlerKe  necessary. 
Send  resume  to  Scott  L  Asbach,  MesabI  Dally 
News,  PO  Box  956,  Virginia  MN  55792. 


AO  SALES  REP 

Experienced,  agpesshie  new^per  advertlsim 
salesperson  needed  for  growing  weekly  in  Wlf- 
llamsburg-Newport  News  market,  southeastern 
Virginia.  Send  resume  to:  Advertising,  Virginia 
Gazette.  PO  Box  419,  Williamsburg  Vk  23185. 


AO  SALES  PEOPLE  for  beautiful  valley  com¬ 
munity  In  Wyoming.  Award-winning  5000  cir¬ 
culation,  twice  wewly  will  have  two  openings  In 
September.  Send  resume  to  Mark  Raymond. 
Wmming  State  Journal,  Box  J,  Lander  WY 
SC520:T307)  332-2323. 


ADVERTISING  SALESPERSON  for  central 
Florida  top  quality  weekly.  Send  resume  to  OB 
Brice,  News,  PO  Box  31.  Lake  Wales  FL 
33853. 


AGGRESSIVE  SALES-ORIENTED  advertising 
sales  representative  for  22,000  dally  In  com¬ 
petitive  market.  We're  looking  for  a  person  will¬ 
ing  to  work  toward  objectives  and  achieving 
financial  Incentives.  Send  resume  to  Box 
3158,  Editor  &  Publisher. 


ADVERTISING  SALES 

For  the  largest  suburban  weekly  newspaper 
group  In  Kansas  City,  Missouri.  Strong  closing 
skills,  and  ability  to  Implement  an  aggressive 
new  business  eftort,  and  a  genuine  Interest  In 
helping  businesses  grow  through  effective, 
planned  advertising  will  qualify  you  for  this 
position.  You'll  sell  total  market  coverage 
advertising  for  well  established  newspapers  In  a 
highly  competitive  environment.  A  readership 
survey  and  circulation  audit  verifying  unmatch¬ 
ed  market  dominance  will  support  your  efforts. 
If  you  have  a  track  record  or  delivering  new 
business  call  Jeanne  Hines,  Director  of  Adver¬ 
tising,  Townsend  (tommunications,  Inc.  (816) 
454-9^. 


ADVERTISING  DIRECTOR 

For  successful,  competitive,  under  35,(X)0 
daily  and  Sunday  combination  in  Zone  5.  Chal¬ 
lenging  opportunity  for  Individual  with  at  least 

5  years  sales  and  management  experience. 
Good  salary  and  bonus  Incentive.  All  replies 
confidential.  Serrd  resume  to  Box  3163,  Editor 

6  Publisher. 


E  &  P  CLASSIFIEDS 
The  Indusby's  Marketplace 
(212)752-7050 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


CIRCULATION  MANAGER— Daily  and  Sunday 
seeking  experienced  person  capable  of  leading 
continued  growth  of  8000  ABC  to  greater  num¬ 
bers.  Excellent  opportunity  for  number  2  per¬ 
son  on  daily  or  number  1  on  weekly  to  join 
promotion-minded  group.  Apply  with  resume, 
salary  requirements  to  Publisher,  Suffolk 
News-Herald,  Box  1220,  Suffolk  VA  23434. 


CIRCUUTION  MANAGER  WANTED  for  small 
Oregon  newspaper.  Applicants  must  have  at 
least  three  years  experience  in  newspaper  cir¬ 
culation  and  two  years  of  responsible  business 
management  experience  or  an  equivalent  com¬ 
bination  of  experience  and  training.  Good  sal¬ 
ary  and  benefits.  Send  resume  to  Box  3210, 
Editor  &  Publisher. 


DISTRICT  MANAGER 
$386  per  week 

Planning  to  relocate?  We  have  openings  for  ex¬ 
perienced  circulation  district  managers  with 
proven  track  records.  Position  includes  carrier 
recruiting,  training  and  sales. 

Applicants  must  be  able  to  drive  stick  transmis¬ 
sion;  have  a  valid  driver's  license  and  a  satis- 
facto^  driving  record;  and  be  physically  able  to 
repetitiously  Tift  351b  newspaper  bundles. 

To  apply,  mail  detailed  resume  to  Oakland  Tri¬ 
bune,  Personnel  Department,  PO  Box  24304, 
Oakland  CA  94623.  Equal  Opportunity  Em¬ 
ployer. 


WE  NEED  A  CIRCULATION  MANAGER  for  a 
9500  circulation  daily  located  in  west  central 
Wisconsin.  The  person  we  are  looking  for  must 
be  strong  on  recruitment  of  carriers  and  circula¬ 
tion  promotion.  The  manager  will  be  responsi¬ 
ble  for  the  complete  circulation  operation  and 
distribution  of  the  TMC  product.  Salary  will  be 
commensurate  with  ability,  experience,  and 
desire.  The  usual  fringes,  plus  complete  paid 
health  insurance.  Please  send  resumes  to  Gary 
B  Gaier,  Chippewa  Herald  Telegram,  20-22  W 
Central  St,  Chippewa  Falls  Wl  54729. 


DATA  PROCESSING 


DEC  PROGRAMMER — Hartley  Data  needs  an 
experienced  applications  programmer  to  work 
on  interactive  CTS300  and  CTS500  system. 
DIBOL,  COBOL  and/or  RPG  experience  helpful. 
Hartley  Data  is  a  growing  data  service  and  turn¬ 
key  vendor  working  with  businesses,  associa¬ 
tions  and  publishers  and  offers  a  stimulating 
environment  for  a  talented  person.  North  sub¬ 
urban  Chicago  location.  Hartley  Data  Service 
(312)  273-4343. 


AGGRESSIVE  Sunbelt  daily  with  nearly 
50,000  Sunday  circulation  seeks  a  few  solid 
people  to  round  out  staff.  Applications  being 
accepted  in  photography,  on  the  desk  and  for 
two  reporters.  Ideal  candidates  will  have  ex- 
i  perience  on  small  paper.  Location  in  booming 
I  west  Texas  oil  country  affords  top  consideration 
I  to  Southwest  applicants.  Send  resume,  clips 
I  and  salary  requirements  to  Jim  Welsh,  Manag- 
1  ing  Editor,  The  Odessa  American.  Box  2952, 
Odessa  TX  79760. 


BUSINESS  EDITOR 
{  Growing  south  Florida  AM  has  challenge  for 
j  creative  editor.  Compete  in  major  metro  market 
and  manage  bright,  aggressive  staff.  Qualified 
I  applicants  must  have  5  years  experience  edit- 
i  ing  and  writing.  Include  supervisory  experi- 
i  ence.  We  offer  an  excellent  salary  and  fringe 
I  benefits  and  a  dynamic  work  environment. 

!  Qualified  applicants  please  send  resume  in- 
I  eluding  salan  history  and  recent  clips  to: 
Employment  Manager 
Ft  Lauderdale  News/Sun  Sentinel 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 
(305)  761-4749 

'  An  Equal  Opportunity  Employer 


FLORIDA  REPORTERS 
Medium-size  Florida  daily  is  updating  its  files 
for  future  openings.  Reporters  who  have  de¬ 
monstrated  skill  in  hard-news  reporting  and 
deadline  writing  should  send  letter,  resume 
and  clips.  No  recent  grads.  In  exchange  for 
first-class  work,  we  offer  a  good  salary  and  be¬ 
nefits,  an  ideal  climate  and  a  commitment  to 
journalistic  excellence.  Box  3200,  Editor  & 
Publisher. 


COPY  EDITORS 

An  opportunity  to  put  your  skills  to  the  test  in  a 
very  competitive  market.  We  require  experi¬ 
enced  copy  editors  who  can  improve  locally 
produced  copy  and  write  headlines  which  com¬ 
pel  readership.  Challenging  work  environment 
and  excellent  fringe  benefits.  Salary  com¬ 
mensurate  with  experience.  Please  send  re¬ 
sume  including^salary  history  and  work  samples 
to  Box  3167,  Editor  &  Publisher. 


REPORTER  WANTED 

Growing  weekly  with  plans  for  expansion  needs 
all-around  reporter  with  particular  skills  in 
obtaining  both  news  and  background  for  fea¬ 
tures  from  local  government  offices.  Excellent 
chances  for  advancement  in  California-Oregon 
chain  with  profit-sharing  plan.  Phone  or  write  to 
Jane  Ellis.  Editor,  Valley  Herald,  TO  Box  151, 
Yuba  City  CA  95991;  (916)  673-9410. 


CLASSIFIED  MANAGER-SUN  BELT  MECCA 
Come  join  our  growing  major  morning  daily.  We 
seek  an  experienced  manager  who  thrives  on 
challenge,  is  a  creative  self-starter,  believes  in 
positive  motivation  and  is  turned  on  by  a  com¬ 
petitive  market.  Excellent  salary,  bonus  plan, 
fringes  and  an  unequaled  growth  opportunity 
await  the  right  person  who  can  produce  results. 
Send  resume  including  salary  history  to  Box 
3138,  Editor  &  Publisher. 


CAREER  GROWTH  OPPORTUNITY 

As  retail  advertising  manager  at  major  Midwest¬ 
ern  newspaper.  If  you've  been  waiting  for  the 
right  challenge  to  utilize  fully  your  prof^ional 
sales  experience,  management  skills,  and  sales 
innovativeness-this  is  it! 

Guaranteed  to  be  one  of  the  best  retail  advertis¬ 
ing  manager's  jobs  anywhere.  Send  resume  in 
fuTi  confidence  and  become  part  of  the  exciting 
80's  in  a  great  place  to  live  and  work.  Box 
31TO.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Medium-sized  Zone  1  daily  seeks  a  seasoned 
pro  to  fill  this  newly  created  position.  The  right 
person  must  be  strong  on  reorganizational  and 
motivational  skills  and  currentTy  reside  in  Zone 
1  or  2.  Summarize  track  record,  requirements 
in  first  reply.  Box  2977,  Editor  &  Publisher. 


RETAIL  SALES 
Major  Account  Responsibility 
New  Jersey's  largest,  and  America's  15th 
largest  newspaper  is  in  need  of  an  experienced, 
professional  newspaper  sales  representative  to 
accept  total  responsibility  for  retail  food  and 
general  merchandize  stores.  Person  accepted 
must  have  a  thorough  knowledge  of  both  the 
newspaper  sales  profession  and  the  retail  busi¬ 
ness.  Experience  in  calling  on  major  accounts 
highly  desireable. 

As  part  of  the  New  York  A.D.I.,  our  highly  com¬ 
petitive  market  demands  hard-working,  skillful 
sales  people  to  maintain  and  increase  market 
share.  Ability  to  relate  to  people  at  all  levels  a 
must. 

This  is  a  key  position  in  our  organization  offer¬ 
ing  the  right  person  a  great  competitive  chal¬ 
lenge.  If  you  enjoy  a  fast-paced,  performance 
oriented  selling  situation,  send  current  resume 
including  income  history  to  the  Star-Ledger, 
Box  P205,  Newark  NJ  07101. 


ADVERTISING  SYSTEMS  MANAGER 
Our  newspaper  seeks  an  individual  who  is  in¬ 
terested  in  a  career-oriented  management  posi¬ 
tion  and  who  has  demonstrated  successful  ex¬ 
perience  in  systems  design  and  development. 

Responsibilities  involve  creating  and  coordi¬ 
nating  all  advertising  data  processing  systems 
and  managing  designated  staff.  Requires  3-5 
rars  business  experience  in  systems  design. 
Bacl^round  in  MIS,  advertising  and  newspaper 
publishing  is  desired. 

If  interested,  please  send  resume  and  salary 
requirements  to  Jane  E  Sangalis,  Star  and  Tri¬ 
bune  Newspapers,  425  Portland,  Minneapolis 
MN  55488. 


AGGRESSIVE  salesperson  to  be  ad  director  for 
weekly  in  Zone  2.  (lhance  for  advancement  to 
top  management  in  near  future.  Send  resume 
to  Box  3181,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  medium-sized 
Midwest  newspaper  in  highly  competitive  area. 
Excellent  sales  management  skills  and  ability 
to  train  and  motivate  sales  staff  a  must.  Good 
growth  potential,  excellent  salary  and  benefits 
to  proven  performer.  Send  resume  to  Box 
3185,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER— Weekly 
California  newspaper  seeks  dynamic  sales 
manager  to  lead  staff  of  10  in  competitive  mar¬ 
ket.  Strong  in  sales  and  sales  management. 
Excellent  salary  plus  bonuses.  Liberal  benefits 
package.  Send  resume  including  salary  history 


SALES  OPPORTUNITIES 
If  your  sales  ability  is  better  than  your  pay  check 
and  you  have  good  experience  in  retail  or  classi¬ 
fied,  come  join  an  exciting,  competitive  daily 
newspaper  in  Zone  2.  The  right  person  can 
enjoy  $25-$30,000  a  year,  liberal  benefitsand 
vacation  and  appreciation  for  a  job  well  done. 
Send  resume  to  Box  3098,  Editor  &  Publisher. 


SALES  MANAGER 

Midwestern  newspaper  has  an  opening  for  a 
retail  advertising  sales  manager.  We  are  seek¬ 
ing  a  candidate  with  a  proven  track  record  in 
sales  management  in  addition  to  a  college  de¬ 
gree.  Person  selected  will  enjoy  direct  selling 
involving  new  business  and  major  accounts, 
and  training  and  motivating  a  staff  of  talented 
sales  reps  while  working  as  part  of  a  manage¬ 
ment  team.  If  interested  we  invite  you  to  for¬ 
ward  your  resume  in  complete  confidence  to 
Box  3126,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 


WORKING  ADVERTISING  MANAGER  for  small 
Wisconsin  TMC  daily  and  weekly,  tough  shop¬ 
per  competition,  must  be  aggressive  and  prom¬ 
otion  minded,  handle  10-15  accounts.  Long 
term  opportunities.  Good  salary,  bonus  and 
fringes.  Send  resume  and  salary  requirements 
to  Box  3174,  Editor  &  Publisher. 


ARTIGRAPHICS 


BRUSH  'N'  BRAINS 

We've  got  the  equipment-offset  presses,  85- 
line  reproduction  and  processed  color  capabil¬ 
ity.  We've  got  the  show  cases-6  wide  open  fea¬ 
ture  fronts  a  week  and  a  page  1  hungry  for 
creative  new  graphics.  And  we've  got  the  com¬ 
mitment  to  achieve  graphic  excellence.  If 
you've  got  the  brains  to  come  up  with  graphic 
grabbers,  the  talent  to  produce  fine  illustra¬ 
tions  and  the  energy  to  do  it  all  under  deadline 
pressure,  get  in  touch  with  us.  We  re  a  93,000 
PM  daily  in  Zone  3.  Respond  to  Box  3149, 
Editor  &  Publisher. 


NEWS  ART  DIRECTOR 

230,000  plus  metro  with  finest  color  reproduc¬ 
tion  in  the  West  seeks  experienced  visual  jour¬ 
nalist  to  build  news  art  department.  Opportun¬ 
ity  to  develop  your  own  ideas,  to  hire  and  train 
staff.  Job  demands  management  skills  as  well 
as  technical  skills  for  hands-on  work  in  present¬ 
ing  information  in  concise  visual  elements. 
Send  sarnples  of  work,  resume  to:  Brian  L  Stef¬ 
fens,  AME  Graphics,  The  Register,  Box  1 1626, 
Santa  Ana  CA  92711. 


NEWSPAPER  COORDINATOR  for  7  paper  sub¬ 
urban  group.  Strong  on  graphics,  sections, 
leadership.  Newspaper  design  experience. 
Write  TO  Box  64,  Buffalo  NY  14221. 


CIRCULATION 


CIRCULATION  MANAGER  for  6-day,  6600 
daily,  located  in  college  community.  E>^ri- 
ence  in  promotion,  motor  routes  and  TM(;  de¬ 
sired.  Excellent  benefits  and  opportunity  for 
advancement.  Send  resume  and  references  to 
Bob  Barton,  Ruston  Daily  Leader,  TO  Box  520, 
Ruston  LA  71270. 


CIRCULATION  DIRECTOR  for  3-paper  group  in 
Zone  6,  two  small  dailies,  one  semi-weekly. 
Voluntary  pay  experience  desirable.  Live  in 
20,000  town,  90  minutes  from  metro.  Send 
resume,  salary  requirements  to:  Lou  Major,  TO 
Box  820,  Bogalusa  LA  70427. 


CIRCULATION  DIRECTOR 
Medium-size  daily.  Zone  5.  We  are  looking  for 
an  aggressive  professional  who  has  the  ability 
to  increase  penetrations  and  revenue.  Excel¬ 
lent  product.  Great  opportunity  with  stock  op¬ 
tions,  excellent  pension  and  insurance  prog¬ 
rams.  Salary  plus  performance  bonus.  Box 
3150,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
WE  NEED  a  high  energy-level  person  to  head  up 
our  circulation  department.  A  no-nonsense, 
can-do  manager  who  can  hold  together  our  ex¬ 
isting  operation  and  similtaneous  help  to  ex¬ 
pand  in  an  aggressive  fashion. 

WE  ARE  Florida  Pennysaver,  Inc,  a  100,000 
door  knobbed  weekly  shopper  with  aggressive 
expansion  plans.  We  are  a  subsidiary  of  a  major 
newspaper  chain  with  commensurate  advance¬ 
ment  opportunities  for  the  right  person. 

WE  OFFER  a  salary  in  the  upper  twenties,  a 
company  car  and  a  chance  to  run  with  the  best 
and  learn  something  every  day. 

If  you're  our  person,  write  me  and  tell  me  about 
yourself  and  include  a  resume.  Jim  Schmitt, 
General  Manager,  Florida  Pennysaver,  Inc, 
925  West  17th  St,  Riviera  Beach  FL  334()4. 


MORNING  AND  AFTERNOON  daily  in  Zone  2 
has  an  opening  for  a  data  processing  manager 
experienced  in  circulation,  business,  advertis¬ 
ing,  editorial  and  production.  Position  provides 
excellent  oppoHunity  lor  people-oriented  man¬ 
ager  with  ability  to  communicate  at  various 
technical  and  professional  levels.  Prefer  mini¬ 
mum  5  years  experience  in  similar  position. 
Send  resume  including  salary  requirements  to 
Box  3173,  Editor  &  Publisher. 


EDITORIAL 


ARCHITECTURE-INTERIOR  DESIGN  WRITER 
Regional  consumer  magazine  needs  writer  with 
a  strong  backwound  in  residential  architecture 
and  interior  design.  Travel  one  to  two  weeks  a 
month  from  Zone  4  offices  collecting  examples 
of  good  home  design  and  decoration.  Applicant 
should  have  3  to  5  years  professional  experi¬ 
ence  in  writing  and/or  residential  design  and 
should  have  the  judgment  to  recognize  good 
design.  Send  resume  and  samples  to  Box 
3068,  Editor  &  Publisher. 


AGGRESSIVE  CITY  EDITOR  of  25,000  PM  in 
Zone  4  needs  a  newshound  to  motivate  a  10- 
person  staff  to  get  stories  ahead  of  the  competi¬ 
tion.  Minimum  experience,  6  years.  Salary 
negotiable.  Box  3069,  Editor  &  Publisher. 


ARIZONA  REPUBLIC  seeking  crack  copy  edi¬ 
tors.  Week's  tryout  mandatory.  First  time  ap¬ 
plications  only,  please.  Send  resume  with  re¬ 
ferences  (phone  numbers)  to  B.  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 


BUSINESS  REPORTER:  We're  committed  to 
in-depth  coverage  of  business  and  the  economy 
daily  and  Sunday.  Our  city  is  home  to  several 
Fortune  500  companies  as  well  as  many  grow¬ 
ing  high  technology  companies.  If  you  hava  a 
background  in  business/economics,  write  or 
call:  Neill  Borowski,  Business  Editor,  Demo¬ 
crat  and  Chronicle,  55  Exchange  St,  Rochester 
NY  14614.  Telephone,  (716)  232-7100. 

EDITOR 


SAN  FRANCISCO  BAY  AREA  newspaper  seeks 
an  experienced  copy  editor  who  possesses  ex¬ 
cellent  layout  skills  and  the  ability  to  write 
accurate  and  lively  headlines.  This  position  re¬ 
quires  adaptability  and  flexibility  in  the  overall 
responsibilities.  In  addition  the  acceptable 
candidate  should  be  capable  of  filling  in  on  the 
city  desk.  Box  3145,  Editor  &  Publisher. 


SENIOR  STAFF  WRITER  needed  for  daily 
newspaper.  Duties  will  include  responsibility 
for  government  reporting,  city  council,  political 
affairs,  court  trial  or  police  activities  along  with 
other  assignments  made  by  city  editor  or  assis¬ 
tant  ciN  editor.  Individual  must  have  a  mini¬ 
mum  of  3  years  experience  in  news  reporting. 
Knowlege  of  VDT's  preferred.  It  is  preferred 
that  the  individual  reside  in  Fairborn  Ohio. 
Send  resume  and  clips  to  Doug  Cox,  Miami 
Valley  Publishing  Co,  1  Herald  Sq,  FairbronOH 
45324;  (513)  878-3993. 


STAFF  WRITER 

Join  young,  aggressive  editorial  staff  of  leading 
national  trade  magazine.  This  position  involves 
some  travel  covering  stories  in  the  field  and 
reqires  a  commitment  to  meeting  deadlines. 
Daily  newspaper  experience  a  definite  plus. 
Photographic  skills  helpful.  A  candidate  willing 
to  assume  responsibility  and  learn  our  thriving 
I  industry  will  be  top  contender  for  staff  editor 
position  opening  next  year.  If  you  have  a  mini¬ 
mum  of  two  years  reporting  experience  and 
would  like  to  relocate  to  attractive  bedroom 
community  near  major  Sunbelt  city,  send  re¬ 
sume,  cliK  and  salary  history  to  Box  3154, 
Editor  &  Publisher. 


SPORTS  REPORTER/PHOTOGRAPHER  for 
fast  growing  twice  weekly  in  northern  Nevada. 
VDT,  darkroom  skills  necessary.  Send  resume, 
clips  to  Mark  McMahon,  Humboldt  Sun,  Box 
912,  Winnemucca  NV  89445. 


Editor  tc  Publloher  has 
an  opening  on  its  New 
York  sales  staff  for  a  oon- 
soientious  person  with 
knowledge  of  and  respect 
for  the  newspaper  indus¬ 
try.  Persons  interested 
should  contact  D.L.  Par- 
vin  at  e:&P. 


THE  SAN  FRANCISCO  EXAMINER  has  an 
opening  for  an  experienced  travel  writer/editor. 
Send  resume,  samples  to  Pam  BrungN,  ^n 
Francisco  Examiner,  110  Fifth  St,  SanFrancis- 
co  CA  94103.  No  calls. 
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COPY  EDITOR  wanted  for  64,000  AM  in  south 
Texas  tuyfront  city.  At  least  one  year's  experi¬ 
ence  on  a  daily  copy  desk  required.  Call  John 
Thomas  or  John  Anderson,  Corpus  Christ!  Cal¬ 
ler,  (512)  884-2011. 


COPY  EDITOR — Growing  37,000  morning  dai¬ 
ly  in  southwestern  Pennsylvania  has  immediate 
opening  for  copy  editor  with  at  least  two  years 
experience.  Knowledge  of  VDTs  essential.  Five 
nights  a  week,  4-12.  Send  resume  and  salary 
n^s  to  Jack  Crouse,  Executive  Editor,  Obser¬ 
ver-Reporter,  Washington  PA  15301  or  phone 
(412)  222-2200. 


EDITOR 

A  large  metro  weekly  needs  experienced,  re¬ 
sourceful,  well  organized  editor  with  strong  fea¬ 
ture/arts/entertainment  background  and  lead¬ 
ership  ability  to  effectively  direct  staff  and  de¬ 
velop  a  clear,  coherent  editorial  viewpoint 
bas^  upon  current  market  position.  Send  re¬ 
sume  and  salary  history  to  Box  3094,  Editor  & 
Publisher. 


ENERGETIC  REPORTER/PHOTOGRAPHER 
willing  to  work  up  to  responsibilities  of  editor. 
We  publish  3  issues  per  week  plus  free  shop¬ 
per.  Inquire  of  Gene  Godczynski,  Times- 
Commoner,  120  S  Broadway,  Salem  IL  62881 . 


EXECUTIVE  SPORTS  EDITOR 
Medium-sized  East  Coast  AM/PM/Sunday 
seeks  highly  motivated  and  quality  conscious 
executive  sports  editor.  Strong  writing  and  edit¬ 
ing  skills  required.  Applicants  must  have 
proven  record  in  staff  organization,  planning 
and  supervision  of  people,  with  minimum  of  5 
years  as  a  supervising  editor  on  a  medium  to 
large  daily.  Strong  salary  and  benefits  package. 
Send  resume,  work  samples  and  references  to 
Box  3107,  Editor  &  Publisher. 


EXECUTIVE  EDITOR— Leading  suburban 
newspaper  group,  must  be  skilled  in  news  man¬ 
agement,  personnel  and  training.  A  challeng¬ 
ing  job  with  growth  potential  for  the  right  per¬ 
son.  Box  3120,  Editor  &  Publisher. 


EDITOR 

Heavy  film  and  theater  reviews,  feature  writing, 
antiques  calendar  editing,  ^lary  J12,0()0 
plus  benefits.  Send  resume  and  writing  sam¬ 
ples  to  Good  Times,  230  Arlington  Cr,  East 
Hills  NY  11548. 


EDITOR  WITH  GUTS,  excellent  skills,  and  ex¬ 
perience  wanted  for  medium-sized  daily.  Zone 
5.  Send  resume  to  Box  3189,  Editor  &  Pub¬ 
lisher. 


EDITOR 

The  Huron  Daily  Tribune,  a  9500  daily,  pub¬ 
lished  in  the  county  seat  of  a  Michigan  re- 
creational-agricultural  area,  is  seeking  an  edi¬ 
tor  responsible  for  directing  a  news  staff  of  6. 
The  starting  salary  will  be  commensurate  with 
experience  and  we  offer  excellent  growth 
potential. 

Send  resume  to  Charles  A  Spence.  Publisher, 
Huron  Daily  Tribune,  PO  Box  10,  Bad  Axe  Ml 
48413. 


COPY  EDITOR— Versatile,  experienced  desk 
person  needed  at  newspaper  expanding  its 
copy  desk.  Applicant  must  have  good  know- 
led^  of  style,  be  strong  word  editor,  and  be 
able  to  spot  holes  in  stories.  Will  work  in  all 
areas  of  newspaper— city  desk,  news  desk,  and 
lifestyle.  Send  resume,  tearsheets  to  Jtseph 
Ostermeier,  PO  Box  427,  120  S  Illinois  St, 
Belleville  IL  62222. 


THE  TAMPA  TRIBUNE  is  looking  for  a  high- 
energy  newsperson  to  take  charge  of  six  news 
bureaus  in  central  Florida.  We're  looking  for 
someone  who  can  keep  us  on  top  in  local  news 
coverage  in  a  competitive  market.  We're  look¬ 
ing  for  someone  with  several  years'  reporting 
experience  -  someone  who  can  coordinate, 
teach  and  motivate  a  staff  of  18  reporters  and 
photographers.  Experience  as  a  bureau  chief  or 
city  editor  is  preferred,  but  not  required.  This 
could  be  a  first  step  into  newsroom  manage¬ 
ment  for  a  talented  person  with  the  right  experi¬ 
ence.  ^nd  resume,  other  pertinent  material  to 
Bill  Handy,  State  Editor,  TO  Box  191,  Tampa 
FL  33601. 


FAST  TRACK 

The  nation’s  fastest  growing  tabloid  newspaper 
has  a  key  desk  job  for  an  enthusiastic,  experi¬ 
enced  copy  editor  with  a  flair  for  flashy  head¬ 
lines  and  tight  taut  layout.  Applicants  should 
have  3-5  years  reporting  experience.  1-2  years  i 
desk  experience,  and  should  be  familiar  with  i 
the  work  of  successful  tabloids,  such  as  The  ! 
New  York  Post  and  Toronto  Sun.  Salary,  night  | 
differential  SSOOAweek.  Excellent  opportunity 
for  advancement.  Send  resume  and  samples- 

no  phone  calls  please - to  Linda  Demwlio,  | 

Managing  Editor,  The  Delaware  County  Daily 
Times,  ^X)  Mildred  Av,  Primos  PA  19018. 


FASHION  WRITER  with  bright  writing  style  I 
combined  with  good  reporting  skills.  Experi-  | 
ence  in  newspapers  and  fashion  coverage  re-  ' 
quired.  Metro  paper  in  a  busy  fashion  news  city 
in  Zone  6.  Send  clips  and  resume  to  Box  3089, 
Editor  &  Publisher. 


FEATURES  WRITER  for  30,000  east  Texas 
daily.  Send  clips  and  resume  to  John  Bayne, 
Texarkana  Gazette,  PO  Box  621,  Texarkana  TX 
75504. 


!  GULF  COAST,  TEXAS:  One  feature/general 
;  assignment  writer  and  photographer  needed  for 
I  30,000  PM  in  southeast  Texas.  Writer  should 
'  have  degree  and  one  year  ibily  experierKe. 
Rease  send  clips.  Photographer  should  have 
one  year  experience  or  BA.  Heavy  emphasis  on 
local  feature-sports  on  PM  shift  with  minimum 
supervision.  Both  positions  good  pay  with 
established  chain.  Candidates  should  write: 
Port  Arthur  News,  PO  Box  789,  Arthur  TX 
77640  or  call  (713)  985-5541. 


"HOW  TO  GET  HIRED  IN  JOURNALISM” 
For  further  information,  please  write:  North¬ 
west  Marketing  Limited.  TO  Box  3658,  Lacey 
WA  98503. 


LIVING  EDITOR 

You’ve  been  putting  out  at  least  one,  some  days 
2  pa»  of  lifestyle  copy  daily.  Probably  on  a 
25.()00  daily  with  one  or  2  other  people  work¬ 
ing  together.  You  know  good  VDT  editing,  write 
lively  copy,  create  imaginative  pages.  Lead  our 
,  two  othw  people  producing  a  new  Living  sec- 
I  tion  daily  at  our  36,000  AM  newspaper.  We're 
i  looking  for  a  lively  local  living  section.  Write 
Box  3002,  Editor  &  Publisher. 


The  Institute  of  Electrical  and  Electronics  Engineers  is  the  world’s  largest  engineering 
society.  We  currently  have  an  outstanding  opportunity  for  a  seasoned  professional  to 
assume  responsibility  for  directing  the  operations  of  our  highly  successful  publications 
program. 

Reporting  to  the  Chief  Executive  Officer,  your  primary  duties  will  entail  overseeing  all 
aspects  of  professional  publishing,  including  the  production  of  40  journals,  a  book  program 
and  an  indexing  operation.  Your  affiliation  should  reflect  significant  involvement  with  the 
engineering  or  scientific  communities. 

I 

We  offer  a  highly  competitive  salary  and  a  superior  array  of  benefits.  To  apply,  please  send 
your  resume  with  salary  expectations,  to: 


EDITORS 


Want  to  shape  a  new  section  in  our  aggressive 
and  vibrant  newspaper?  We're  lookinglor  a  su¬ 
per-charged  editor  to  create  and  be  responsible 
for  the  design  and  content  of  five  new  neighbor¬ 
hood  news  tabloids. 

We're  also  looking  for  a  copy  editor  who  hungers 
for  robust  writing,  impact  photography  and  dar¬ 
ing  design  in  the  entire  newspaper. 

If  you  think  we’re  meant  for  each  other,  write 
me  about  your  philosophy  about  communicat¬ 
ing  with  readers  and  show  me  why  we  should  be 
talking  to  each  other  about  reaching  for  the 
stars. 

Robert  S  Mellis,  Executive  Editor,  The  Tribune 
Co.  240  Franklin  St.  SE.  Warren  OH  44482. 


Editorial 


REPORTER 


Weekly  business  newspaper  covering 
manufacturing  industries  seeks  Re¬ 
porters  for  Los  Angeles  and  Houston 
bureaus.  Minimum  of  2  years  report¬ 
ing  experience  for  daily  papers,  for 
wire  services  essential.  Send  resume, 
work  samples,  amd  salary  require¬ 
ments  to  Box  FB,  11  West  37th 
Street,  New  York  NY  10018. 

An  equal  opportunity  employer  M/F 

EDITOR  &  PUBLISHER  for  October  3,  1981 


Personnel  Department 


Institute  of 
Electrical  AND 
Electronics 
Engineers,inc. 


345  East  47th  Street 
New  York,  N.Y.  10017 

Equal  Opportunity  Employer  M/F 
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HELP  WANTED 


EDITING,  LAYOUT  -  We're  looking  tor  a  versa¬ 
tile  journalist  whose  prime  responsibility  would 
be  editing  and  layout,  but  who  can  also  get  the 
story  and  photos,  too.  Judged  the  best  daily  in 
Wyming,  we're  booming  along  with  our  com- 
muni^  and  adding  a  Sunday  edition.  Our  cir¬ 
culation  is  7000  and  growing.  Please  send  re¬ 
sume,  references  and  salary  requirements  to 
Box  31%,  Editor  &  Publisher. 


REPORTER 


Daily  business  newspaper  has  open¬ 
ing  for  Reporter  on  New  York  head¬ 
quarters'  staff.  Minimum  2  years  dai¬ 
ly  or  wire  service  reporting  necessary. 
Mnd  resume,  work  samples  and  sal¬ 
ary  requirements  to  Box  GC,  1 1  West 
37th  Street,  New  York  NY  10018. 
An  equal  opportunity  employer  M/F 


EDITORIAL  PAGE  EDITOR 

Mid-sized  daily  in  Zone  5  seeks  fiscally  con¬ 
servative  editorial  page  editor  with  hard-hitting 
style.  Our  editorials  have  consistently  won  top 
honors  in  state  competition.  We're  looking  for  a 
thoughtful,  experienced  writer  to  continue  that 
tradition.  Please  send  three  recent  editorials, 
resume  and  brief  cover  letter  to  Box  3201, 
Editor  &  Publisher. 

NEWS  EDITOR — Growing  Florida  daily  in  com¬ 
petitive  market  seeks  pro  with  flair  for  imagina¬ 
tive  layout  and  the  know-how  to  motivate  a 
young  staff.  Experience  as  a  reporter  and  editor 
mandatory.  Resume  and  salary  requirements  to 
Ken  Fortenberry,  News  Chief,  PO  Box  1440, 
Winterhaven  FL  338%. 

ONE  OPENING  NOW-others  anticipated.  West¬ 
ern  Newspapers,  Inc,  a  group  of  3  daily,  3 
twice-weekly  and  1  weekly  Arizona  newspap¬ 
ers,  is  accepting  applications  for  anticipated 
openings  in  reporting  and  editing  positions  due 
to  proj^ed  growth  of  all  papers.  One  editing 
position  is  presently  open,  ^lary  ranges  are 
competitive  and  ne^iable  at  time  of  hiring. 
Excellent  fringe  benefits,  including  medical 
and  profit  sharing.  Applicants  should  state  type 
of  position  desir^  and  whether  you  prefer  daily 
or  twice-weekly  employment  i>eriod.  Include 
references  and  work  samples.  Reply  to:  Charlie 
Waters,  PO  Box  312,  Prescott  AZ  86302. 

REPORTERS 

Challenging  position  available  for  aggressive, 
self-motivated  general  assignment  reporter 
with  at  least  three  years  daily  experience.  Ex¬ 
cellent  working  environment,  ideal  climate 
(Zone  4)  and  competitive  salary  and  fringe  be¬ 
nefits.  Qualified  applicants  please  send  re¬ 
sume,  salary  history  and  recent  clips  to  Box 
3166,  Editor  &  Publisher. 


HELP  WANTED 


MANAGING  EDITOR 


47,000  DAILY  IN 
VANCOUVER,  WASHINGTON 

First  of  all-yes,  we'll  pay  a  top  salary.  And, 
we'll  give  you  the  staff  and  the  budget  and  the 
freedom  to  do  your  own  thing.  In  return,  we  ask 
that  you  have  the  managemnt  skills  and  drive  to 
help  us  make  The  Columbian  one  of  the  best 
mid-sized  dailies  in  the  nation.  We  also  ask  that 
you  already  have  an  established  record  of 
achievement  with  at  least  ten  years  diversified 
editorial  experience,  including  five  years  man¬ 
aging  people. 

Great  paper.  Seventeen  awards  in  last  Sigma 
Delta  Chi  five-state  competition.  Sweepstakes 
winner  1980  Oregon-Washington  AP  photo 
competition.  Fifty-seven  person  news- 
editorial-photo  staff.  Sixfy-two  percent  circula¬ 
tion  coverage.  Progressive  management  phi¬ 
losophy.  Attractive,  modern  plant. 

Coverage  challenges:  Competition  from  Port¬ 
land,  Oregon,  metro-daily  ten  minutes  away; 
Mount  St  Helens:  preservation  of  natural  re¬ 
sources  such  as  Columbia  River  Gorge;  keeping 
newspaper  vital  in  face  of  electronic  media; 
direct  l^islative  coverage,  and  more. 

Great  town  on  the  Columbia  River.  Booming 
economic  area  of  200,000.  Emerging  electro¬ 
nics  industry.  Low  crime  rate,  and  we  want  to 
keep  it  that  way.  Located  just  90  minutes  from 
ocean  beaches  or  Mt  Hood  skiing. 

Ideal  profile:  Proven  ability  in  team  building, 
delegation,  conflict  resolution;  excellent  news 
and  photo  judgment;  committ^  to  writing  and 
photo  quality;  administrative  ability  in  budget¬ 
ing  and  staffing;  futuristic  thinking  in  technolo¬ 
gy  and  coverage:  knowledge  of  libel  laws;  de¬ 
gree  in  journalism  or  related  area  preferred. 
Even  if  you're  really  happy  in  your jiresent  job- 
we  think  you'll  be  happier  here.  Tell  us  about 
yourself  in  a  resume  and  letter.  Replies  abso¬ 
lutely  confidential.  Write  Alverta  Brown,  Per¬ 
sonnel  Director,  The  Columbian,  PO  Box  180, 
Vancouver  WA  98666. 

Equal  Opportunity  Employer 


NEWS  EDITOR— Small  Ohio  daily  looking  for 
aggressive  person  with  some  editing  and  layout 
experience  to  fill  No.  2  spot.  Send  clips  and 
resume  to  Box  3122,  Editor  &  Publisher. 

NEVADA'S  LARGEST  NEWSPAPER,  the  Re- 
view- Journal,  needs  a  deskperson  with  a  mini¬ 
mum  of  two  years  of  copy  desk  experience. 
Send  resumes  to  News  Editor  Wayne  Stewart  at 
PO  Box  70,  Us  Vegas  NV  89125. 

NORTHEAST  TEXAS  DAILY  needs  city  hall  re- 
porter,  business-labor  writer,  lifestyle  writer, 
general  assignment  reporter  and  Sunday  edi¬ 
tor.  Send  resume  and  clips  to  David  W  Kubissa, 
Managing  Editor,  Texarkana  Gazette,  PO  Box 
621,  Texarkana  TX  75%4. 


HELP  WANTED 


THE  OKAZ  Organization  for  Press  Publication  -  | 
one  of  Saudi  Arabia's  leading  publishing 
houses  -  currently  has  openings  for  business 
reporters  on  its  English  language  daily. 

Applicants  should  have  at  least  three  years  ex¬ 
perience  as  either  business  reporters,  or  have 
interest  in  business,  and  experience  or  interest 
in  Mid-East  affairs  (of  a  non-political  nature). 
Graduates  with  journalism  degrees  will  be  con¬ 
sidered. 

Initially  based  at  the  Jeddah  main  office,  appli¬ 
cants  will  be  offered  single-status  contracts,  of 
either  one  or  two  years  term,  together  with  a 
starting  salary  (paid  in  Saudi  Riyals,  Jeddah)  of 
SR  60,000  per  annum.  Benefits  include  com¬ 
pany  medical  cover,  furnished  (shared)  acco¬ 
modation,  transport,  start,  end  of  contract  air- 
ticket,  plus  30  days  paid  leave  will  be  offered, 
together  with  normal  national  holidays.  An  end 
of  contract  bonus  scheme  operates,  and  for 
those  applicants  who  choose  two  year  con¬ 
tracts,  a  guaranteed  10  percent  annual  salary 
increase  is  built  into  the  salary. 

All  applicants  should  send  full  resumes  to:  Dr 
Saud  S  Islam,  Edditor-ln-Chief,  The  Saudi 
Gazette,  PO  Box  5576,  Jeddah,  The  Kingdom 
of  Saudi  Arabia.  (Please  note  that  airmail  varies 
between  10-14  days). 

WEEKLY  CATHOLIC  MAGAZINE  needs  top- 
notch  editor  with  solid  writing  and  editingabili- 
ties.  Candidates  should  have  at  least  5  years 
experience,  preferably  with  daily  newspapers. 
Also,  a  strong  background  in  the  Catholic  faith. 
The  magazine  is  Twin  Circle,  a  color  cover  tab¬ 
loid  that  features  family  service  articles,  fea¬ 
tures  on  religious  issues  and  interviews  with 
prominent  Catholics  (Irma  Bombeck,  Mother 
Teresa,  Luciano  Pavarotti,  etc.)  Send  resume 


with  writing  samples  to:  Editor,  Twin  Circle, 
National  Cfatholic  Magazine,  Suite  1511, 
1901  Avenue  of  the  Stars,  Los  Angeles  CA 
90067  or  call  (213)  553-4911. 

WRITER/EDITOR  for  female  lifestyle  section  on 
medium  daily.  Emphasis  on  home  living,  fea¬ 
tures,  fashion  and  family.  Write  full  details. 
Editor,  Hobbs  Daily  News/Sun,  Box  860, 
Hobbs  NM  88240. 

WRITER/PHOTOGRAPHER  for  major  labor 
publication.  DC  location,  extensive  travel. 
Solid  writing  skills  essential .  Coal/labor  experi¬ 
ence  desirable.  Darkroom  skills  helpful.  Salary 
high  teens,  excellent  benefits.  Resume  and 
clips  to  Box  3208,  Editor  &  Publisher. 

CITY  EDITOR 

Northern  California,  20,000  daily  looking  for 
bright  person  to  direct  1 1  person  staff.  Send 
resume,  clips  and  references  to  Richard  Nel¬ 
son,  Times-Standard,  PO  Box  3580,  Eureka  CA 
95501. 

CITY  EDITOR 

Experienced  journalist  for  city  editor's  job  at 
growing  9000  circulation  college-town  paper. 
Write  Managing  Editor,  Daily  Star,  Box  1149, 
Hammond  LA  70404-1149, 


HELP  WANTED 


FREELANCE 


EXPERIENCED  FREELANCE  WRITER/INTER¬ 
VIEWERS:  To  write  biographical  career  inter¬ 
views  for  high  school  career  guidance  periodic¬ 
al.  Only  Zones  1,  4,  6,  7,  8  and  9  except 
California.  Please  send  resume  and  samples  of 
published  writing  to:  Audree  Alter,  Executive 
Editor,  Vocational  Biographies  Inc,  PO  Box  31, 
Sauk  Centre  MN  56378. 

SEX  RELIGION  POLITICS.  Let's  talk.  Writers- 
reporters<olumnists  needed  for  news  maga¬ 
zine  section:  US  Punch,  grown-up  Lampoon. 
Opportuni^  ungirdled!  Want  material  for  New 
York  pilot  issue:  business,  crime,  science,  na¬ 
ture,  sports,  oddities-whole  parade  of  Amer¬ 
icana.  Terkel  &  Kural;  warmth  and  wisdom; 
funny-not  forced  fact  but  fiction  (raid  your 
newsroom  bulletin  board).  Prices  negotiable. 
Submit  original  short  pieces  with  sase  to: 
American  Bystander,  Box  272,  Roosevelt  NJ 
08555. 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MAILROOM  SUPERINTENDENT  needed  for 
group  of  8  weekly  newspapers.  "Take  charge" 
person  with  good  mailroom  experience  includ¬ 
ing  supervision  of  staff,  mailing  machines, 
truck  driving,  equipment  repairs  and  mainte¬ 
nance,  postal  and  delivery  routes.  Send  resume 
including  work  and  salary  history  to  Personnel 
Office,  The  Princeton  Packet,  PO  Box  350, 
ftinceton  NJ  08540. 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  ESP  Classilieds 


MARKETING 


KEY  MANAGEMENT 

Job  as  marketing  director  at  growing  metropoli¬ 
tan  newspaper.  Great  opportunity  for  next  ma¬ 
jor  career  step  up. 

Management  responsibilities  include  areas  of 
promotion,  research,  newspaper  in  education, 
and  other  sales  supp^.  Truelya  rare  joboppor- 
tunity  in  a  fine  growing  city  with  an  excellent 
com^ny. 

Don't  delay  in  sending  resume  in  confidence  to 
Box  3155,  Editor  &  Publisher. 


PHOTOGRAPHER 

PHOTOGRAPHER — News  photgrapher  with  ex¬ 
perience  needed  tor  medium-sized  daily.  Write 
full  details  to  Editor,  Hobbs  Daily  News/Sun, 
Box  860,  Hobbs  NM  88240. 


WRITER 

Media  Relations  Writer  wanted  for  Public  Affairs  Depart¬ 
ment  of  a  major  Midwest  utility.  Duties  involve  handling 
media  inquiries  and  preparing  news  releases,  background 
papers  and  other  materials  on  energy  related  topics.  Some 
in-state  travel  required.  Must  hove  at  least  two  years  of  news 
media  experiefKe  and  a  Degree  in  Journalism  or  related 
subjects. 

Competitve  salary  and  benefits.  Excellent  opportunity  for 
profmsional  grovdh  and  advancement. 

Send  resume  and  samples  of  writing  to: 

Box  3184,  Editor  &  Publisher 
Equal  Opportunity  Employar  UIF 


SENIOR 

EDITOR 


-Computer  Oecisions- 

Computer  Decisions  Is  a  fast  growing  business 
monthly  that  serves  executives  that  manage 
information  handling  and  computer  resources. 
This  publication  seeks  a  Senior  Editor  to  write 
original  articles  with  flair,  rewrite  submitted 
material  and  conduct  interviews  and  solicit 
manuscripts  fton  top  thinkers  in  the  field. 
You  must  be  knowledgeable  on  management 
issues — know  managerial  needs  and  aspira¬ 
tions.  It  will  be  your  insight  into  the  field  that 
determines  editorial  content. 

Requirements  should  include  editorial  experi¬ 
ence  on  major  magazines;  business  preferred. 
This  opening  is  immediate.  Call  Charles  Asym- 
kos  for  an  interview  appointment  or  send  your 
resume  to:  Hayden  Publishing  Co.,  Inc.,  50 
Essex  Street,  Rochelle  Park,  New  Jersey  07662. 
(201)  M3-0SS0 

Hayden  Publishing  Co.  Inc. 


An  eqial  nppatimity  emploi/tr  Wf 


PHOTOJOURNAUSM 

PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  resume  and  clips  to 
Observer,  5717  N  Humboldt,  Peoria  IL6i614. 

PRESSROOM 


$500 

REWARD 

Hawaii 


le  field  that  Pnr  information  leading  to  the  employment  of 
any  press  operator  willing  to  work  hard  and  grow 

prial  expert-  with  our  commercial  printing  operation.  If  you 
;s  preferred.  know  of  conscientious,  reliable  operators  who 
laifes  Asvm  quali|hr-oriented  and  willing  to  relocate  to 

'r'  Hawaii  with  an  expanding  company,  you  can  do 

9r  send  your  him/her  and  yourself  a  favor  by  telling  us  about 
0.,  Inc.,  50  him/her.  We  need  three  operators-one  with  su- 
vuv  n7RR7  pervisoty  ability-for  our  Goss  6-unit  Urbanite. 
xxyuroDz.  Ij  jornmensurtae  with  ability.  Excellent 

benefits  include  medical,  dental,  sick  leave 
D  Inc  and  profit  sharing.  If  you're  referral  joins  us,  we 
will  send  $500  to  you  after  he/she  has  been 
'  M/F  employed  1 20  days.  Contact  Ken  Berry,  Dennis 

Heupel,  Sun  Press,  46-016  Alaloa  St,  Kaneohe 
HI  96744;  (808)  235-5881, 

EDITOR  &  PUBLISHER  for  October  3, 1981 


HELP  WANTED 


PRESSROOM 


PRESSROOM  SUPERVISOR  of  21,000  daily 
with  reputation  for  journalistic  and  reproduc¬ 
tion  excellence.  Responsibilities  include 
camera,  pressroom,  and  building  maintenance 
management.  Knowledge  of  camera  and  offset 
mandaton.  Ideal  New  England  location.  Re¬ 
sume  to  Box  3183,  Editor  &  Publisher. 

_ PRODUCTION _ 

ASSISTANT  COLD  TYPE  FOREMAN  for  grow¬ 
ing  consumer  shopper  chain  newspaper  in  San 
Francisco  Bay  area.  All  phases  of  cold  type  from 
layout  to  negative  desired.  Excellent  salary  and 
befits.  Mail  resume  with  salary  history  to  Box 
3202,  Editor  &  Publisher. 

MAILROOM— NIGHT  FOREMAN 
A  growing  Sun  Belt  publication,  circulation 
190,000  plus,  7-day  AM,  5-day  PM  is  seeking 
a  person  with  growth  pMential.  Our  current 
prsition  is  for  a  night  foreman  with  good  people 
skills,  a  minimum  of  6  years  experience  in  a 
mailroom  operation.  Must  have  demonstrated 
experience  in  all  areas  of  a  mailroom  facility. 
We  offer  competitive  salary  and  benefits  plus  a 
good  career  opportuniW.  If  you  are  currently  in 
a  locked-in  position  or  feel  you  would  otherwise 
qualify,  send  resume  with  salary  requirements 
and  references  to  Box  3142,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANAGER  sought  for  weekly  in 
Rocky  Mountains.  3  unit  Goss  with  folder  main¬ 
tained  in  new  facility.  Write  Mark  Raymond, 
Wyoming  State  Journal,  Box  J,  Lander  WY 


Wyoming  State  Journal,  I 
82520;  {307)  332-2323. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EDITOR  with  sales/job  printing  background 
wants  to  join  smal  I  paper  as  assistant  pubi  isher 
or  general  manager.  Box  3199,  Editor  &  Pub¬ 
lisher. 

ONLY  34,  BUT  with  reporting,  editing,  pr,  gov¬ 
ernment  and  publishing  experience.  Looking 
for  a  new  challenge  in  publishing  or  pr.  TM 
Babcock.  Box  35351,  Phoenix  AZ  85069; 
(602)  866-8316,  PM. 

RESEARCH  AND  DEVELOPMENT  director— 
Experienced  all  areas  of  production  and  data 
processing;  knowledgeable  all  newspaper 
administrative  and  operating  departments, 
skilled  in  equipment  evaluation,  return  on  in¬ 
vestment  analysis  and  allied  financial  planning 
tools,  and  technically  competent  in  electronic 
and  mechanical  discipline.  BSEE.  Box  3130, 
Editor  &  Publisher. 

YOUNG  newspaper  executive  with  established 
record  of  achievement  as  circulation  director, 
marketing  director,  general  manager  and  pub¬ 
lisher  of  daily  newspapers  from  20,000  to 
200,000  circulation  looking  for  a  new  oppor¬ 
tunity.  Will  consider  all  situations  regardless  of 
size  or  position.  What  I  am  looking  for  is  a 
genuine  chance  to  become  a  part  of  a  growth 
minded  organization  interested  in  development 
and  the  future  of  the  business.  Excellent  refer¬ 
ences  and  full  resume.  Available  now.  Box 
3088,  Editor  &  Publisher. 


PRODUCTION  ASSISTANT  OR  JUNIOR  in¬ 
terested  in  management.  Training  provided  on 
computer  and  management  techniques.  Send 
resume  and  personal  data  to  Box  3182,  Editor 
&  Publisher. 

WANTED 

Production  manager  for  national  publication. 
Must  have  experience  in  production  and  be  a 
good  organizer.  Call  collect  (904)  547-4244. 

PROMOTIONS 


PROMOTION  MANAGER 

Responsible  for 
Creative  Services  Department 

A  key  department  head  position  is  currently 
available  for  a  highly  energetic  creative  person 
to  lead  our  corporate  promotional  efforts  to  in¬ 
clude  projects  in  editorial,  advertising  and  cir¬ 
culation.  If  you  enjoy  a  challenge,  have  solid 
graphic  design  and  copy  writing  experience  for 
both  print  and  broadcast  media  and  can  man¬ 
age  an  art  staff,  send  me  your  resume  TODAY! 
fto  phone  calls  please. 

(Wge  J  Lister 
The  Times  Leader 
15  N  Main  St 
Wilkes  Barre  PA  18711 
The  largest  daily  newspaper  set  in  beautiful 
northeastern  Pennsylvania. 


PART-TIME  SALES  persons  wanted  across  na¬ 
tion  to  sell  our  columns,  comics  and  services  to 
nearby  newspapers.  Commission,  renewals. 
Need  4-6  hours  per  month,  dependability. 
Write  to;  API  Sales,  316  Broadway,  Reno  NV 
89502. 


IT'S  A  CLASSIFIED 
SECRET! 

We’ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  box  holder. 
Attach  a  note  listing  newspapers, 
groups  or  companies  you  don’t 
want  the  reply  to  reach ;  put  the  rep¬ 
ly  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on 
your  list,  we’ll  discard  your  reply. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE-PRO.  I  am  energetic, 
personable  and  versatile.  I  thrive  on  chal¬ 
lenges,  responsibility.  A  self-starter  who  people 
respond  to  in  a  positive  way.  My  background 
illustrates  self-motivation,  an  ability  to  plan, 
organize,  implement  and  produce  a  high  level 
of  results.  Over  15yearsexperience advertising 
print  media,  promotions,  specialized  tabloids, 
preprints/roto  -  lead  sales  rep  on  large  metro. 
Special  recognition  creative  advertising.  San 
Francisco  Bay  area.  Box  3193,  Editor  £  Pub¬ 
lisher. 

SALES  TO  STAFF  AD  PRO 
In-depth  all  departments.  Self-starter.  Now 
emplmred  metro  daily.  Zone  6,  8,  9-but  open. 
Box  3093,  Editor  &  Publisher. 

CIRCULATION 


POSITIONS  WANTED 


EDITORIAL 


EXPERIENCED  business  news  reporter,  broad 
background,  has  done  some  investigative  work 
and  would  like  to  do  more.  Past  experience  led 
to  3  bankruptcies,  sale  of  3  companies,  a  leg¬ 
islative  investiQtkm,  passage  of  1 1  state  laws, 
a  special  grand  jury,  5  indictmentsand  convic¬ 
tions,  2  prison  sentences.  I’m  looking  for  a 
metropolitan  or  national  publication  of  high  in¬ 
tegrity.  Honest  resume.  Box  3128,  Editor  & 
Publisher. 

EXPERIENCED  POLITICAL  CARTOONIST,  24 
years  old,  seeks  full-time  job  with  daily.  Mem¬ 
ber  AAEC.  Will  relocate  now.  Samples  or  more 
information:  Wah  Handelsman,  6  Tricount  Ct 
(IB)  Owings  Mills  MD  21117;  (301)  363- 
1327  after  6pm. 

EDITOR/WRITER — City  desk  experience  plus 
15  years  covering  business,  energy,  justice, 
travel,  arts.  Philadelphia  area.  Box  3141,  Edi¬ 
tor  &  Publisher. 

ENTERPRISING,  aggressive  reporter  with  5 
years  experience.  1  year  daily,  seeking  hard 
news  position  with  rnedium  or  large  daily  in 
Zones6, 7,  Bor  9.  Strong  on  government  cover¬ 
age  plus  features,  police,  courts,  photography, 
VDT  and  BA  in  journalism.  Box  3188,  Editor  & 
Publisher. 

ENERGETIC  REPORTER,  24,  two  years’  full- 
time  on  small  Northeast  daily,  wants  bigger 
challenge  in  Zones  1, 2.  Now  part-timing  with  2 
Boston  area  dailies.  Can  also  write  spo%  well. 
Rick  at  (617)  265-0185. 

EDITOR — Extensive  hands-on  experience  with 
quality  small  and  medium  dailies.  Sharp  news 
skills;  well-organized  administrator.  Box  3204, 
Editor  &  Publisher. 

HARDWORKING  sport^iter,  25.  interested 
in  job  on  mid-sized  daily  in  Zones  2,  3,  5.  3 
years  experience.  Box  3124,  Editor  &  Pub¬ 
lisher. 

PHOTO  EDITOR 

Metro  daily  experience.  Can  handle  VDT,  cap¬ 
tions,  layout,  assigning  photographers  with 
aplomb.  Prefer  Zones  9, 8.  Box  3105,  Editor  & 
Publisher. 

QUALITY-CONSCIOUS  high  honors  J-grad 


POSITIONS  WANTED 


!  EDITORIAL 


I  COPY  EDITOR.  Established  journalist  wrth  8 
I  years  experience  seeks  copy  editing  job  on 
small  to  medium  daily  locaM  along  the  Atlan¬ 
tic  coast  from  Virginia  to  Massachusetts.  Back- 
I  ground  includes  copy  editing,  layout.  Excellent 
I  credentials.  Box  3156,  Editor  &  Publisher. 

I  COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest.  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1^7. 

DO  YOUR  HEADLINES  SING?  Is  your  com 
tight?  Layout  logical  and  bright?  Is  your  staff 
well  allocated  and  motivated?  Do  you  meet 
I  deadlines  with  ease?  Top  editor  can  show  you 
I  how.  New  Jersey-New  York-Connecticut  area. 

I  Box  3177,  Editor  &  Publisher. 

I  EDITOR — Managing,  city  editor  for  small  to 
medium  daily.  Strong  writer,  developer  of  local 
I  news.  55,  top  referees,  daily,  wire  service, 
I  weekly  baick^ound.  Box  3112,  Editor  &  Pub- 


I _ FREELANCE _ 

I  JAPAN/SEA  writer  fluent  in  Japanese  to  tour, 
j  seeks  assignment. 

j  Bin  3190,  Editor  &  Publisher 

PHOTOJOURNALISM 

AWARD-WINNING  pro  with  5  years  experience 
seeks  job  on  mid-size  daily  in  any  Zone.  Cur¬ 
rently  head  of  3  person  staff.  Ex^ienced  on 
copy  desk  and  VDT.  Box  3140,  Editor  &  Pub- 


INTUITIVE  AND  IMAGINATIVE  photojoumal- 
ist,  33  years  old  with  freelance  experience  on 
newspapers  and  4  years  with  UPl  as  a  "strin¬ 
ger"  and  practical  experience.  National  Guard 
photography  officer.  Bachelor  of  Fine  Arts  with 
I  photography  degree.  Seeks  newspaper  posi- 
I  tkm.  Will  relocate.  Dennis  Mosso,  Maple  St, 

I  Vintondale  PA  15961;  (814)  749-8257. 

LOS  ANGELES  TIMES  INTERN  seeks  entry 
level  photo  job.  J-grad  with  3  years  part-time 
I  photo,  reporting  experience.  I’m  bri^t,  hun- 
I  gry.  Brian  Loring,  12309  Moorpark  St,  Studio 
City  CA  91604;  (213)  760-4274. 


HANDS-ON  MANAGER,  employed  age  44 
family  man,  low  key,  excellent  with  people, 
innovative,  and  a  record  of  reducing  depart¬ 
mental  cost  with  sixteen  good  years  of  direct¬ 
ing,  objective  planning,  and  execution  in  all 
phases  of  circulation  management,  including 
presentation,  organization  and  human  rela¬ 
tions  skills.  Diversified  background  experience 
ranging  from  small  dailies,  weeklies  (success¬ 
ful  daily  conversion)  shoppers  to  large  metro’s. 
Superior  strength  in  little  merchant,  single 
con,  Adult  motor,  adult  carrier  and  very  keen  in 
circulation  sales  with  growth  in  numbers  and 
marketing  the  product  in  modern  day  pub¬ 
lishing.  Interested  in  solid  challenge  with  sin¬ 
cere  group,  large  or  small,  who  is  ready  to  move 
ahead  with  proper  leader^ip.  Excellent  refer- 
encesand  track  record.  Please  reply  Box  3151, 
Editor  &  Publisher. 

DATA  PROCESSING 

SYSTEMS  MANAGER  with  15  years  of  produc- 
tkm/accountingdesign,  developmentand  man- 
i^ement  experience.  Box  3125,  Editor  &  Pub¬ 
lisher. 


AWARD-WINNING  investigative  reporter,  38, 
12  years  on  major  papers  in  Chicago  and  East, 
seeks  new  challenge.  Solid  background,  top 
references.  My  clips  will  convince  you.  Would 
like  news  management  position  on  an  excellent 
daily  Zones  1,  2,  5.  Box  3197,  Editor  &  Pub¬ 
lish^. 

BRIGHT  CHINESE  WOMAN  JOURNALIST- 
Seek  newsuper  or  magazine  career.  Iowa  MA, 
knows  VDT,  layout,  photography,  good  at 
bilingual  needs,  research  and  editing.  Will  lo¬ 
cate.  Box  3186,  Editor  &  Publisher. 

CREATIVE,  COMPETENT,  hard-working  repor- 
ter  seeks  entry-level  but  challenging  position 
with  medium  or  large  daily.  Currently  writing, 
editing  and  designing  weekly  suburban  sec¬ 
tions  of  major  metro  daily.  Strong  on  features, 
local  government.  Varied  experience,  knows 
VDTs,  graduate  of  top  J-school.  Box  3082,  Edi¬ 
tor  &  Publisher. 


Box  3206,  Editor  &  Publisher.  |  PRESSROOM 

REPORTER-  6  )«rs  «perience  news,  tea-  yyoRKiNG  PRESSROOM  foreman  on  4  to  8 
ImS  SPl**’  position.  Box  single  width  press.  20  years  experience. 

3165,  Editor  &  Publisher.  ^one.  Box  3194,  Editor  &  Publisher. 

SPORTS  EDITOR/writer  seeks  spot  on  daily  in  ^ 

or  near  major  university  city.  Strong  on  local  PRODUCTION 

news.  Photo,  layout,  VDT  experience.  Con-  ■ ' 

cemed  with  qualitv.  Prefer  Zones  1,  2.  3  or  5.  SEASONED  production  manager  with  solid  ex- 
Box  3100  Editor  &  Publisher.  pense  reduction  and  quality  improvement  re- 

_ _ _  — - -  cord  plus  excellent  data  processing  and  tech- 

USED  AD  SALES  to  get  my  foot  in  the  door  -  it’  nical  development  credentials.  Box  3 109,  Edi- 
stuck.  Production,  layout,  proofing,  copywrit-  tor  &  Publisher, 
ing.  Worked  magazines  and  newspapers -WSJ.  I 

Sl^S.Tdito;  &1>Uirsh2^  I  PUBLK  RELATIONS 

ZONE  1  NEWSMAN,  26,  with  mid<ollege  ENERGETIC,  creative  communicator  seeks  pr 
weekly  experience  now  has  degree  and  wants  position.  December  grad.  Non-profit,  corporate 
daily orwire  service.  VDT,  photo.  Zones  1, 2,  5,  pr  experience.  Skilled  writer:  feature  articles. 


Help  me  through  the  doo 
3195,  Editor  (Publisher. 


9.  Serious  inquiries  ONLY.  Mac.  (203)  928- 
2275. 


pr  experience.  Skilled  writer:  feature  articles, 
brochures,  news  releases.  Box  3205,  Editor  & 
Publisher. 
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AP  and  UPl  hoodwinked 
by  reporter  and  j-prof 


By  John  Consoli 

A  29-year-old  reporter  for  Associated 
Press  resigned  this  week  after  it  was  disc¬ 
overed  that  a  story  she  had  written  (1) 
contained  several  inaccurately  attributed 
quotes,  (2)  included  some  nearly  verba¬ 
tim  passages  from  an  article  that  had 
appeared  in  New  West  magazine  last 
January,  and  (3)  had  misrepresented  the 
circumstances  under  which  the  informa¬ 
tion  was  gathered. 

The  story,  by  Gloria  Ohland  of  AP’s 
Los  Angeles  bureau,  was  carried  on  AP’s 
California  wire  on  September  7  and  ran 
on  the  wire  service’s  national  wire  on 
September  21.  Ohland  has  resigned  and 
AP  executives  are  still  “pondering” 
whether  action  will  be  taken  against  her 
news  editor  at  the  Los  Angeles  bureau. 

In  another  incident  which  occurred 
more  than  a  month  ago  but  was  just  publi¬ 
cized  this  week.  United  Press  Interna¬ 
tional  admitted  that  it  was  “hoodwink¬ 
ed”  into  carrying  a  story  about  cockroach 
pills.  The  story  was  a  hoax  perpetrated  on 
the  news  media  by  a  journalism  professor 
at  the  New  York  School  of  Visual  Art  and 
eventually  was  published  in  more  than 
100  UPI-subscriber  newspapers. 

The  story  ran  on  May  28.  Some  two 
months  later,  UPI  learned  the  story  was  a 
hoax.  After  a  week  of  investigating,  UPI 
on  August  3  ran  an  advisory  and  a  story 
notifying  its  subscribers  that  the  story 
was  based  on  false  information. 

Wall  Street  Journal  this  week  reported 
details  on  the  hoax  article.  WSJ  stated 
that  UPI  has  refused  to  run  a  correction. 
H.L.  Stevenson,  editor-in-chief  of  UPI, 
said  he  sent  a  letter  to  the  Journal  pointing 
out  that  UPI  did  run  a  correction  when  it 
learned  it  had  been  duped. 

Associated  Press’  article  by  Ohland  was 
about  a  “Banzai  run.”  The  story  is  about 
people  who  take  high  powered  sports  cars 
and  run  them  at  speeds  as  high  as  200 
miles  per  hour  over  California  highways. 

Ohland  wrote  the  story  as  though  it 
were  about  one  particular  “Banzai  run” 
that  she  had  witnessed.  The  story, 
however,  was  put  together  from  numer¬ 
ous  interviews  she  had  conducted  and 
contained  incidents  and  anecdotes  pre¬ 
viously  reported  on  in  New  West.  The 
information  was  used  from  New  West 
without  attribution  and  was  made  to  seem 
as  if  it  had  been  derived  from  the  race  she 
had  witnessed.  The  quotations  used  were 
obtained  in  a  series  of  interviews,  and 
were  made  to  seem  like  they  were  only 
from  that  one  race,  and  were  attributed  to 
persons  other  than  those  who  made  them. 

After  the  story  appeared  on  the  wire,  a 
reporter  for  the  Los  Angeles  Times 
sought  to  do  a  story  on  one  of  the  com- 
44 


panies  that  makes  these  type  of  cars — 
Lamborghini.  During  an  investigation, 
suspicions  arose  about  the  AP  story  and 
the  Times  contacted  AP  headquarters  in 
New  York. 

“We  checked  to  see  if  the  situation 
(Banzai  racing)  did  exist,”  said  Louis 
Boccardi,  AP  vicepresident  and  execu¬ 
tive  editor.  “We  found  that  it  does — that 
the  story  was  not  a  fabrication,”  he  said. 
“It  was  just  handled  improperly.” 

Boccardi  said  he  was  made  aware  of 
the  situation  on  September  26  and  put  out 
an  advisory  that  the  circumstances  in  the 
story  were  misrepresented.  A  corrected 
version  of  the  story  was  also  sent  out. 

Boccardi  said  Los  Angeles  bureau 
news  editor  Steve  Loper  “did  not  know 
anything  about  the  problems  with  the 
story  when  it  ran  on  the  state  wire  (in 
California  on  September  7.)”  Boccardi 
said  after  appearing  on  the  state  wire,  the 
story  was  transmitted  to  New  York  for 
national  distribution.  The  national  desk 
got  back  to  Loper  with  questions  about 
the  story  and  he  confronted  Ohland. 

According  to  Boccardi,  the  reporter 
admitted  to  Loper  it  was  a  composite  of 
interviews  made  to  appear  to  be  obtained 
from  one  race  but  she  “did  not  tell  him 
about  using  passages  from  the  New  West 
article  or  the  other  problems.” 

Loper,  according  to  Boccardi,  failed  to 
tell  the  New  York  desk  that  the  story  was 
a  composite  and  it  ran  on  September  21 
on  the  AP  national  wire  in  the  same  form 
as  it  had  on  the  California  wire. 

Boccardi  described  the  incident  as  “a 
serious  lapse  in  the  standards  we  main¬ 
tain.”  He  said  upon  learning  of  “dishon¬ 
esties”  surrounding  the  story,  AP  “did 
the  only  thing  a  news  organization  can 
do — we  fixed  it.  There  was  no  mindless 
defense  and  no  pondering  as  to  how  we 
could  get  out  of  it.” 

“When  you  get  caught,”  Boccardi 
said,  “you  have  an  obligation  to  admit 
you’ve  been  snookered  and  correct  it.” 

Ohland  had  been  employed  at  AP’s  Los 
Angeles  bureau  for  slightly  more  than  two 
years.  Prior  to  that  she  worked  part-time 
for  a  AP  bureau  in  Minnesota.  She  has  an 
English  degree  from  St.  Olaf  College. 

Boccardi  said  AP  brass  has  not  decided 
if  any  action  will  be  taken  against  Loper. 

In  the  UPI  incident,  it  was  a  matter  of  a 
college  professor  spending  a  reported 
$3,000  to  rent  an  office  for  a  press  confer¬ 
ence,  put  out  press  releases  and  prepare  a 
detailed  presentation  aimed  at  fooling  the 
media. 

Joseph  Skaggs,  a  teacher  of  journalism 
at  New  York’s  School  of  Visual  Arts, 
masterminded  the  hoax.  A  press  confer¬ 


ence  was  held  on  May  22  and  all  major 
news  organizations  were  invited  to 
attend.  At  the  conference,  Skaggs  posed 
as  Dr.  Josef  Gregor,  who  claimed  to  be 
the  head  of  a  research  institute  who  found 
that  “cockroach  pills”  are  a  cure  for 
allergies  and  other  ailments. 

Skaggs  students  attended  the  press 
conference  and  posed  as  his  followers, 
testifying  that  what  he  said  was  true. 

UPI  reporter  Ed  Lion  attended  the  con¬ 
ference  with  a  UPI  photographer.  AP  did 
not  attend  the  press  conference  on  advice 
of  Boccardi. 


Special  report 

(Continued  from  page  12) 


— the  percent  of  space  in  the  paper 
used  by  the  news  department  was  44.24% 
(independent)  and  49%  (group). 

— the  average  number  of  column  in¬ 
ches  of  the  total  daily  news  hole  was  1 ,746 
(independent)  and  1,648.18  (group). 

— the  department  salaries  as  a  per¬ 
cent  of  total  revenue  was  7.39%  (indepen¬ 
dent)  and  7.46%  (group). 

An  examination  of  the  production  de¬ 
partments  showed: 

— the  percent  of  total  newsprint 
waste  was  3.40%  (independent)  and 
5.17%  (group). 

A  study  of  the  circulation  departments 
provided  such  information  as: 

— the  percent  of  monthly  subscrip¬ 
tion  price  that  goes  to  the  newspaper  was 
58.12%  (independent)  and  58.72% 
(group).  The  percent  that  goes  to  the  car¬ 
rier  was  41.88%  (independent)  and 
41.28%  (group). 

— the  annual  circulation  expense  per 
subscriber  was  $13.36  (independent)  and 
$15.83  (group). 

— the  average  cost  of  obtaining  a  new 
subscriber  was  $3.32  (independent)  and 
$3.88  (group). 

The  study  of  administrative  depart¬ 
ments  showed: 

— the  piercent  of  profit  before  tax  was 
19.59%  (independent)  and  27.04% 
(group). 

— the  average  publisher’s  salary  was 
$46,400  (independent)  and  $53,400 
(group).  (The  salary  paid  to  one  publisher 
in  the  group  study  was  deleted  in  order  to 
provide  a  more  realistic  average.  That 
publisher’s  annual  salary  was  $95,000.) 
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Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Years  of  Nationwide  Personai  Service 
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October’s  big  event 


SOUT^^,, 


WHITE 


SULPHUR  SPRtNGS,  'N 


Be  ‘among  those  present’ 
by  advertising  in  E&P’s 
October  24  SNPA  iSSUE 


Come  to  the  SOUTHERN  NEWSPAPER  PUBLISHERS  ASSOCIATION 
convention,  fall’s  important  gathering  of  newspaper  influentials— via  the 
pages  of  E&P.  Editor  &  Publisher  will  be  there,  supplying  the  news  and 
information  the  attendees  want,  and  providing  direct  access  to  a  focused 
and  receptive  audience  for  your  ad  communication. 

Not  only  those  attending,  but  decision-makers  throughout  the  country 
eagerly  await  E&P’s  reportage  on  happenings  in  the  dynamic  SNPA  region, 
in  specially-timed  news  and  features  stories.  Be  there  in  person  if  you  can.  In 
any  case,  be  sure  to  greet  the  delegates  with  your  ad  in  Editor  &  Publisher. 

Space  reservation  deadline:  October  13 

Advertising  copy  deadline:  October  15 


Advertising  Rates:  Page,  $1 ,600;  half-page,  $945;  third-page,  $675; 
quarter-page,  $560— or  your  regular  E&P  contract  rates  apply. 

Editor  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  212-752-7050 


what 

the  world’s 
coming  to . 


New  buildings,  new  industries,  new  highway  con 
struction,  new  jobs . .  10  years  development 
in  five  .  .  that’s  KNOXVILLE,  TEN¬ 
NESSEE,  a  strategically-located, 
high-income  metro  area  of 
475,000  people,  well  within  ‘ 
a  day’s  drive  for  one-third 
of  the  nation’s  population. 

KNOXVILLE  is  growing  in 
size  and  importance,  reflect- 
ing  the  Sunbelt  growth,  and 
has  a  higher  retail  sales  per 
household  than  many  other  Sun- 
belt  markets. 

The  anticipated  $450  million  eco-  j  8 

nomic  impact  of  the  1982  World’s  -  I 

Fair  will  make  this  growing  market  ;  I  I 

grow  even  faster.  Your  advertising  ■  __  I 

deserves  its  share  of  this  exciting  |  ?  il 

growth.  Contact  your  Story  &  Kel-  1 ' _ il 

ly-Smith  rep.  NOW!  1'^  ^ 


The  Knoxville 
News-Sentinel 
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ilournal 


P.O.  Box  80,  Knoxville,  Tn.  3790 1  Phone  (615)523-3131 


